Going Great 
Even 
Grandfather’s Day 


ve’ LATCHFORD'S was one of the earliest of the 
feed advertisers in this country. Prior even to the 
first feed magazine Blatchford's had already 
marked up almost a century of service to farmers 
in the better feeding of livestock and poultry. 
Blatchford's has maintained enviable leadership — 


now for 150 years— through steady, pro- 
gressive modernism of their feeds as the result of 

knowledge and experience gained over these 
many years. 

You can be sure with Blatchford's of repeat 
sales and farmers’ satisfaction. Call your Blatchford 

distributor or write us today. 


2292 


WAUKEGAN 
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Dry Feed Mixer 


Here is the greatest value your money 
can buy in a dry feed mixer. Planetary 
gear drive saves power costs and an 
exclusive spiral flight supplements the 
work of ribbon agitators, to give the best 
mixing job you could ever want. 


Write for complete details on this per- 
fect mixer. 


EQUIPMENT...SATISFIES 


Unit 
Molasses Feed Mixer 


This Strong-Scott Molasses Feed Mixer 
has a patented molasses injection control 
not to be found in any other mixer. The 
molasses feed is correspondingly better 
and so are the prices you get for it. 


Write for details on this roller bearing 
equipped and all-steel frame unit. 


Come to us for 
SPOUTING- | 


all kinds, standard or special 


ELEVATOR HEADS & BOOTS 


Screw Conveyers 


BELTING- 
all kinds 


and Feed Plant 
‘The Strong§-Scott Mfg Co. 


TRE FEED BAG — June, 1949 


Everything Every Mill, Elevator 


Hammer F'eed Grinder 


NEW but 
not radical. 
More capa- 
city with less 
power. Inde- 
pendent feed 
blower. 
Quick screen 
changes. 


Write for complete details. 


Representatives 


FRED H. CHASE, OSHKOSH, WIS. 
Box 126, Telephone 698 


J. H. HARDERS, WINONA, MINN. 
41l E. Howard St., Telephone 2549 
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This chick, 28 days old, weighed 124 Gm. 
and showed marked riboflavin deficiency. 


Same chick, 35 days old, weighed 210 Gm. 
after recovering on same diet supplemented 
with crystalline riboflavin. 


Photos courtesy 
of Dept. of 


Agricultural 
Chemistry, 
University of 
Missouri. 


No doubt about it—your customers’ poultry 
grow and produce much better when there’s 
adequate riboflavin in their feed. As a leader in 
the development of pure vitamins, Merck pro- 
vides dependable riboflavin mixtures particularly 
suited to low-cost application to your feed-pro- 
ducing methods. Write for the complete, inter- 
esting story and prices. 


No. 54 RIBOFLAVIN MIXTURE mercx— 


One ounce contains one gram of Riboflavin. Balance 
is starch and small amounts of Calcium Sulfate and 
Iron Sulfate. 


RIBOFLAVIN u.s.P. mMeRcK 


Manufacturing Chemists 


Chicago, Ill. « Los Angeles, Calif. 


RIBOFLAVIN MERCK | 


MERCK & CO., Inc. RAHWAY, N. J. 


New York, N. Y. © Philadelphia, Pa. « St. Louis, Mo. « Elkton, Va. 


In Canada: Merck & Co., Ltd. * Montreal * Toronto « Valleyfield 
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Your Cheapest Insurance 
of a Satisfied Customer 


Why take chances with borderline deficiencies? 


Silmo’s VIT-AD gives your (80TH STABILIZED: VIT-D for 12 months after 

customers sure protection. manufacture; VIT-A for 6 months after manufacture. 

Vitamin A (natural, from shark liver oil) 1000 IN A DRY CARRIER - EASY TO MIX - 

U.S. P. units per gram or 454,000 per pound. ECONOMICAL AND CONVENIENT. SHIPPED 

Vitamin D3 (the effective Vitamin D for poultry) ny DATED DRUMS. nN 
ATIO 


400 AOAC chick units per gram or 181,600 per Ib. 
micAl 


Main Office and Laboratory, VINELAND, N. J. 


sumo CHE 


There is a SILMO dry supplement or fortified feeding oil to satisfy every requirement for Vitamins A & D 
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$340 PROFIT OVER FEED COST from one cow alone, as shown 
by D.H.1.A. records, is typical of Ed’s “Brae Meads Guernsey Farm” 
herd. The 10 head averaged 410 Ibs. butterfat last year. Feeding the 
Wayne Way (15% protein ration made with his own grains and 
Wayne 32% Dairy Feed) he got more butterfat, more milk and realized 
more profit with fewer cows than the year before! 


How Ed and Rosalie Farmer 
CUT PRODUCTION COSTS: 
INCREASED NET PROFITS 

. THE. WAYNE WAY 


Ed and Rosalie Farmer do a “big” job of farming on their “‘little 
farm” of some 170 acres near Rockford, Ohio. They feel, how- 
ever, that perhaps the days of high farm prices are about over. 
So they're wisely using the tools of sound planning, management 
and feeding to cut production costs, increase efficiency and step-up 
their net profits. 


USES FARM RECORDS 


Firm believer in farm records, Ed knows his costs and net income 
figures down to the penny. He aims for high net income by hitting 
high markets and getting maximum production per animal unit. 
50 to 60 pigs saved each year from his 6 to 7 sows, as well as 
the butterfat and egg production records shown above, are strong 
proof that his business-like methods (which includes the Wayne 
Way of feeding) pay off substantially. 


TIMES MARKETING 


Ed times his spring and fall farrowings so his pigs hit 220 to 
230 lbs. in 6 months for the profitable early September and early 
March markets. Rosalie has plenty of good-sized eggs to sell during 
early fall high egg prices, too. 

Ed and Rosalie sum it up this way: “We bought this farm in 
1947 when land prices were high, and rent 56 acres. We decided 
if we were going to get it paid for we'd better make every hen, 
pig and cow a money-maker. We do just that by good management, 
low operating costs and balanced feeding. We get fast. lov -- 
production by following the Wayne Feedi-~ ~ 
recommended. It pays off in -+- 


comfortable 


ALLIED MILLS, INC. 


Executive Offices: Chicago, III. Service Offices: Ft. Wayne, Ind. 
ONE OF AMERICA'S OLDEST AND LARGEST 
MANUFACTURERS OF FEED... EXCLUSIVELY 
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85% EGG PRODUCTION ALL FALL AND WINTER from her 106 


hens proves Rosalie is right in her feeding plan. She gets 100 two- 
week-old sexed pullets and 100 straight-run chicks into her. brooder 
house by March 1. Roosters are eaten as fryers; pullets thrive on the 
Wayne Program, producing Ist eggs early in August. Birds are culled 
and housed before September 1 for early fall egg production. 


GROWING THEIR OWN REPLACEMENT HEIFERS is slow but 
sure, the Farmers find. Here Johnny strokes a day-old heifer calf 
getting colostrum milk from its mother. In a couple of days, it goes 
on nipple-pail feeding, until 4 weeks old, and from then on, Wayne 
Calf Pellets, shelled corn and oats will be substituted for milk. That 
means up to 1,000 lbs. more milk to sell! 
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_-STHIS IS THE TRADE MARK PROPERTY OF SAVAGE, INC. 


S$. 


OAIRY RATION 


ESTABLISHED 1919 Telephone: Cleveland 0913 HOMER J. SAVAGE, President ‘ 
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Pet HERE'S FEED 7, 
ae Who cares how that bag of chick EC into 
that Stack of horse feed? It’s bag Of chick Meal you 
Want and YOU can see exactly Whete jt 1S from aWay 
down at this eng Of the Warehouse. No need | 
4 tead Say, Tags, OU can tel] Citcle 
© is ¥ R from a s and blue from ellow, Savage 
N ALF TRATE: Tags wit tell you from as far away as you 
cON Can see them What is 1N any bag. No glare | 
= in Sunlight of Under ag Spotlight. Special Plocessing 
= (not Tinting) Climinates all possibji; Of glare Col- 
Ofs remain true in any light. Tags Stay on. They’te 
| SO strong you can “grab a tag and pull a bag.” No 
Other tags identify so Many feeds Under so | 
R many brands No othe; tags offer feed 
IS Manufacturers SO much for little. Ip, | 
all a matter of Pioneering and *Pecializing. | | 
cH You Couldn’t Order €nough Millions. to 
Panic ys. You Couldn’t Order fey, €nough thousands 
Make ys indifferens tO your interests Send for 
free “Batch of Samples today! Ou, quality, €con- 
Omy and Service wil] amaze you 
‘ 
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For S___ Appeal 


(of course | mean SALES Appeal) 
Choose the Oils 


with Guaranteed Potencies 


Minnie Vita 


THE OILS WITH THE 
GUARANTEED POTENCIES 


Feed manufacturers are realizing that feeds fortified with 
Vitamin Oils do have a greater sales appeal. There are reasons 
for this, of course, and here they are: 


Feeds mixed with Vitamin Oils are not dusty, hence are 
easier to handle — and get better utilization of the nutrients 
by the birds. 
Feeds mixed with Vitamin Oils have a better finish — and a 
better feel. Set a bag of feed mixed with Vitamin Oils beside 
one that does not contain Vitamin Oils. Dip your hand into 
one and then the other. You will quickly see what we mean. 
In appearance, in feel, the feed mixed with Vitamin Oils  SMtees, through’ 7C°fton 
will be far more attractive. That is sales appeal — sales and Triple. T 
appeal to your customers — sales appeal that will encourage 2 by F ing Teg (Bical Bi 
better utilization of the feed by the birds — hence better Ree 
results. 
And since mixing with Vitamin Oils can mean so much to 
you — choose the oils that wi/] mean the most to you — 
the Oils with the Guaranteed Potencies — Gorton's Vitamin 
Oils. Take advantage of that extra sales appeal made possible 
by Gorton’s “know how.” Gorton’s Quality Control — 
a Triple Testing — Chemical, Biological, and by 
Feeding Tests. 
Gorton’s Vitamin Oils are available in various Write for Prices 
Vitamin A potencies with Vitamin D added to on Fish Meal and 
the potency you desire. There is no need to 
waste either one or the other if you name your Condensed Fish Solubles 
own “D” level. Write us for information and 
prices on the potencies you require, 


NEW ENGLAND BY-PRODUCTS 


s for Gorton-Pew Fis ‘Company, Ltd. By-Pr 


177 MILK STREET *® BOSTON 9, MASS 
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THE 


Deltaseal 


It costs less to fill bags the Deltaseal way because 
filling and closing is faster...mostly automatic. 
There’s less handling . . . more bags closed per hour. 


And Deltaseal Bags are easy to open. Customers just 
pull, cut and pour. The handy spout on Deltaseal 
Bags makes it easy to pour smooth-flowing dog foods 
right into the dog’s feeding bowl. 


The Deltaseal closure gives a neat, full-pack appear- 
ance and makes it easy to build attention- getting 
displays in stores. Your brand, printed in bright, 
sparkling colors, adds still further to the sales-invit- 
ing appearance of the package. 


Investigate ways to make the most from the big dog 
food market. Deltaseal Bags and the Deltaseal 
Packaging System can help you. Ask a Bemis repre- 
sentative for details. 


*Deltaseal Bags plus the Deltaseal Packaging System 


_ 


Deltaseal: Reg. U. S. Pat .Off. 


““America’s No. 1 Bag Maker” 


Baltimore * Boise Boston Brooklyn Buffalo Charlotte Chicago 

Cleveland * Denver « Detroit « East Pepperell * Houston « Indianapolis 

Jacksonville, Fla. Kansas City Los Angeles Louisville Minneapolis 

Memphis * Mobile * New Orleans « New York City * Norfolk * Omaha 

Oklahoma City + Peoria Phoenix Pittsburgh St. Louis Salina 

Salt Lake City * San Francisco * Seattle * Vancouver, Wash. 
Wichita ¢ Wilmington, Calif. 
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help. you build a greater 


PROCESSED FEEDS can 


The signs point the way to greater 
profits for you through repeat 
sales of Kellogg’s Processed Feeds. 
Farmers know that Kellogg 

Feeds build better farm stock -- 
help increase profits for them 


. . « Kellogg Feeds will do it for you. 


A full line of feed ingredients. 


When in the market contact us. 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobers of ... 
Feed Barley 


Melting Barley 
Wheat Bran 


GRAIN EXCHANGE 


MILWAUKEE 


NEW IMPROVED 


NOW AVAILABLE 


Containg “APFAC” 
A VITAMIN B,, and 
ANIMAL PROTEIN 
FACTORS CONCENTRATE 


in guaranteed levels 


dry free flowing 


Condensed Fish Soluble 
Supplement for Turkey, 
Poultry and Hog Feeds 


Used Pound for Pound Against 
Wet Solubles 


W.C. PRATT COMPANY 


20 NORTH WACKER DRIVE 
CHICAGO 6, ILL. 


Warehouse Stocks at 
Grain Products Company New Century Co. 
St. James, Minnesota 3939 S. Union ave., Chicago, Ill. 
Wertz Feed Products Co. Security Supply Co. 
Sioux City, la. 629 S. Concord, S. St. Paul, Minn. 


Quaker Oats Co. 
Rock Rapids, Ia. 


Designed and Built to Your 


Exclusive needs 


FEED MILLS 
ELEVATORS 


For your particular needs, consult us. 
No obligation. Let us help you solve 
your problem. Send for FREE book. 


T. E. IBBERSON COMPANY 


ers and Contractors 


Minneapolis, Minn 


Ath Us 


A penny post card or a phone 
call to us will save you money when 
in the market for: 


MOLASSES OAT FEED 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BREWERS’ GRAIN 
MALT SPROUTS 
CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 
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Your 


Union Multiwall Specialist 


will show you how to make 


Handling Labor more productive 


NE of the hidden costs in packaging is in the handling of pack- 
O aging materials from unloading dock to warehouse to packag- 
ing assembly line. 


Thanks to new ways of shipping and handling, many firms now 
find savings in handling costs alone more than justify a switch to 
Union Multiwall Bags. The Union Multiwall Specialist who calls 
on you, can tell you all about the recent cost-cutting developments 
in handling of multiwall bags. 

He’ll show you, too, why more than 300 industries now find Union 
Multiwall Bags cut packaging costs all along the line—in handling, 
packaging, shipping—yes, and in better product protection, too. 

Even if you’re now using multiwall bags, the Union representative 
who calls on you can give you new ideas to save money. For he is 
backed by the skilled engineers and packaging experts of America’s 
largest maker of paper bags. 

Let him show you how Union resources and packaging experience 
can help you! 


UNION Multiwall Bags 


UNION BAG 8& PAPER CORPORATION 


233 BROADWAY, NEW YORK 7, NEW YORK 
Offices in: CHICAGO, ILL. » MINNEAPOLIS, MINN. + KANSAS CITY, MO. + HOUSTON, TEXAS 
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BUYERS 


Dealers prosper. Custom- 
ers profit .. . all because 
of one thing—consistent- 
ly high Arcady ‘quality. 
To Dealers interested in 
making feed sales that 
win friends, Arcady 
Farms Milling Company 
offers complete informa- 
tion on a profit-proved 
franchise plan. Write 
today for details—FREE. 
Address Dept. 193A. 


COME AND GET IT! 


Be sure to visit the Arcady booth— 
and pick up your “Surprise Gift" at 
the 1949 International Baby Chick 
Assn. Convention—July 19 thru 22, 
Kiel Auditorium, St. Louis. 


e14e 


For You and Your Customers 


the Results are the Same! 


@ For Fast, Healthy 
Business Growth 


@ For Repeat Sales 


FEEDS 


@ For Fast Growth 

© Low Mortality 

© Good Feed Conversion 
© Premium Results 


MILLING COMPANY 
223 West Jackson Chicago 6, Illino's 
A Feed and Feeding Program For Every Farm Need 


THE FEED BAG — June, 1949 


aay 
\ 
= 
: =~ 
| DE ERS 
g 
\ 
/ Ns 
| ARLAL 


DAVID K. STEENBERGH 
Publisher 


CLAIRE L. ONSGARD 
Editor 


MERCHANDISING MAGAZINE OF THE FEED INDUSTRY 


JUNE, 


1949 


New Ideas Feed Merchandising 


Dealers Advised to Put Service Ahead of Profit 


@ THE feed industry today, looking 
at it basically, is unquestionably los- 
ing ground. Those roots which we 
thought we had planted so well and 
so deep in the soil of good feeding, 
turned out to be nothing but the shal- 
low-growing, just-under-the-surface 
roots. They were neither deep nor 
sturdy, and the very first strong breeze 
of declining feeding-cost ratio, blew 
over, with almost no effort, that tree 
which we thought we had planted so 
well and so permanently. 

Those of us who studied the feed 
industry during the war were sure 
that a great basic change, a real revo- 
lution had been wrought in the feed- 
er’s thinking. 

We saw feeders who previously had 
bought but little outside feed, buying 
generously. Everywhere in the live- 
stock and poultry belt, feeders—both 
men and women—suddenly began to 

—feed better feed. 

---feed for a longer period. 

—-feed more heavily on a per 
animal basis. 

It gave us all a warm, comforting 
feeling to believe that this new and 
encouraging demand for feed arose 
from a change in the fecder’s beliefs, 
that he had become sold, yes, sold to 
the very heart and core on the value 
—not the fleeting, monetary, tempor- 
ary value, but the long-range perma- 
nent value — of better, longer, and 
more generous feeding. 

What a wonderful thing—a new 
era had dawned! The basic idea of 
using commercial feeds had at last 
been wholeheartedly accepted by the 
“An_ address delivered at the annual convention 


of the Central Retail Feed association held in 
Milwaukee June 6-8. 
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By BURTON BIGELOW* 


feeder. The old days of skimp-along 
feeding, of sole reliance upon home- 
grown grains and roughages—that day 
was gone forever! So we all thought! 

Then the dream ended! We woke 
up with a start. The war and its price 
levels were over. The old days—not 
the good old days, but those terrible 
old fight-for-business days — came 
tumbling about our ears again with a 
suddenness that startled and even be- 
wildered us a good deal. 

First, prices and inventories took up 
our attention. Things were happening 
too fast to do any basic analyzing or 
philosophizing about causes. It is only 
now, when we can view the first phase 
of our after-war experiences in at 
least a short perspective, that we can 
begin to see what has happened. 

Woe to us all—we now discover 
that the basic feeder-selling job which 
we were so sure was done—isn’t done 
at all! 

It isn’t even well-started! 

The unhappy truth is that the aver- 
age feeder is very little, if any, better 
sold on commercial feeds than he was 
before the war started. His apparent 
conversion to commercial feeds was 
but a bit of wartime opportunism, a 
lot of which every good feeder must 
be possessed of if he is to beat the 
rat-race in the long run and come out 
with a profit. 

I could give most feed manufactur- 
ers a pretty rough going over for their 
failure to do a better selling job and 
for their lack of foresight in not see- 
ing what was happening. They de- 
serve it, 


But I am not talking to feed manu- 
facturers. I am talking to you—the 
feed retailers. 

Since the greatest breakdown of 
basic feed-selling took place at the 
retail level, and not at the manufac- 
turer's level, let’s ‘stop looking about 
for a scapegoat and start dusting off 
the skeletons in our own closets. 


Let’s stop standing in front of our 
own mirrors and patting ourselves on 
our own backs. The retail feed indus- 
try did precious little feed-selling in 
the war years. 

Feed didn’t have to be sold—it had 
to be bought! If you owned it, you 
could sell it! And at a swell profit, 
too! 

Did you retailers worry about han- 
dling only the best feeds then? Did 
you speak a single sentence about the 
basic values intrinsic in better feeding 
as a long-range program? 

I sat in a large feed manufacturer's 
office one of those war days and 
heard a dealer call up and plead for 
merchandise: “Why, you must have 
something you can sweep up off the 
floor at night and put into bags. We 
can sell anything you can sew up in 
a sack!” 

So help me, that really happened. 
The words are not changed—-the ap- 
peal is not exaggerated. Yet, that deal- 
er would be one of the first to com- 
plain today about the price-conscious- 
ness of his feeder customers. 

What I would like to ask him is, 
“What did you ever do, sir, to build 
up a quality-consciousness among your 


(Continued on page 71) 
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Genuine Cane 


BLACKSTRAP 
MOLASSES 


Available for Immediate 


or Future Delivery in Tank Cars 


UNEXCELLED QUALITY and SERVICE 


ASK FOR PRICE BASIS 


f.0.b. New Orleans, La. f.o.b. Norfolk, Va. f.o.b. New York, N.Y. 
f.0.b. Mobile, Ala. f.o.b. Baltimore, Md. _—f.0.b. Albany, N. Y. 
f.0.b. Galveston, Texas f.o.b. Philadelphia, Pa. f.0.b. Boston, Mass. 


NORTH AMERICAN TRADING & IMPORT CO., INC. 


LARGEST IMPORTERS OF BLACKSTRAP MOLASSES IN THE UNITED STATES 
1429 WALNUT STREET - PHILADELPHIA, PA. 


Phone: LOcust 4-1400 - Feed Sales Department 
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Model Feed Store 


Kellogg Bros. Has Eye Appeal 


@ “WHEN a customer of ours takes 
a notion to switch from one brand 
of feed to another we don’t want to 
lose that customer,” said Verne H. 
Kellogg, of Kellogg Bros, Feed & Seed 
Co., Wichita, Kan. “Consequently, 
instead of promoting and identifying 
ourselves with a single brand of feed, 
we stock all leading brands.” 

Kellogg Bros, recently opened a 
beautiful new store at 818 West Doug- 
las ave. in Wichita. The firm also op- 
crates another store in Wichita, and 
one in Hutchinson, Kan. 

Verne Kellogg and his brother Fred 
established the feed firm some 35 or 
40 years ago. In the early days they 
ground and mixed their own feeds, 
and their “Home Town” feeds were 
widely distributed. They still mix and 
cell feeds under the private brand, but 
the bulk of the feed sales now are 
those of nationally advertised brands 
of the big millers such as Purina, 
Nutrena, and Quaker Oats. 

The new Kellogg store is managed 
by Verne Kellogg, while Fred Kellogg 
operates a furniture store which the 
brothers also own. The two stores 
were side by side until the new feed 
store was built, about a block up the 
avenue. 

The second generation is active in 
the feed concern, Ray Kellogg, son of 
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Fred, being second in command at the 
new store, and Robert Kellogg, son of 
Verne, manages the No. 2 store in 
Wichita. 

Experience gained in four decades 
of feed merchandising has gone into 
planning a store which is attractive in 
appearance, designed to make shop- 
ping easy and pleasant for the cus 
tomer, and equipped with modern 
labor-saving conveniences for store 
personnel. 

Few feed stores can compare with 
Kellogg’s in appearance. Its postwar 
type of architecture is one more often 
associated with retail stores in the 
apparel or jewelry classifications. 

The building is constructed of dark 
red brick. The upper facade and a 
small tower carrying the firm name 
are faced with grey plate glass. Stain- 
less steel canopies extend around the 
front and side of the store, offering 
protection to those passing the store 
and making it possible to load out 
orders at the side without exposure to 
the weather. 

ONE of the most attractive 
feed stores in Kansas is the 
structure shown above recently 
opened by Kellogg Bros. at 
Wichita, Kan. Note the stain- 
less steel canopies and tower 
carrying firm name. Photo at 
right shows Verne H., Kellogg, 
(right) co-owner, his 
nephew Ray Kellogg. 


The front is all glass, even to the 
doors. Windows are open backed, 
making the interior one big display 
window. Abundant fluorescent light- 
ing attracts the attention of passing 
street traffic, both pedestrian and au- 
tomobile. 

Interior walls are of the same brick 
as those on the outside. Snow white 
ceilings, partitions, shelving and fix- 
tures form a pleasing contrast and, 
aided by the good natural and fluores- 
cent light, make the place bright and 
cheerful looking and set off merchan- 
dise to good advantage. 

Cleanliness, neat, attractive arrange- 
ment, and comprehensive stocks are 
features of the store. Along the left 
side of the room is a wall rack for 
open display of garden and farm tools, 
and shelving for stock and poultry 
remedies. On the other side are farm 
and garden seeds, both bulk and pack- 
aged, and several sections of shelving 
for garden sprays, dusting powders, 
fertilizers and other items for the 
garden. 

In the center area are floor and is- 
land displays of plants, farm and gar- 
den equipment, and stock and poultry 
supplies. 

Little feed is displayed in the store, 
most of it being kept in a backroom, 
with reserve stocks in a nearby ware- 
house. Dog and pet foods are excep- 
tions, these being displayed actively 
in the store. 

A large dog food volume has been 
developed by methods similar to those 
used to sell stock and poultry feeds, 
namely, by having a wide enough 
selection of brands and varieties to fit 
the wants of every dog owner. 

Not only is there a complete line of 
canned, packaged, and bulk dog foods, 
but accessories such as collars, leashes, 
chains and muzzles are also offered. 
An adjoining section features feed and 
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CCC exclu brocess leads the way for effective and efficient use of mineral elements without 
. Valuable vitamins or development of rancidity. 


Yes—it's a big step forward and another example why more and more feed manufacturers and 
mixers are turning to CCC for their source of dependable Calcium and trace mineral elements, 


CCC QUALITY PRODUCTS 


Trace Mineral Premixes 

lodized-Manganesed Calcium 
(any desired level) Dustless (plain) Calcium 

Manganesed Calcium Shellmaker Calcium Grit 


(any desired 7 Arrow-Head Insoluble Flint Grit 
Electro alcium G-220 Riboflavin Supplement 


Pellet Machine Calcium 
Regular iat Calcium 


WEST ADAMS STREET CHICAGO 6, ILLINOIS 


325 WOODMEN OF THE WORLD BLDG., OMAHA, NEBRASKA @ BOX 409. CARTHAGE, MISSOURI 
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WHAT TO DO In our opinion, Burton Bigelow’s address on new develop- 
NOW! ments in retail feed merchandising was outstanding among 
the truly great talks, features and displays which brought 
more than 2,000 feed men to Milwaukee for the 24th annual convention of the 
Central Retail Feed association and the first National Feed Industry Show. 


Mr. Bigelow’s address was neither entertaining nor sensational and it certainly 
did not include a “pat on the back” for the audience. He chastised the entire industry 
for dismal failure to really sell the feeder on better, longer and more generous feeding 
during the war. The greatest breakdown in basic feed selling, he continued, took 
place at the retail level and not at the manufacturer’s level. 


Most of his address was, however, devoted to pointed suggestions as to what to 
do now. We will review these suggestions herewith but recommend reading of the 
complete address as published beginning on page 15 of this issue of The Feed Bag. 


His first suggestion was to focus your thoughts on the service you can render to 
the feeder rather than on the money you can make and he quoted the Rotarian 
slogan: “He profits most who serves best.” 


To sell, Mr. Bigelow emphasizes, “you must discover human needs, uncover them 
and prove that you can meet them. * * * If you are going to uncover human needs 
among livestock and poultry feeders, you must talk to them—not about feed, but 
about their feeding problems.” 


The importance of turnover was next stressed by Mr. Bigelow. You've got to buy 
feeds that sell, he said, for it costs money to keep feed. It is more profitable at the 
end of the year to handle a well-known fast selling feed you can turn over 26 times 
a year at a lower margin than an unknown brand, with a higher margin and turn- 
over of only 8 to 10 times per year. 


Selling from here out will be the key to success in the retailing of feed, Mr. Bige- 
low concluded. He urged all retailers to do their selling at the feed lot, to keep their 
stores and service in step with modern merchandising, to use the multiplying power 
of local advertising and to build up custom grinding and mixing services. 


We urge you, again, to read and study the complete address, 


aK Bang. 
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oat GUARDS THE VITAMIN CONTENTS 


FOR POULTRY AND ANIMAL USE 
ae VITAMIN A AND D3 
IN DRY CARRIER 


AMALISS 


FOR POULTRY AND ANIMAL USE 


VITAMINS INC. CHICAGO 23, SA 


se COD LIVER OIL 


VITAMINS INC CHICAGO 23. USA 


YEARS OF EXPERIENCE ASSURES 
QUALITY VITAMINS AT ALL TIMES! 


The increasing vitamin deficiencies in grains and roughages 
have made the vitamins you add to your feeds more important 
than ever before! Today, you must be sure... not only of the 


Rudy Eschenheimer 
has served the feed 
trade for many 
years, and can sup- 
ply your needs for 
Vitamins A & D and 
allied products. 


LOOK TO VITINC FOR 


QUALITY VITAMINS quantity, but also of the quality of your vitamins. All VITINC 

e Products are subject to continuous assays in our own labora- 
VITINC DRY D.—For tories and the minimum labeled potencies are periodically 
Four-Footed Animals confirmed by neutral, recognized laboratories. . 

e That’s why VITAMINS, INC. guarantees the potency of 
VITINC DRY D,—For its products; and has always guaranteed their quality for 
Poultry more than 14 years. You can depend on these vitamins, and 

® you can be sure of prompt deliveries from warehouse stock in 
pike DRY STABLE Kansas City, Mo. 


e WRITE FOR FREE VITAMIN FOLDERS | 
VITINC FISH LIVER A They present the latest information on Vita- 

® mins A & D requirements for poultry and live- 
VITINC A& D FEEDING 


stock and complete information on VITINC 


OILS—For Poultry Concentrates. 


VITAMINS, 


Manufacturers of VITAMIN Warehouse Stock in KANSAS CITY, MO. 
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ALLEN H. ROBERTS 


@ IT isn’t every feed dealer who has 
Washington notables entering his 
store constantly to make purchases but 
Allen H. Roberts, present manager of 
Walter Roberts, Inc., a retail feed con- 
cern of Alexandria, Va., is one of the 
exceptions. Alexandria is not far from 
the nation’s capitol and many Wash- 
ington figures make the Roberts store 
their source of feed supplies. 

Justice Black of the Supreme Court 
comes in to buy dog food. Thurmond 
Arnold, a prominent figure in Wash- 
ington law circles, comes in for chick- 
en feed, while Walter Karig, the well- 
known author, and Merle Thorp, for- 
mer editor of Nation’s Business are 
both good feed customers. 

Certainly the Roberts store should 
be well known in the area for it has 
been in existence, under various names, 
for 101 years. It started out as the 
arm of Hunt & Roberts in what was 
then a farm township of Alexandria, 
Cameron Run. The original company, 
known in the area as the Cameron 
Mills, went into business to grind 
cats, corn, wheat and rye for a nearby 
Quaker settlement. 

The neat and spacious brick store 
of the present company is a far cry 
from the first mill structure, a wooden 
building, held together with wooden 
pegs and handmade nails. 

Water was the source of power for 
the old mill until it was finally closed 
down in 1915, Steam standby power 
was available for about 20 years 
previously. 

Transportation changes have been 
radical too. Horses, oxen, and river 
boats used to bring in the grain in 
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Yes, Mr. Justice 


Roberts Sells Feed to Famous 


the old days while railroads and motor 
trucks do the job today. When the 
firm moved its office and warehouse 
to downtown Alexandria in 1890, it 
was for the purpose of taking advan- 
tage of river trade. Bowsprits of the 
larger vessels nearly touched the build- 
ing. Now feed comes in by rail and 
there is almost no river traffic. 

Though the firm is old, age hasn't 
taken any toll of business vigor. The 
firm’s volume is kept up, according 
to Mr. Roberts, by keeping a salesman 
in the field who understands the cus- 
tomer’s problem and can offer valuable 
advice on feeding. 

Vincent P. King, the firm’s field 
salesman, has a farm background and, 
except for 3 years with the army, 
has been with the Roberts store for 10 
years. Mr. Roberts explained the value 
of expert feed advice this way: 


“Farmers realize the advantage of 
scientific feeding,” he said, “because 
of the high production they established 
during the wartime manpower short- 
age. Our field salesman keeps them in- 
formed of new techniques and helps 
them with new problems. There are 
also technical services available from 
government and private sources which 
the farmer does not always take ad- 
vantage of.” 


To stimulate interest in scientific 
feeding, the firm sets up displays of 
baby chicks or laying hens in the store 
at certain times of the year. The dis- 
plays are a boost to scientific feeding. 

To maintain a check on how busi- 
ness is going, an inventory is taken 
every three months. In this way, any 
shortage will be revealed and any 
profit leaks can be corrected. , 


The firm manufactures its own 
brand of feed and also carries the 
Purina line of feed and remedies, plus 
some Pratt remedies. They take ad- 
vantage of their feed manufacturer’s 


MANY Washington notables 
are among the numerous cus- 
tomers who patronize the cen- 
tury-old firm of Walter Rob- 
erts, Inc. Alexandria, Va. The 
business is now housed in the 
brick structure, shown right, 
located in downtown Alex- 
andria. 


direct mail advertising program in 
reaching their customers and send out 
calendars at Christmas time. 


Grinding and mixing is still done 
by the Roberts Co. but there isn’t 
much custom work in this area. Equip- 
ment includes a Jay Bee hammer mill, 
a 1% ton Sprout-Waldron batch 
mixer and an A. T. Ferrell seed cleaner. 


Conveyors are a new development 
in many feed stores which recently 
have taken steps to cut their labor 
costs but one has been in service for 
years at the Alexandria store. It was 
originally installed as a potato loader 
and now functions as a bag conveyor 
from freight cars at the company sid- 
ing to the second floor of the building. 


The present company was incor- 
porated in 1922 to settle an estate. 
Allen Roberts, the manager, is secre- 
tary-treasurer of the firm. Mary H. 
Roberts is vice president and Walter 
Roberts is president. The latter is still 
serving in Germany with the army 
occupation forces. 

Besides Roberts and King, the per- 
sonnel of the firm include two truck 
drivers and a miller. The company 
owns three trucks, but operates only 
two on a steady daily basis. 


The story of the hundred-year old 
Alexandria firm is one of continued 
business success and community serv- 
ice but the heirs of the original Hunt 
€& Roberts are not content to rest on 
old laurels, They continue to meet 
new problems with new techniques. 
They are proud of their notable cus- 
tomers but prouder still of the reputa- 
tion they have built up among their 
farm customers around Alexandria. 
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Sea Ma ta , the West Coast Condensed Fish Sol- 
uble 60-40 dry-mix concentrate, is now being mixed in its 
new plant facilities at Atchison, Kansas. This means faster 
distribution to all points east of the Rockies... greater econ- 
omies through reduced freight rates. 


Sea Maid is composed of 60 per cent top-quality 
alfalfa leaf and dehydrated meal and 40 per cent PAPROCO 
highest-quality West Coast Condensed Fish Solubles. Mid- 
western alfalfa products will be used at the Atchison plant, 
where the same high standards of quality will be maintained. 


Sea Maid is measured and blended by a special 
process that insures outstanding feeding results. PAPROCO 
West Coast Condensed Fish Solubles used in Sea-Maid is a 
natural source of all known B vitamins, including the newly 
discovered B-12, the animal protein factor. 


S. SPRING ST., LOS ANGELES 14, CAL. 60-40 MIX 
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Small Orders Large Volume 


Nashville Firm Prospers in Small Feeder Area 


@®REMEMBERING Abraham _Lin- 
coln’s statement that God must love 
the common people because He made 
so many of them, Curry Turner spends 
a lot of advertising money to reach the 
small feed customer around Nashville, 
Tenn., since there are 20 times more 
of him than the big feeder who buys 
in 10-ton truck lots. 

While some sizeable feed sales are 
made at the Acme Feed & Hatchery 
Co., the largest percentage of Mr. 
Turner’s volume by far goes to the 
backyard flock owner, the one-to-six 
cow milker, and other small feeders. 
The constant stream of these custo- 
mers in and out of the Nashville feed 
store at the corner of First and Broad 
Streets, shows how effectively his pro- 
motional program is paying off. 

Mr. Turner’s total advertising bill 
is approximately $5,000 a year. In his 
various forms of promotion he im- 
presses the small feeder with the idea 
that he is especially welcome in his 
store. There is an advantage in distri- 
buting a big volume among hundreds 
of patrons instead of two or three 
dozen, for the loss of one or two cus- 
tomers isn’t felt so sharply. 

In order to make his radio and news 
paper advertising pay off most effec- 
tively, the Nashville dealer has to cash 
in on as many listeners and readers as 
possible, which means that a large 
percentage of them will be small cus- 
tomers, They are backyard flock ow- 
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ners over the city and suburbs, plus 
small farmers and livestock feeders 
all over Davidson County. 

Two kinds of advertising are used. 
One type tends to bring immediate 
results and the other is a public rela- 
tions device. Mr. Turner figures that 
the $5,000 he spends each year in his 
promotions is just as important an in- 
vestment as the money he puts in lab- 
or, and he has some methods of check- 
ing the results. 


For example, around Thanksgiving 
and Christmas he sells as a sideline 
several hundred fat turkeys, many of 
which he grows on his home acreage 
on Franklin Road. When a new cus- 
tomer comes in, Mr. Turner doesn’t 
know whether the buyer was drawn to 
the store by a radio commercial or 
some other channel. But when the 
firm’s commercials first mention tur- 
keys, the resulting phone calls from 
turkey-hungry prospects give some 
clue as to how many are listening. The 
same technique applies to offers on 
baby turkeys in spring and on occa- 
sional plug for broilers three or four 
times a year. 

The value of a radio program in 
reaching a farm feed trade depends 
to a great extent on its timing and the 
quality of entertainment. The Acme 
Feed Co. sponsors a 15-minute pro- 
gram of hillbilly and barn dance num- 
bers at 12:45 p.m., five days a week. 
The selected time catches most of the 
farmers at home during the noon hour 
and this broadcast is now extremely 
popular. 

Mr. Turner makes this radio period 
pay off by skillfully plugging every ad- 
vantage offered by the Acme firm. 
One of these is the convenience of the 
stores location. It is one of the few 
business places in the heaviest traffic 
center that has adequate parking space. 
The commercial invites the customers 
to drive up, load his car or truck, and 
park as long as he wants while he 
shops elsewhere. Vehicles can drive 
up for loading on two sides unmoles- 
ted by street traffic. 

The Acme operator believes that 
drawing attention to his parking faci- 
lities has increased his trade by 25 


CATERING to the small feed 
customer is paying off in a big 
way for Curry Turner, Nash- 
ville, Tenn., who operates the 
Acme Feed & Hatchery pic- 
tured at lower left. Mr. Tur- 
ner and his son Lester (center) 
are shown above demonstrating 
a piece of poultry equipment 
to a customer. 


per cent. He bases this estimate on the 
fact that before moving to his present 
location seven years ago, he sold feed 
from a store in a heavily congested 
area that was a fine trading center, 
but customers found it hard to get to 
his warehouse door because of the lack 
of a parking space. 

Every Saturday night Purina Mills 
sponsor a half hour program on Nash- 
ville’s Grand Ole Opry, a radio show, 
that plays to a visible audience of 
5,000 in Ryman auditorium. This is 
a broadcast Purina puts on for all its 
southern dealers, but Mr. Turner as 
the local representative recently added 
hilarity and some effective publicity 
to the show by moving to the audi- 
torium stage the two hogs he was 
carrying on his test feeding project 
at the Acme store. 

The crated hogs were set on scales 
well marked with Acme lettering, and 
wisecracks about these pigs by an- 
nouncers and actors had a local flavor. 
Mr. Turner expects to climax this pub- 


(Continued on page 79) 
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FOR FEEDS WITH 
A FUTURE 


Forward-looking manufacturers of Formula 


Feeds are meeting the highly competitive situa- 


tion for the consumer’s favor by supplying him 
with the utmost in Quality, That is why Small’s 
Dehydrated Alfalfa Meal is First Choice with 
those who are building Feeds With A Future. 


DEW YDRATED Ww J. SMALL COMP € 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
June 8, 1949 


FEDERAL REVENUE DROPS _ 


Government fiscal experts will not deny their very great concern over the 
drop in federal receipts. They are not talking about it but many of them con- 
sider it is the government's number one problem. In 1948, one year ago, the net 
receipts for the first five months were 18.8 billion dollars and in 1949 for the 
same period it was 15.4 billion or a drop of 3.4 billion. This situation will 
crimp the spending philosophy of the bureaucrats and that may be a blessing. The 
experts seem to agree that the recession will continue for the rest of this year 
with some upturn in business next spring. In the meantime there is a real danger . 
that the politicians may attempt to solve economic problems by legislation. Every: 
spender in Congress has his pet scheme for saving the country. 


TAXES 


From the above it is obvious that there will be no increase in taxes until 
the recession is over. This gives Congress some relief as Mr. Truman has been 
pressing for additional tax money in order to finance his 41 billion dollar bud- 
get. This means that the taxpayer, along with the Congress, will get some respite 
from the burden of heavier taxes. A continued deceleration in business might 
easily bring a demand for a reduction of taxes at the next session. 


There has been a persistent campaign for repeal of excise taxes but nothing 
will be done about it. This is considered a "painless tax” and a prolific source 
of revenue. Uncle Sam will hang on to this one for a long time, at least until 
it becomes a political liability. When it does, Congress will join in the chorus 
for repeal. 


LABOR LAW CONTEST 


The Senate is up to its neck trying to repeal the present Taft-Hartley law. 
The House is still dead-locked. One thing is certain, there will be a repeal of 
the name, but the substance of the law will remain with some slight modifications. 
The present effort is a face-saving operation for the "Labor Barons" and Mr. 
Truman. They insist that no part of Taft-Hartley must be retained but when the 
new bill is finally adopted by the Senate it will be compromised all around. 
This means the fight will come on the amendments as they are offered. It is en- 
tirely possible that after all the effort in the House and Senate the present law 
may remain on the books. If that happens, this will be a red-hot issue in the 
1950 congressional campaign. Mr. Taft has a considerable stake in that event. 
He has pulled in his chin a-bit, but he is still pitching. 


BRANNAN'S FARM PROGRAM - IN POLITICS 


The Democratic party has taken over the Brannan farm program. Announcement 
has been made that a big party rally is to be held in Iowa for the avowed purpose 
of selling the farmers of the Middle West on the merits of the program. The 
secretary is to take an active part in the meeting and a statement from his 
office has just been released saying that Mr. Brannan would pay his own expenses 
of the trip. This marks the convention as a political one. 


Party leaders are confident they can sew up both the farmer vote and the city 


(Continued on page 81) 
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Putting his Pet Peeves Work 


Henry Woller Knows Customer Feed Problems 


@ WHEN Henry Woller purchased 
the Pound Feed Mill, at Pound, Wis. 
in 1946, he capitalized on his “pet 
peeves” and turned them into cash. 

Mr. Woller had never been in the 
feed business before, but he had been 
a farmer for many years. When he 
purchased the mill, he decided to op- 
crate the business from the standpoint 
of what he expected of a feed dealer 
while living on a farm. 

“When I was operating a farm, 
there was nothing that peeved me 
more than to have a feed dealer ad- 
vise me that he was ‘temporarily out’ 
of the brand of formula feed we were 
feeding, but could give me something 
just as good to tide us over until he 
received another shipment,” Mr. Wol- 
ler explained. “This usually happened 
at a time my wife would have her 
poultry doing nicely after experienc- 
ing difficulty for several months or 
when I had the herd under heavy 
production. 

“Another thing that always peeved 
me was poor service. Oftentimes I 
would rush to town with a load of 
grain during a busy season when I 
wanted that grain ground in a hurry. 
I would find the dealer and his help 
lounging about on bags of feed, visit- 
ing with customers and not working. 

“A third annoyance was the un- 
willingness of a dealer to make field 
trips for poultry inspection. When my 
wife would experience trouble with 


POUND FEED MILL | 
FLOUR FEED GRAIN & SEEDS 


her poultry flock, I'd take her to town 
to seek advice from the feed dealer. 
He wouldn't come back with us to 
look over the flock. He'd just listen to 
our story, hem and haw, guess it was 
this and that, then recommend some 
sort of remedy. If it didn’t work, he'd 
tell us, we should come back for 
another.” 

Fortified with experience in dealing 
with feed men while on the farm, Mr. 
Woller entered the feed business with 
the intention of using his “pet peeves” 
as a yardstick in avoiding friction with 
customers and building up good will. 

To live up to what he considers the 
proper method in handling a feed 
business, Mr. Woller has done a lot 
of hard study in feeds and feeding, 
plus poultry and livestock diseases, in 
order to be able to give good sound 
advice to his customers when they 
have difficulties. 

Whenever anything unusual comes 
up that he does not understand or feel 
qualified to handle, he waits until one 
of the feed manufacturers’ sales rep- 
resentatives calls on him, Then he 
takes him out to the farm of the cus- 


CAPITALIZING on past expe- 
riences, Henry Woller, owner 
of the Pound Feed Mill, shown 
left below, has been able to 
overcome many of the little 
annoyances that "gripe" the 
average feed customer. Mr. 
Woller is shown at extreme 
right with his two sons Robert 
(center) and Don. 


tomer having trouble for a persona! 
inspection. In case of an urgent need, 
he recommends a good veterinarian. 

Through this practice, he has not 
only created good will among his cus 
tomers but has learned how to detect 
many diseases from symptoms. 

“It has required a lot of effort on 
my part to live up to my own concep: 
tion of a good feed dealer,” Mr. Wo! 
ler commented, “but it has paid good 
dividends in the way of increased 
business each year, plus the persona! 
satisfaction of being able to help my 
fellow man. That goes a long ways 
toward making the managing of a 
business a pleasure instead of a head- 
ache.” 

The firm’s grinding and mixing de- 
partment is of the conventional type, 
30 by 30 feet. It is equipped with two 
1-ton Kelly Duplex mixers, and a 40 
h.p. Kelly Duplex grinder, plus a seed 
cleaner, The mixers are located near 
the door leading to the loading plat 
form in order to allow ample room fcr 
stacking customers’ bags of grain in 
separate piles while the men are busy 
working about the machines. 

There are three storage rooms which 
are located right next to the grinding 
and mixing department. The basement 
is also used as an emergency storage 
room for feed. 

The firm’s office is about 15 by 30 


(Continued on page 92) 
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Distributors of 


ATKINS & DURBROW 
standard Dry D 
2,000 D3 per gram 
900,000 D3 per pound 
with a Middlings base 


ATKINS & DURBROW 
Delux Dry D 
2,000 D3 per gram 
900,000 D3 per pound 
with a Farina base 


ATKINS & DURBROW 
Dry A 
3,000 A per gram 
1,362,000 A per pound 


ATKINS & DURBROW 
Dry A&D 
in practically any 
combination of potencies 


Fortified Sardine Oils 


GENERAL MILLS, INC. 
Arpro Wheat Germ Oil 


BARRETT DIVISION 
Allied Chemical & Dye Corp. 
Niacin 
SPERTI, INC. 


Brewer's Dried Yeast 


INCE we started our plan of supplying Vitamin Products to 


feed manufacturers—according to their needs—numbers of 
them have advised us that it has increased their profits—coming 
and going. 


To begin with, our new plan has enabled many manufacturers 
to cut feed costs by using the same high quality Vitamin Products, 
but with less expensive base materials. 


Then, by supplying exactly what his customer needs, at a price 
that was right for that need, their reputation for knowing what 
to do and how to do it has brought new customers. 

That is building business on a firm foundation. 


Why not investigate this service—now? 
Phone, wire, or write us today. 


ATKINS « DURBROW, Inc. 


165 JOHN STREET, NEW YORK 7, N. Y. 


CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 
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Does it provide 
enough VITAMIN 


You can’t be sure! Tests show that hay—even when sun-cured— 
varies widely in its vitamin D content. 


Of ten samples of alfalfa hay—assayed by various Experiment 
Stations—most were found too low in vitamin D to provide the 
minimum needed by many farm animals. 


Experimental evidence indicates, too, that the minimum require- 


ment of vitamin D is not necessarily enough for best growth 
and production! 


Make sure your cows, heifers, r) 
sheep get plenty of FREE HAY CHART 
_for CALVES! 


Here are facts that will 
help you sell more 
vitamin D-fortified feeds 


IRRADIATED D 


RICH IN I 


Additional 
Nutritional Facts 


About 
Vitamin D 


The amount of sunshine exposure 
is not necessarily a good index 
to the vitamin D potency of hay. 
For instance, a recent report 
shows vitamin D after sun-curing 
no higher than soon after the 
hay was cut. 


Wide year-to-year variations 
have been reported in similarly 
cured hay from the same field. 
One year 862 units per pound— 
the next, 216 units. 


The vitamin D content of 
roughages is unpredictable. 


Samples higher in D are usually 
lower in carotene. 


Reports on sun-cured alfalfa hay 
show 68 to 663 units per pound. 
None of these would supply the 
minimum requirements of young 
calves. Furthermore, none would 
provide the minimum for swine 
at 5 or 10% of the ration. 


Widespread occurrence of 
vitamin D deficiency indicates 
that roughages and sunshine 
are undependable. 


STANDARD BRANDS INCORPORATED 
Agricultural Department FB6 
595 Madison Ave., New York 22 
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Protein Still Big Feed Problem 


Both Quantity and Quality Can be Improved 


e A GREAT deal of interest nowa- 
days is focused on newly discovered 
vitamins and on newly appreciated 
minerals. However, one of the major 
nutritional problems from both the 
state and national standpoint is still 
protein. This applies to both quantity 
and quality of protein involving, as 
it does, our most prominent feed crop, 
corn. 

In his periodic revisions of Feeds 
and Feeding, Morrison in the exten- 
sive appendix table of feed analyses, 
has tried to use as much as possible 
current analyses of corn and other 
feeds. In the 1923 edition No. 1 corn 
analyzed 9.9 per cent protein; in the 
1936 edition, 9.6 per cent protein; 
and in the most recent 1948 edition, 
8.8 per cent protein. These figures 
have significance in consideration of 
the tremendous tonnage of corn that 
is harvested annually in the United 
States. It has been computed that a 
1 per cent drop in the protein content 
of the entire corn crop of the nation 
is the equivalent of the protein con- 
tent of the entire soybean crop that is 
grown for seed. Surely, this empha- 
sizes the very great need for watching 
the protein content of our newly de- 
veloped hybrid strains of corn, and 
corn breeders who have so far stressed 
mostly bushel yield per acre, seem to 
be duly aware of this need. 

Some months ago Walter Griem, 
chief chemist, in charge of the Wis- 
consin feed and fertilizer control labo- 
ratory, called attention to the preva- 
lent lack of protein in cattle and swine 
rations of the state. Mr. Griem’s fig- 
ures indicated that of the 900,000 tons 
of commercial feed used by Wiscon- 
sin farmers each year, about 600,000 
tons are fed to cattle and swine. These 
600,000 tons contain from 22 to 25 
per cent protein. With these supple- 
mentary feeds are fed some two mil- 
lion tons each of corn and oats, result- 
ing in grain mixtures averaging about 
12.5 per cent. 

This protein level is almost exactly 
the same as was computed for the 
nation as a whole by the feed survey 


*An address delivered June 7 at the annual 
convention of the Central Retail Feed associa- 
tion held at Milwaukee, Wis. 
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By GUS BOHSTEDT* 
University of Wisconsin 


committee of the American Feed 
Manufacturers association. It has been 
this committee’s job during the war 
and subsequent years to determine 
facts as to available feeds and, in 
relation to livestock numbers, estimate 
feed deficits or surpluses for the feed- 
ing season following a given harvest. 
Whether considering swine, poultry, 
dairy cattle, sheep, horses, or beef cat- 
tle, the permissible protein allowances, 
considering available protein feeds, 
are always far lower than they should 
be to provide balanced rations as we 
understand them. Protein is a chronic 
national deficiency. Obviously the 
carbohydrates and other nutrients are 
not utilized efficiently where protein 
is lacking in the ration. 

Again, having reference primarily 
to corn but also other seeds and cere- 
als, there is apt to be a deficiency in 
some of the amino acids in rations for 
so-called critical animals, therefore pri- 
marily swine and poultry. The domi- 
nant protein of corn grain is zein, 
which lacks two essential amino acids, 
tryptophane and lysine. Probably for 
this reason young growing pigs in our 
experiments have responded favorably 
to mixing wheat or oats with corn, in 
that way fortifying the amino acid 
complex for these animals. 

As in the case of yield of corn per 
acre, geneticists working with corn 
have found this crop to be wonder- 
fully responsive in reference to chang- 
ing its protein content. Protein analy- 
ses varying all the way from about 5 
per cent to 17 per cent protein for 
different strains of corn have been 
reported, suggesting what can be done 
with this crop as to its composition as 
well as its yield. I have been told by 
one of the Illinois research workers, 
however, that nearly all of the protein 
beyond a more or less normal level of 
protein in corn, was zein, which as 
indicated before, is deficient in some 
of the essential amino acids. Perhaps 
if plant breeders put their minds to 
it, very likely both quantity and qual- 
ity of protein in corn and for that 


matter, other feed or food crops, can 
be increased. 

Contrary to the demands of corn 
industries that for the production of 
cornflakes and hominy prefer white 
corn, the rank and file of dairy cattle 
or livestock feeders prefer yellow corn. 
The carotene content of yellow corn 
has frequently made the difference be- 
tween success and failure in winter 
rations of not only pigs and poultry, 
but also other livestock. As compared 
with most forages, yellow corn has 
only a fraction of their carotene con- 
tent. However, where corn makes up 
perhaps half or three fourths of the 
entire ration, its carotene content defi- 
nitely exerts a health-protective func- 
tion. Nevertheless, yellow corn is not 
or cannot always be fed, and small 
grain, especially oats, to a large ex- 
tent replaces corn in many livestock 
rations. Small grains, of course, are 
practically devoid of carotene or pro- 
vitamin A. 

While many vitamin A and carotene 
concentrates are being fed, especially 
to animals that normally do not con- 
sume a great deal of winter forage, 
every effort should be made to provide 
carotene by means of high quality 
forages. It is fortunate that we have 
annually recurring pasture which is 
turgid with carotene and other good 
nutrients for the animals to eat, and 
where carotene particularly, is stored 
in the liver and other organs. The 
ordinary hay put up by farmers is 
disappointingly poor in quality, in 
which case carotene suffers even more 
than protein, minerals, carbohydrates, 
and fat. Everyone interested in soil 
conservation and the principles of 
grassland farming is therefore inter- 
ested in the greater use of grass silage, 
which conserves carotene at least twice 
as well as hay. Let us keep in mind 
that as carotene is preserved, so are 
preserved a whole galaxy of other 
valuable vitamins, including the B- 
complex vitamins; also proteins, min- 
erals, fats, and carbohydrates. 

Many of these nutritional factors 
are fundamental to the health and pro- 
ductiveness of our farm animals. They 


(Continued on page 84) 


As we go to press, molasses is selling for 
approximately $30.60 per ton delivered. Oth- 
er higher priced feed components which it 
can replace in dairy feeds without disturbing 
the formula are selling for $55-$60 per ton, 
or just about double. A 10% molasses con- 
tent in feed (200 lb. per ton) can earn for the 
feed miller an extra profit of $2.50 per ton. 


It doesn’t take many 
tons of feed at that rate 
to make a molasses mix- 
er the most profitable 
investment a miller ever 
made. And, think how 
much more feed you’ll 
sell . . . cows may not 
“ery for it,” but they 
certainly do “go for” 
molasses feed! Write for 
details today. 


SPROUT-WALDRON & CO., INC. 
22 Waldron St., 
MUNCY, PA. 


SPRUN QM MW 


PENNSYLVANIA 


Silence 
Golden 


Particularly to the feed 


“THE FINEST IN MILLING 
EQUIPMENT SINCE 1866” 


miller equipped to add it 
to his mixed feeds. 
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Central Meeting Hits New Peak 


Draws Biggest Gathering of Feed Men in History 


@ SPARKED by the added attraction 
of the first National Feed Industry 
Show, the 24th annual convention of 
the Central Retail Feed association, 
held at the Milwaukee Auditorium 
June 6-8, smashed another attendance 
record by rolling up a total official 
registration of 1,854. The total attend- 
ance, however, was estimated at well 
over 2,000 since several hundred per- 
sons who came to view the feed show 
exhibits in the Main Arena were not 
registered. 

Although the Central meetings for 
many years have topped the field in 
attendance, the 1949 convention un- 
guestionably marked the biggest gath- 
ering of feed men ever assembled at 
one time in one place in the history 
of the feed industry. 

The Central meetings, held in 
Plankinton hall at the Auditorium, 
were limited to three morning ses- 
sions, leaving the afternoons and even- 
ings open for visitors to inspect the 
many interesting exhibits at the feed 
show, see old friends, make new ones, 
and enjoy Milwaukee’s friendly hos- 
pitality. 

Lewis E. McClellan, president of 
the Milwaukee Grain Exchange wel- 
comed the feed men on behalf of his 
organization at the opening session 
Monday and complimented the Cen- 
tral association on its long record of 
accomplishments. 

In his annual address, President 
Donald F. Crane, Chippewa Falls, who 
presided throughout, told his mem- 
bers that, “being united in our trade 
association is our best way of keeping 
well informed, of solving our common 
problems, and of guarding our pre- 
cious right to operate our business as 
free Americans.” 

He also cautioned his fellow feed 
men against price cutting, as business 
tightens up, and advocated a strict 
credit policy and careful inventory 
controls during the present period of 
market readjustments. 

B. M. Crain, Rosendale, treasurer, 
reported the association’s financial af- 
fairs were in excellent shape. Accord- 
‘ng to the auditor’s report the net 
worth of the association as of May 31, 
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SPECIAL honors were be- 
stowed upon D. W. McKercher, 
Wisconsin Rapids, who served 
as the first president of the 
Central Retail Feed associa- 
tion. He is shown (right) above 
receiving an engraved honor- 
ary life membership certificate 
from Donald J. Crane, Chip- 
pewa Falls, who was re-elected 
president of the group. (Photo 
by The Feed Bag) 


1949 was $13,519 as compared to 
$11,395 for the same period last year. 


David K. Steenbergh, executive sec- 
retary, and publisher of The Feed Bag, 
Milwaukee, reviewed the association’s 
activities and called attention to two 
new projects that were launched dur- 
ing 1949: a group health insurance 
plan for members and employes, and 
publication of a directory including 
a list of all feed and grain firms in the 
state of Wisconsin. 

To emphasize the growing impor- 
tance of the feed industry, and basing 
his figures on preliminary reports sup- 
plied by the state department of agri- 
culture and the USDA, Mr. Steen- 
bergh estimated that Wisconsin farm- 
ers purchased about 70 million dollars 
worth of feed during 1948. On a na- 


By C. L. ONSGARD 


tional basis he estimated that the grand 
total dollar volume of feed sales 
throughout the United States last year 
were nearly three billion dollars. 

“We all know that feed must come 
before food and that consequently 
our business is essential,” remarked 
Mr. Steenbergh. “But we seldom rea- 
lize the magnitude of our industry in 
dollar volume of sales and its ranking 
as one of the ‘big’ businesses of the 
country.” 

Featured speaker at the Monday 
session was United States Senator Karl 
E. Mundt, of South Dakota, who flung 
a stirring challenge at his listeners on 
“The Threat of Communism.” 

“T think that communism,” he said, 
“is one of the most completely under- 
emphasized and misunderstood move- 
ments that civilization has ever faced 
in any era of history. Many people 
read about communism, many people 
talk about communism but few people 
take the time and effort to actually 
analyze what communism means to 
you and your business, and your own 
individual enterprise.” 

Pulling no punches Sen. Mundt 
said that communism is not a legiti- 
mate political party, nor a legitimate 
economic theory, but a world-wide 
conspiracy designed to seize world 
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power through treachery and sabotage. 
While urging Americans to unite against 
the menace, he called upon them to be 
grateful for the benefits which they still 
enjoy. 

“There are so few places left in the 
world these days,” he stated, “where peo- 
ple can do what you are doing—making 
and selling things for a profit. 

“We in America are still free enterpris- 
ers; we still have that free American sys- 
tem which has made us the envy of the 
world and which enables us now in the 
recovery period of a stupendous war, not 
only to become the leaders of the world, 
but to become the financiers of every free- 
dom-loving country in the world.” 

Responsibility for denouncing false pro- 
phets and re-establishing confidence in the 
American way of life rests squarely with the 
American people, he said. 

“After 11 years at Washington,” he as- 
serted, “I have concluded that diplomacy 
has failed to meet the menace and has no 
hope of overcoming it in the future. The 
politicians are helpless. A chain of events, 
among which was the capitulation to Rus- 
sia at Yalta, has discredited them.” 

How can the ordinary citizen take coun- 
ter-steps against communism? The senator 
listed these points of action: 

1. Examine the school program of each 
community and insist that there be at least 
one course in the first 12 years of educa- 
tion on, “What Is Right with America.” 

2. Set aside one week a year as “Know 
America Week™ and stress the opportuni- 
ties in the United States like free speech, 
religious freedom, the right to engage in 
business, join a union, etc. 

3. Make America treat minorities more 
squarely so that people on “the other side 
of the tracks” can feel that America belongs 
to them as much as to anyone else. 

4. Work actively to protect American 
practices and be alert to. check on all social 
organizations that spread communistic ideas. 

Homer I. Huntington, general manager, 
Poultry & Egg National Board, Chicago, 
opened the second day’s session by review- 
ing the work of his organization and its 
importance to the feed industry. 

“It's a simple fact that feed sales in- 
crease or decrease in America’s kitchens,” 
Mr. Huntington declared. “When more 
poultry and eggs are consumed, more feed 
is sold.” 

Pointing out that per capita egg con- 
sumption in United States increased eight 
eggs per person during 1948 he explained 
that this increase required 600,000 extra tons 
of poultry feed worth about $39,000,000. 

“Certainly,” he said, “the feed industry is 
vitally concerned with maintaining the pres- 
ent high level of poultry and egg consump- 
tion.” 

He emphasized that PENB is the only 
organization conducting a nationwide pro- 
motion program to increase consumer de- 
mand for poultry products and that its pro- 
motion program is a constant, highly spe- 
cialized job that must be carried on day in 
and day out. 

Occupying the spotlight with Mr. Hun- 
tington on the Tuesday program were Gus 
Bohstedt, chairman of the department of 
animal husbandry, University of Wisconsin; 
and Walter C. Berger, president, American 
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FEATURED speaker at the 
opening session of the Central 
convention was United States 


Senator Karl E. Mundt of 
South Dakota. He is shown 
(left) with David K. Steen- 
bergh, Milwaukee, executive 
secretary of the association 
and publisher of The Feed Bag. 


Feed Manufacturers association, Chicago. 
Their addresses are reprinted elsewhere in 
this issue of The Feed Bag. 

As an added attraction Arthur C. Page, 
associate editor, Prairie Farmer, Chicago, 
brought his WLS Dinner Bell program to 
Milwaukee where it went on the air direct 
from the stage of the convention hall. 

Participants in the program included: 
Prof. James Halpin, poultry department, 
University of Wisconsin; Fred K. Sale, 
secretary of the Indiana Grain & Feed 
Dealers association, Indianapolis; D. W. 
McKercher, Wisconsin Rapids, first presi- 
dent of the Central association; Mr. Steen- 
bergh and Eldon Roesler, co-managers of 
the National Feed Industry Show; and Mr. 
Crane, Mr. Berger, and Dr. Bohstedt. 

The final convention session Wednesday 
morning opened with a forecast on the out- 
look for feed prices and demand by Dean 
McNeal, director of business analysis, Pills- 
bury Mills, Minneapolis. 

“There should be no reason for alarm 
about the short-time outlook for feed grain 
prices,” Mr. McNeal said. “While it seems 
likely that prices for most feed grains will 
be well below support levels at harvest 
time, past experience indicates that they 
will be pulled up toward support levels as 
the season progresses.” 

In summarizing the short-time outlook 
for feed prices Mr. McNeal said that the 
severe phase of the post-war decline is past. 
He indicated that month to month changes 
in supply and demand factors will be more 
important in determining prices in the im- 
mediate future than will the changes in 
general business conditions. 

“Government support programs will 
probably be the most important single fac- 
tor in determining future price trends,” as- 
serted Mr. McNeal, “These supports are 
not expected to change drastically during 
the coming year.” 

In connection with the long-time out- 
look for feed demand Mr. McNeal based 
his conclusions on three points: 

1. The process of educating feeders is 
a slow one and there is still a big percent- 
age of hogs and cattle in this country which 


are fed either grain alone or a _ poorly 
balanced ration. 

2. Production of many classes of live- 
stock has not kept pace with increases in 
the human population in United States. 

3. The most important factor in deter 
mining the outlook for feed demand du- 
ing the next few years will depend on 
what kind of a government farm program 
will be in effect during this period. 

Concluding on an optimistic note he 
remarked that, “Anyone actively associated 
with the feed industry today is in a fav- 
ored position in looking toward the future 
The future is sure to place growing de 
mands on feeders for more and more meat. 
butter, and eggs, and feeders can be ex- 
pected to place greater and greater de 
mands on the feed industry for an increa:- 
ing volume of feeds which will produce 
these quality products.” 

An especially timely and worthwhile ad- 
dress on new developments in retail mer- 
chandising was presented by Burton Bige- 
low, management consultant, New York 
City. His remarks are reprinted in this 
issue of The Feed Bag beginning on page 
15. 

Occupying the wind-up spot on the pro- 
gram was Ray B. Bowden, executive vice 
president, Grain & Feed Dealers Nationa! 
association, Washington, D. C. 

Like Mr. McNeal, the Washington execu- 
tive predicted a favorable future for the 
feed industry pointing out that our live- 
stock numbers have been steadily decreas 
ing since 1890. 

“The government is going to try to speed 
up a trend from row-crop agriculture to 
grass and animals,” Mr. Bowden remarked, 
“and expansion of our grass crops will have 
to come at the expense of farm land since 
there is no more range land.” 

In regard to pending legislation in con- 
gress Mr. Bowden said that he did not see 
much chance for passage of the wage and 
hour act although it is likely that the mini- 
mum wage will be boosted to 60 or 65 
cents per hour. He warned his listeners to 
be sure and familiarize themselves with the 
present law which many firms may be vio- 
lating unintentionally. 

In conclusion he noted that the world a- 
a whole is moving steadily and surely to 
wards socialism. 

“One of the things that may save us,” he 
said, “is if we can make the average man 
feel that he personally is responsible for 
the welfare of himself and his family. So 
cialism isn’t coming to America,” he added. 
“because we are the only people in the 
world who have enjoyed 155 years of pure 
individual freedom—and I don’t think we 
are ready to give it up.” 

At the annual business meeting the asso 
ciation adopted resolutions: endorsing pass 
age by the Wisconsin assembly of a bil! 
(No. 297-S) increasing the license fees fo: 
seed dealers from $1 to $5; opposing any 
Grastic change in the federal wage and hou: 
law; and thanking the officers, directors. 
speakers, firms and other individuals who 
contributed to the success of the convention. 

Donald F. Crane, Chippewa Falls, wa- 
re-elected president; D. R. Guptill, Genoa 
City. was named vice president; while B. M 


(Continued on page 
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More repeat orders 


for poultry feeds containing 


KRACO 
Dried Cheese Whey!” 


Poultrymen come back 
when they get results!* 


This progressive mixer knows how to increase his 
repeat sales! He’s giving his poultry feed customers 
what they want—feeds that get results. Like hun- 
dreds of other wise mixers, he’s found that Kraco 
Dried Cheese Whey does an economical job of pro- 
moting thrifty growth and maximum egg production. 

Kraco provides valuable milk nutrients that help 
poultrymen raise husky, meaty birds fast ... and on 
less feed. When customers get two results like these 
with feeds, they nearly always come back for more! 


*Kraco adds four result-getting 
natural food values to poultry feeds! 


Kraco Dried Cheese Whey is the whey produced 
in the manufacture of Swiss and American Cheeses. 
Added to poultry mashes, it provides these natural 
food elements that help get faster results: 

1. Vitamins: Kraco is a natural source 
of vitamin G (riboflavin), an essential 
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growth vitamin, and other vitamins in the 
B-G complex. 

2. Minerals: Milk calcium and phosphorus to help 
develop strong, deep frames and better egg-producing 
qualities. 

3. Milk protein: Mainly lactalbumin, one of the 
most efficient proteins available for feeding. It helps 
put other feeds to work for fast, thrifty gains—lower 
feed costs! 

4. Milk sugar: 70% lactose, the milk sugar energy 
food for needed nourishment. Also, lactose helps 
maintain intestinal health in the flock. 


Important in coccidiosis control! 


Under proper sanitary conditions, a special flushing 
mash containing 25% Kraco aids in the control of 
coccidiosis (because of Kraco’s rich lactose content). 
For complete information about Kraco—an econom- 
ical supplement, write: 


Industrial Products, KRAFT 


500 Peshtigo Court, Chicago 90, Ill. 
New York « Minneapolis « Atlanta 
San Francisco « Garland, Texas 
Branches in all principal cities 


e330 


FOODS COMPANY. General Offices: 


‘ 
\ 
\ ws 
\ 
=) 
| 


FORT WAYNE, 
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First Feed Show Scores Success 


National Exposition at Milwaukee Makes Big Hit 


e “AREAL SUCCESS” was the label 
hung on the first National Feed In- 
dustry Show ever held. It was pre- 
sented June 6 to 8 at the Milwaukee 
Auditorium. The expressions of satis- 
faction with this first effort came from 
both exhibitors and those who viewed 
the displays. 

Held in conjunction with the 24th 
annual convention of the Central Re- 
tail Feed association, the combined af- 
fairs drew an official registered at- 
tendance of 1,854 as certified by the 
Milwaukee Association of Commerce, 
but actual attendance at the three-day 
show exceeded 2,000 persons since 
many visitors merely came to look and 
did not register. 

The Milwaukee Auditorium proved 
to be an ideal site for the event since 
it offered not only a mammoth main 
arena for display but also had restau- 
rant, bar and meeting room facilities 
which were excellent. 

Most who attended were surprised 
at the size of the show and the only 
regrets came from some machinery 
exhibitors who wished they could 
have had more space to display their 
merchandise and from one or two ma- 
chinery manufacturers who under- 
estimated the show and did not bring 
enough machinery. 

There was a genuine sentiment that 
the show should be repeated, but final 
decision on this will not come until 
returns are in from a survey card in- 
cluded in the official show booklet. 
Jt is expected that some decision will 
be made on this by the time the big 
July show issue of The Feed Bag 
goes to press. 

This issue will contain additional 
photo coverage of the event designed 
to refresh the memories of those who 
attended and give persons who were 
not able to be there a rapid glimpse of 
many of the exhibits. 

There were 96 exhibitors at the 
show and they occupied more than 
100 booths. From the expressions at 
the event it is certain that a second 
such show, if it is held, will attract 
« large number of additional exhibitors 
and require more space. This will 
easily be provided by the new Mil- 
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waukee Arena which is now under 
construction. This structure will more 
than double the present exhibit space 
available in Milwaukee. 


NOTES FROM THE SHOW 

Joe Wenger, Wenger Mixer Co., Sabetha, 
Kan., was one of the first machinery exhibi- 
tors to hang a “sold” sign on a machine. 
The series 1000 combination molasses mix- 
er and pellet mill he displayed was pur- 
chased early by Arthur Zimmerman of the 
Fasco Mill, Mendota, Ill. . . . Blatchford 
Calf Meal Co., Waukegan, Ill., combined a 
rovelty photo idea with their display. Lloyd 
Larson and his son, Bill, Lloyd S. Larson 
Advertising Agency, Chicago, were on hand 
to “shoot” visitors behind a trick fore- 
ground. Black handle-bar mustaches were 
used as props. . . Russell-Miller Milling Co. 
offered a mystery award which turned out 
te be a registered Holstein calf. The 10-week 
old heifer went to Mrs. Roy Miller, Mec- 
Henry, Ill... . A. J. McCoy, Mayo Shell 
Co., Houston, Tex., gave away a beautiful 
imported dinnerware set. It was taken home 
by Richard Serkland of St. James, Minn. 

William Sewell, engineer for Strong-Scott 
Manufacturing Co., Minneapolis, says Mil- 
waukee is an, ideal town. He found a waiter 
who bought him a drink... A. G. Olscheske, 
Pitman & Co., Milwaukee, said he has 
worked many other shows such as the IBCA 
meetings and the World’s Poultry Congress 
exhibits but never sold as much as he did in 
Milwaukee. In fact, he sold one fellow some 
equipment after the hall was dark June 7 

. . The first day’s crowd seemed to be 
feeling its way around but on the second 
and third day they were really in a buying 
mood... The Milwaukee Feed & Grain Co. 
entertained with pictures of the 1948 World 
Series and other sports films . . . Franke 
Grain Co., Milwaukee, offered an award of 
a Gibson eight-cubic foot home freezer. It 
went to Homer H. Graper, Graper Feed 
Co., Lake Mills, Wis. . . . Casey Jones, 
Blatchford salesman from Clifton, IIl., sold 
a large order to a customer from the ter- 
ritory of Blatchford’s Ben Rawnsley, Fort 
Thomas, Ky. Ben is due for some high- 
powered kidding. 

Margaret Meier, Farmers Co-op, Trues- 
dell, Wis., is now enjoying a portable radio 
after registering at the Kellogg Seed Co., 
Milwaukee, booth. . . . Ray Green, Stan- 
dard Brands, Inc., New York City, worked 
in the Stratton Grain Co. booth. He con- 
ducted a contest on guessing the vitamin D 
content of four samples of hay. Ray wore 
overalls, straw hat and red bandanna to 
give atmosphere. . . . Don Hughes, D. E. 
Hughes Co., Hopkins, Mich., could not lo- 
cate his 7,500 pound hammer mill until the 
morning of the first day. Luckily he finally 
found it since he says his total sales from 
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FARTHEST from home at the 
feed show was George Kellogg, 
Naehkraft-Agrumen, Vienna, 
Austria. He is shown (left) 
above chatting with Henry 
Sleva, Maitre D at the Blatz 
Brewery where the feed men 
‘were guests at a_ luncheon. 
Lower photo shows Homer 
Huntington, manager of the 
Poultry & Egg National Board 
and one of the convention 
speakers, with Bill Diamond of 
the American Feed Manufac- 
turers association. (Photo by 


The Feed Bag) 


the show should mean 15 hammer mills 
...A. J. Feigel and A. H. Holzapfel who 
demonstrated the Union Special sewing ma- 
chine could have sold 12 units the first day. 
The only stopper was the fact that delivery 
is still months away on the type of machine 


. shown. 


Prize for coming the farthest distance to 
the show is certainly taken by George Kel- 
logg, Naehrkraft-Agrumen Werke, Vienna. 
Austria . . . James Keegan, Keegan Bros.. 
Richland Center, Wis., lost his banquet 
ticket. It turned up the next morning in 
the wallet of Howell Humphrey, Northern 
Milling Co., Wausau. Howell finally discov- 
ered how it happened. . . . Robert Bullock 
and Charles Decker, jr., of the Milwaukee 
office of the Chase Bag Co. provided a 
real service. They undertook the task of 
turning out a registration list. The first one 
came out June 7 with a supplement June 8. 
It was a job well done. 

National Food Co., Fond du Lac, had a 
busy time. They displayed a live mink and 
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NEW DARITY FORMULA 


gave away a genuine $300 mink scarf. The 
recipient was Julius Kornmann, Princeton, 
Minn. Some of the feed jobbers who exhi- 
bited expected merely to have a place to 
greet friends. Most of them were surprised 
at the number of cars of feed they sold... . 
Sprout, Waldron & Co., had a large dis- 
play of machinery. J. Howard Waldron, 
in charge of the exhibit, reported excellent 
results. . . . Those who had pellet mills on 
display had interested audiences most of 
the time. 

Ray Ewing and Neal Begerow of the 
Ray Ewing Co., Pasadena, Calif., talked 
themselves hoarse at demonstrations of their 
liquid vitamin dispenser. It provides an easy 
way to incorporate vitamins into feed and 
their working model attracted a great deal 
of attention. . . . Joe Leinen was in charge 
of the Jos Schlitz Brewing Co. display and 
offered samples of yeast. Two live pheasants 
were an added attractions. 

Frank Rabenowich and E. J. Schroeder, 
Flambeau Milling Co., Phillips, Wis., had a 
live display of ducks which attracted a lot 
of attention. They were bedded on peanut 
shell Sunshine poultry litter. . . . La Budde 
Feed & Grain Co., Milwaukee, built a novel 
outdoor display with pine trees and flying 
ducks. . . . The J-M Trading Corp., Chi- 
cago, booth was well planned. The special 
design was the idea of president John Meck- 
ing. . . . Murphy Products Co., Burlington, 
Wis., featured a giant red heart to carry 
out their “heart of the ration” trade-mark 
. . . Magnetic separator manufacturers were 
well represented and had interested audi- 
ences. Three exhibited —- Dings Magnetic 
Manufacturing Co., Milwaukee; Eriez Manu- 
facturing Co., Erie, Pa.; and Stearns Mag- 
netic Manufacturing Co., Milwaukee. . . . 
Arcady Farms Milling Co., Chicago, showed 
a brand new display designed by advertising 
manager Jay Dusek. This was the first show 
in which it was used. .. . A full St. Regis 
Sales Corp., staff was on hand to extoll the 
merits of multi-wall bags. Kenneth D. Lozer, 
vice president of the firm was in charge. 
He reports excellent success. . . . Pat Hen- 
nessey of Badger Feeds, Inc., Madison, Wis., 
had lots of visitors—he posted market re- 


FEED dealers have no cause 
for alarm about the future of 
their industry the members of 
the Central Retail Feed asso- 
ciation were told by Dean Mc- 
Neal, Pillsbury Mills business 
analyst, who is shown above 
with the chart he used to dis- 
cuss the outlook for feed prices 
and feed demand. (Photo by 
The Feed Bag) 


sults each day. .. . The Textile Bag Manu- 
facturers association display featured live 
models wearing garments made from pretty 
dress prints. Robert C. De Vinney was in 
charge and Mrs. De Vinney served as one 
of the attractive models. 

J. S. Taylor had a busy time explaining 
merits of the Anglo-American Mill Co. 
machinery. . . . L. Burmeister Co., Mil- 
waukee, had an attractive display of screw 
conveyors, lifts and feeders. . . . Dave and 
Harold Fischbein of the Dave Fischbein 
Co., Minneapolis, closed hundreds of bags 
with their hand bag-closing machine. .. . 
Harold Olson and his staff from R. R. 
Howell Co. demonstrated their new head- 
drive and other equipment. . . . The Bry- 
ant two-fan hammer mill was easily seen on 
entering the exhibition hall and James Bry- 
ant, jr., and his staff answered questions 
about the mill... . H. Z. Smith and W. H. 
Hust of J. B. Sedberry, Inc., Franklin, 
Tenn., had their booth ringed with ma- 
chinery yet inside there was room to sit 
down and visit. . . . Russ Lingard of Prater 
Pulverizer Co., Chicago, expressed the re- 
gret that they did not have more space. .. . 
E. P. McCreery of C. O. Bartlett & Snow 
Co., Cleveland, had some anxious moments 
until his cob blowing corn sheller turned 
up a few hours before the show opened. 
It had been enroute for two weeks. 

There were many other attractions which 
cannot be mentioned this month due to 
space limitations. But you will see most of 
them pictorially in the July issue. 

© BILL MARTIN, Alexandria, Neb., has 
succeeded Bernie Underwood as manager of 
the Hart-Bartlett-Sturtevant Co.'s elevator. 


Pennsylvania Feed Group 
Names Humpton Secretary 


Jesse P. Humpton, Lancaster, Pa., has 
been named full-time secretary of the Penn- 
sylvania Millers & Feed Dealers association, 
according to an announcement by W. kK. 
Harlacher, Highspire, president. The action 
was taken by the board of directors follow- 
ing a decision that a full-time secretary and 
a central headquarters were needed to fur- 
ther the interests of members. 

Mr. Humpton was formerly assistant sec- 
retary of the Lancaster Manufacturers assu- 
ciation and his work has familiarized him 
with legislation taxes, wage rates and other 
matter of interest in association work, Mr. 
Harlacher said. Mr. Humpton’s headquar- 
ters will be in the Manufacturers building 
at Lancaster. 


Chicago Feed Club Plans 
Golf Outing on June 29 


An annual golf outing is planned by the 
Chicago Feed club for June 29 at the St. 
Andrew Country club, Chicago, IIl., accord- 
ing to an announcement by Jack Scanlon, 
chairman of the golf committee. 

Dozens of worthwhile prizes will be of- 
fered in the blind bogey tournament which 
will get underway at 10 a.m. and continue 
through most of the day. Dinner will be 
served promptly at 7 p.m. 


National Cotton Council 
Offers Free Sales Helps 


Feed dealers and manufacturers are in- 
vited by the National Cotton council, Mem- 
phis, Tenn., to take advantage of sales helps 
distributed by the council in- its present 
drive to popularize dress print cotton feed 
begs. 

The main dealer help available is a free 
24-page cotton bag sewing booklet at pres: 
ent being distributed nationally by the 
NCC. It is entitled “Smart Sewing with 
Cotton Bags” and is backed by a selling 
plan for dealers headlined, “Smart Selling 
with Smart Sewing.” Booklets for custom: 
ers, the sales aid, four advertising mats and 
a publicity story for local coverage can be 
obtained by writing to the National Cotton 
Council, P. O. Box 18, Memphis 1, Tenn 

@ E. H. DENGATE, Ness City, Kan., has 
purchased the Hurst feed store from V. G 
Hurst. 

@ HAROLD SURBER, Carbondale, Kan. 
has purchased the Carbondale elevator from 
the Scoular-Bishop Grain Co., Kansas City, 
Mo. 

VYLACTOS DISTRIBUTOR 

VyLactos Laboratories, Inc., Des Moines, 
Iowa have announced the appointment o! 
the Master Feed & Seed Co., Alliance. 
Ohio, and the J. I. Gates Co., Columbus, 
Ohio, as distributors for their areas of these 
VyLactos products: Omalass, Drifisol, Rib-O 
Perm, DeLux Yeast Culture and VyLactos. 
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STOPS LOSSES FROM 
‘CECAL COCCIDIOSIS and PULLORUM DISEASE 


For over the counter, custom mixing or medicated feeds use 
Co-Ra-Zone to stop losses from Cecal Coccidiosis and Pul- 
lorum Disease. 


CO-RA-ZONE is the new Drew Brand of Nitrofurazone—the F 
newest of the Wonder Drugs. Exhaustive laboratory and field 
tests show that: 


CO-RA-ZONE is remarkably effective at low levels in treat- 
ment of Coccidiosis or Pullorum Disease. | 
CO-RA-ZONE has consistently demonstrated less toxicity than : 
certain other popular drugs. That means less retardation 

of growth. 


CO-RA-ZONE is economical—costs less than half as much as 
certain other recommended drugs. You can offer effective 
controls against Cecal Coccidiosis and Pullorum Disease by 
including CO-RA-ZONE in your program. Write immediately 
for factual data, mixing directions and costs. 


Bring the outstanding advantages which CO-RA- 
ZONE offers to poultry raisers. Some jobber 
territories are still open. Write for details. 


Manufacturers of 
VitanDry Concentrates | 
VitAnD Feeding Oils | 


BOSTON: Chamber Bldg. CHICAGO: 360 chign | 
‘CANADA: EF. Drew & Co., Ltd., Montreal . ARGENTINA: E. F. Drew & Cia. Argentina 


BRAZIL: E F. Drew & Cia. Ltd Rio De Janeiro FACTORIES & LABORATORIES: BOONTON, N. J. 
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Chase 
Multiwall 
Paper Bags 


Chase 
Topmill 
Burlap Bags 


put this expert 
on your payroll 


Chase 
Lilipack 
Paper Bags 


Chase Sax- 
olin Open 
Mesh Bags 


NO cost! 


Chase Specialties: 
Mailing Bags, Spi- 
ral Tubing, Twines 


Your Chase Salesman is a thoroughly trained bag specialist. 
He knows materials, design, construction, and the most 
modern packaging techniques. 

And, he also knows how to best apply this informa- 
tion to your business . . . in terms of good looks, 
efficiency, and economy! 

He is supported by a company with plants stra- 
tegically located throughout America—to serve 
you quicker, better. His recommendations are 
backed by a reserve of experience that dates 
back to 1847. 

Write today—he’ll be glad to help provide a 
better container for your products. 


Chase Lined Chase Chase Liners— 
and Com- Pretty Print Crinkled and 
bined Bags Cotton Bags Pleated 


A S E K A G Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILL. 


BOISE e DALLAS e TOLEDO e DENVER e DETROIT e MEMPHIS e BUFFALO e ST.LOUIS e NEW YORK e CLEVELAND e MILWAUKEE 
PITTSBURGH e¢ KANSAS CITY * LOS ANGELES e MINNEAPOLIS e GOSHEN, IND. e PHILADELPHIA e NEW ORLEANS ORLANDO, FLA. e SALT LAKE CITY 
OKLAHOMA CITY PORTLAND, ORE. REIDSVILLE, N.C. © HARLINGEN, TEXAS e CHAGRIN FALLS, O. H HINSON, KAN. e CROSSETT, ARK. 
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C. W. Sievert 


By C. W. SIEVERT and DR. B. W. FAIRBANKS 


The abstracts and digests of current animal nutrition literature appearing on this page 
are prepared expressly for The Feed Bag by C. W. Sievert, Chicago feed consultant, and 
Dr. B. W. Fairbanks, noted animal nutritionist. An unusual and interesting feature of these 
digests are the comments as to the commercial importance and significance of the work. 
Readers should note that the opinions expressed are those of the authors and are not 
necessarily shared by the publishers of The Feed Bag. 


B. W. Fairbanks 


Title: The Effect of Dietary Fat on Utiliza- 
tion of the Energy and Proteins of Rations 
hy Sheep. 

Authors: R. W. Swift, J. W. Bratzler, 
W. H. James, A. D. Tillman and D. C. 
Meek (Pennsylvania State college). 
Publication: Journal of Animal Science, 
Vol. 7, (No. 4, Nov. 1948) pp. 475-485. 
Digest: Previous work with sheep by Swift, 
Thacker, Black, Bratzler and James (Jour. 
An. Sci. 6 (1947) 432) showed an increase 
ir. digestibility of all constituents of a mixed 
ration containing 6.4 per cent of ether ex- 
tract. When the ether extract of the ration 
amounted to 9.7 per cent, the digestibility 
of all ration constituents was decreased be- 
low the unsupplemented basal ration. 

The present experiment was designed to 
determine the optimum amount of fat in 
rations fer sheep, and to note the effect of 
3, 4, 5, 6, 7 and 8 per cent of ether ex- 
tract on the utilization of energy and pro- 
tein in sheep rations. 

The utilization of protein and energy was 

about the same for the 3, 4, 5, 6, 7 and 8 
per cent ether extract rations. 
Comment: How much fat should there be 
in the rations for farm animals? We spent 
an afternoon trying to find out. Perhaps we 
didn’t know where to look. We came up 
with the following: 

Dogs—for growing dogs, the amount of 
fat should not be less than 11 per cent if 
the proportion of cereal is high, and less 
than 40 per cent under any condition. Many 
rations containing less than 11 per cent are 
adequate for adult dogs. (McDougall, Bio- 
chem. Jour. 32 (1938) 194-201). 

Dairy Cattle—concentrate mixture of 4 
per cent fat to cows in milk if fed with a 
good roughage (Maynard, McCay, Williams, 
and Madsen, Cornell Bul. 593). 

And that ain’t much. 

* 
Title: Stability and Utilization of Vitamin 
A Emulsions in Mixed Feeds. 
Authors: G. R. Halpern (Canadian Fish- 
ing Co.) and B. March and Jacob Biely 
(University of British Columbia.) 
Publication: Poultry Science, Vol. 28, 
(March 1949) pp. 168-172. 
Digest: It had been demonstrated previ- 
ously (1947 and 1948) that vitamin A in 
water emulsion was better utilized than in 
oil solution when both forms were fed to 
chicks orally by pipette. That however is 
not the way it is fed to chicks when fed 
normal feeds. This series of experiments 
were designed to find out the differences, if 
any, when vitamin A is introduced into 
feeds, both as an oil solution and as a water 
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emulsion. Stability in the feeds was also 
studied. 

Quoting from the summary of this paper 
—"Practical chick feeding experiments have 
been carried out with vitamin A emulsions 
and feeding oils mixed into the ration. 
They reveal no difference in biological ac- 
tion or stability of the vitamin A in either 
form when mixed and stored in the ration.” 
Comment: It looks as if this article helps 
clear up some previous thinking that a 
water emulsion is a better way to feed vita- 
min A than an oil solution. It would seem 
now that a feed made by direct mixing of 
vitamin A oil into it (if needed) is just as 
good as one made by incorporating a vita- 
min A oil emulsion into it. Of course it is 
still possible that it is mechanically easier to 
get good even distribution of a small amount 
of vitamin A by means of oil emulsion with 
20 pounds of water than to try to mix 1 
pound or less of oil directly into each ton 
of feed. One of us was a feed production 
man for many years and he still sees certain 
advantages to be had by oil emulsion addi- 
tions when properly done. 

* 
Title: Replacement of Pantothenic Acid by 
Panthenol in Chick Diets. 
Authors: J. L. Milligan (University of 
Maryland) and G. M. Briggs (University 
of Minnesota). 
Publication: Poultry Science, Vol. 28, 
(March 1949) pp. 202-205. 
Digest: The name panthenol has been 
given to pantothenyl alcohol, which is chem- 
ically a close relative to pantothenic acid. 
This substance was compared with calcium 
pantothenate in chick rations, using day old 
New Hampshire chicks for three weeks. 

We quote from the summary: “Panthenol 

may be totally substituted for pantothenic 
acid in chick nutrition when administered 
either orally or subcutaneously. Between 
1.00 and 1.25 mg. of panthenol per 100 
gm. of diet are required to produce satis- 
factory growth and feathering in the chick, 
compared with 0.75 mg. of calcium panto- 
thenate per 100 gm. Slightly higher amounts 
are necessary for the complete prevention of 
dermatitis. When different levels are com- 
pared, panthenol is about 59 per cent as 
active as pantothenic acid for growth of 
the chick.” 
Comment: That tells the story. Translating 
those figures into milligrams per pound we 
have 4.5 to 5.6 mg. of panthenol per pound 
of ration equal to 3.4 mg. of calcium pan- 
tothenate. 

In making chick feeds, the “N.R.C. al- 
lowance” figure. of 5.0 mg. of pantothenic 


acid per pound of ration is still a good one. 
It allows for some of the natural forms of 
pantothenic acid in feed materials to be in 
less available form, and still produce a safe 
and satisfactory feed. 

Title: The Effect of the Plane of Nutrition 
on the Composition of Sow’s Colostrum and 
Milk. 

Authors: J. P. Bowland, R. H. Grummer, 
P. H. Phillips and G. Bohstedt. (University 
cf Wisconsin). 

Publication: Journal of Animal Science, 
Vol. 8, (May 1949), pp. 199-206. 
Digest: The data are from two lots of 
sows, one carried through gestation on pas- 
ture and the second carried through gesta- 
tion in dry lot. The sows on pasture were 
Poland Chinas and Chester Whites. Those 
in dry lot were all Poland Chinas. All of 
them farrowed in fall and early winter 
(dry lot). 

Milk letdown in the sows was induced 
by the injection of oxytocin. The sows 
were milked at the time of parturition, the 
third day, the end of the first week, and 
each subsequent week for the eight-week 
lactation period. 

No breed difference was evident between 
the Poland Chinas and the Chester Whites. 
Of the milks from other farm livestock, 
ewe’s milk appeared to be most similar. 
Sow’s milk appears to be higher in protein, 
ash, fat, and total solids, and lower in lac- 
tose than cow’s milk. 


The total solids content of the milk from 
sows in dry lot was higher than from the 
sows on pasture. This seemed to be due 
to an increase in fat content, and was most 
noticeable on the third day when the fat 
content rose suddenly. This seems to be 
caused by the sows converting body fat 
into milk fat at a rapid rate shortly after 
farrowing. All the sows, and particularly 
those in dry lot were fat at the time of 
farrowing. Such an increase might not 
happen if the sows were thin. 


The mean values of milk constituents for 
pasture fed sows were, for the first day 
colostrum: total solids 22.81 per cent, solids- 
not-fat 15.92 per cent, protein 11.25 per 
cent, lactose 2.89 per cent, and ash 0.72 
per cent; for later milk: total solids 19.47 
per cent, solids-not-fat 13.16 per cent, pro- 
tein 7.09 per cent, lactose 5.18 per cent, 
and ash 0.99 per cent. 


The mean values of milk constituents for 
dry lot sows were, for first day colostrum: 
total solids 22.81 per cent, solids-not-fat 
17.21 per cent, protein 14.29 per cent, lac- 
tose 3.42 per cent, and ash 0.73 per cent; 
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for later milk: total solids 20.69 per cent, 
solids-not-fat 13.38 per cent, protein 7.42 
per cent, lactose 5.08 per cent, and ash 
0.98 per cent. 

Comment: This digest is included largely 
because feed men may want to know some- 
thing about the analysis of sow's milk. 
Sows produce milk that is more concen- 
trated than cow's milk. This paper gives 
the amount of the principal constituents of 
sow's milk. Compare them with cow’s milk 
and then you may have a better under- 
standing why a sow with a good sized lit- 
ter of pigs needs good feed and plenty of 
it. Then remember that a sow does not 
have a rumen in which to make her water 
soluble vitamin supply like a cow, but must 
supply those necessities for her milk from 
the feed she gets. That will give us a better 
concept of the need for knowing how to 
make a good gestation and lactation feed 
for sows, especially when they are in dry 
lot. 

Better read the article on swine feeds by 
Dr. Krider in the 1949 Feed Bag Red Book 
again, particularly when making feed for 
dry lot feeding. 


Title: The Effect of Phytin on the Phos- 
phorus Requirement of the Chick. 
Authors: M. B. Gillis, L. C. Norris, and 
G. F. Heuser. (Cornell university.) 
Publication: Poultry Science, Vol. 28, 
(Mar. 1949) pp. 283-288. 

Digest: Phosphorus supplied by cereals, 
cereal products, soybean oil meal and other 
plant materials is largely in the form of 
phytic acid compounds, and is collectively 
referred to as phytin. This organically 
bound form of phosphorus is less readily 
utilized than inorganic phosphates by 
chickens. 

The poultry sub-committee of the Na- 
tional Research Council’s committee on 
animal nutrition (1946) established an al- 
lowance of 0.6 per cent total phosphorus 
for chicks with the stipulation that one- 
third of this amount, or 0.2 per cent, must 
be from inorganic sources. This recom- 
mendation appears to be too low, accord- 
ing to the results of the experiments re- 
ported in this paper. We quote from the 
conclusions: 

“1.The phosphorus in chick rations as 
measured by ordinary chemical means is not 
a reliable index of the nutritional adequacy 
of this element. 

“2. For optimum early growth and bone 
formation the chick requires approximately 
0.4 per cent of a readily available form of 
inorganic or non-phytin phosphorus when 
the diet contains at least 0.6 per cent of 
this element. 

“3. Replacement of an adequate level of 
available inorganic phosphorus by progres- 
sively higher levels of phytin results in a 
rapid decline in growth and calcification 
and a marked increase in the vitamin D 
requirement. However, vitamin D does not 
evercome the adverse effect of supplying 
too little non-phytin phosphorus. 

“4. Natural diets high in phytin phos- 
phorus are much more effectively supple- 
mented by increasing the inorganic phos- 
phorus to 0.4 per cent than by raising the 
vitamin D content.” 

Comment: The above is explanation enough 
for him who will read and learn. To it we 
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want to add that when a mash is made 
which is to be-fed with grain, remember 
that the grain contributes no non-phytin 
phosphorus, and therefore all the inorganic 
phosphorus must be in the mash feed. 


Another suggestion we make is that when 
you have trouble with a feed giving poor 
results in egg shell quality, in production, 
or in poor growth or calcification, better 
stop and make sure that your phosphorus 
is correct in both quantity and quality be- 
fore increasing the calcium and vitamin D 
in that feed. We have seen very serious 
mistakes made in the mineral composition 
of feeds, due entirely to lack of proper 
consideration of phosphorus quality and 
quantity. 

Better read this digest again, and apply 
its findings. 

* 
Title: The Value of Thiouracil in Rations 
for Growing and Fattening Pigs. 
Authors: John P. Willman, S. A. Asdell 
and J. K. Loosli, Cornell university. 
Publication: Journal of Animal Science, 
Vol. 8 (May, 1949) pp. 191-198. 
Digest: First Experiment.—Self-fed grow- 
ing-fattening pigs, 0.1 per cent of thiouracil 
reduced the rate of gain and increased the 
amount of feed for 100 pounds of gain. 
Inclusion of 0.2 per cent of thiouracil to 
self-fed growing-fattening pigs gave less 
favorable results. 

Second Experiment.—Hand fed, slop ra- 
tion, growing-fattening pigs. First 28 days 
—0.2 per cent thiouracil increased rate of 
gain and economy of feed per unit gain. 
From 28th through 58th day, thiouracil re- 
sulted in extremely low rate of gain, re- 
duced feed consumption and uneconomical 
utilization of feed. Thiouracil was later on 
reduced from 0.2 per cent to 0.1 per cent, 
and later discontinued. The previous feed- 
ing of thiouracil still influenced the feed-lot 
performance of the pigs as indicated by low 
rate of gain, reduced feed consumption 
and high feed requirements per unit gain. 

Third Experiment. — Growing-fattening 
pigs, hand-fed rations containing 0.1 per 
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cent thiouracil. First 28 days—thiouracil 
had no effect upon rate of gain but pro- 
duced slightly cheaper gains. After 28 days, 
the feeding of thiouracil depressed the rate 
of gain. 
Conclusions: — “The results obtained in 
these studies do not warrant a recommenda- 
tion that thiouracil be used generally in 
commercial pork production but it may be 
useful during short feeding periods.” 
Comment:—The pigs used in these experi- 
ments weighed approximately 120 to 160 
pounds, at the start of the experiments. 
There is nothing in this experiment to 
suggest that the feed manufacturer should 
include thiouracil in his swine rations. As 
a matter of fact if thiouracil were included 
in a swine ration—except for a short fatten- 
ing period—we would question the manu- 
facturers’ ability and judgment. We be- 
lieve that great care should be used in de- 
ciding on making drug additions to feeds, 
unless both experimental work and prac- 
tical experience show a definite value is 
always attained, with no detrimental effects 
either to the animal being fed or to the 
humans later eating the animal. 

*& 


Title: Some Effects of Feeding Thyropro- 
tein to Dairy Cows During their First 
Lactation. 


Authors: J. W. Thomas, L. A. Moore and 
J. F. Sykes. 
Publication: Journal of Dairy Science, 


Vol. 32 (No. 4, April, 1949) pp. 278-291. 
Digest: Thyroprotein was fed 300 days to 
first-calf heifers. The rates of thyroprotein 
feeding were 0.0, 0.6, 1.0, and 1.5 grams 
per 100 pounds of live weight. 

If thyroprotein is fed extra feed is re- 
quired to maintain body weight and milk 
production. 

With extra feed and thyroprotein, high 
production was maintained throughout the 
lactation period. 

The fat percentage in the milk of thyro- 
protein-fed cows was increased above that 
of normally-fed cows for a period of only 
30 to 40 days. 

Cows that are poor producers respond 
less than cows that are good producers, so 
ii is not possible to make a good cow from 
a poor cow by administering thyroprotein. 

There is no sound basis on which one 

can make recommendations to the prac- 
tical dairyman concerning the advisability 
of feeding thyroprotein. 
Comment: We like this experiment as it 
covers a full lactation period. Too many 
of the experiments previously reported were 
for very short periods. But there is more 
yet to be done. The authors state, “The 
effects that thyroprotein feeding might have 
on production in succeeding lactations and 
on the lifetime performance of the cow are 
undetermined. The effects on reproductive 
performance, resistance to disease and pos- 
sible pre- or post-natal effects on the calf 
must be considered.” 

One must not become too excited about 
the finding that with extra.feed and thyro- 
protein high production was maintained 
throughout the lactation period. How much 
did all of this cost in relation to the in- 
creased return from higher milk production? 
We still are not ready to recommend the 
addition of thyroprotein to dairy rations as 
a matter of common practice. 
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Years of experience in the production and ' 
‘blending of Cod Liyer Oils at Whitmoyer 
_ plants ia New England and Nova Scotia enable 
‘Whitmoyer Laboratories to produce oils of 
_ absolute reliability and uniformity at all times. 


conjunction with ouz patented oil 

_ process, Whitmoyer also produces a vitamin- 
rich, marine product with an abundant supply 
of natural, water-soluble B-vitamins. This 
marine product serves as a base for 


Whitmoyer dry vitamin concentrates. = 


"Rigid, thotough biological and chemical tests 


by Whitmoyer’s own laboratory and by inde- 
pendent laboratories are your guarantee 


_ each. Whitmoyer product is supplying its full — 
lex factors. 


p, ond B-Complex quota of vitamins. Investigate the Whitmoyer 


line today. Be sare of your feed quality. It will — 
Pay_you big dividends i in customers — 


disin 
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Write fo for 


tested, 
ing results. 


WESTERN SALES REPRESENTATIVES 
Midiand-Western, Inc. 


“Tenney Bidg. 912 East Thurston. . 
Madison, Wis. Spokane, Wash, 


“HAVANA, CUBA TEXAS IN CANADA: 


Ave 
San Rafael 


Hannsz Supply Co. Whitmoyer Laboratories, Utd. 
456 Lubbock, Texas Yarmouth, Nova Scotia 


_NEW ENGLAND, LONGHSLAND ond NEW JERSEY 


impor- 
Abolanced trace mineral 
lives 
nganese, cobalt, 
stabilt 


ond zinc. 


_MANUFACTURING. 


COD L ME TO REMEMBER 
RFOR 
WHITCOD 
Cod liver oft produced by patented cold | 
press method which retains all natural vita- 
mins. High in vitamins A ond D for healthier 
livestock ond poultry: Available os pure cod | CONNECTICUT MIX 
+ liver oil OF fortified cod liver oil concentrate. | 
| | : 
A nutritious, pre-mixed concentrate for use 
‘ in making popular Connecticut type broiler : 
in great demand. Saves buying. storings, 
FLAV- A-DEE 
A complete vitamin supplement for poultry | = 
mashes. A blend of cod liver meal made bY 
ovr exclusive patented process, then vacuum 
dried), biologically proce animal liver pri-col in 
Anew reliable vitamin supplement in easy~ 
| powder form. Available 5 either on 
Aand DoF straight D product. Stabilized for 
your protection against vitamin A loss. Avail- 
4 poultry mashes ond hog feeds A blend of 
cod liver meal, biologically fermented animal 
liver meal, and dried brewer's yeast. Con- POULTRY 
toins 70 milligrams of riboflavin per pound = 
end on adequate amount of other B-Com- 


an 
VITAMIN 
A 7 
RETAINED 
90 
KEY 
A =norco's improved, 
we true Vitamin A dry 
corriers 


B =Competing Product #1 


is 4 =Competing Product #2 


D =Competing Product #3 


MONTHS OF “SHELF LIFE” 


Com parative stabilit y of Vitamin Aina mineral mixture enriched with various dry carriers 


All available types of Vitamin A dry carriers were tested. This 
chart is illustrative of the dramatic nature of the results obtained. 


Write NOPCO today for full information. 


East of the Rockies 
Ist and Essex Streets, Harrison, N. J. 


West of the Rockies 
1140 South 10th St., Richmond, Calif. 


AGRICULTURAL DEPARTMENT 
NOPCO CHEMICAL COMPANY 


Copyright 1949 Nopco Chemical Company 
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You Have the Farm Buildings 


Hillsboro Feed Firm Can Provide All the Rest 


e IN addition to its complete feed 
lines, the one-stop shopping service of 
Barnstable-Ware Feed & Supply Co., 
Hillsboro, Ill. furnishes every farm 
need except food and clothing. 

Between the main entrance and the 
feed room may be found deep freezers, 
electric ranges, oil heaters, refrigera- 
tors, feeders, waterers, and racks filled 
with garden and barn tools. 

The shelves along the wall are 
stocked with a full line of paint, thin- 
ners, brushes and painting needs ar- 
ranged for high-impulse sales appeal. 
Bulk seeds in galvanized containers, 
fence posts, poultry netting, lamp 
bulbs, window materials and so on, 
fill the large room. It would take pages 
to list it all. 

“We carry Purina, Wayne, and 
‘Our Own’ brand of feeds,” Manager 
Roy Hewitt said. “The latter is our 
special trade-mark registered feed made 
here in Hillsboro.” The feed room is 
adjacent to the main display floor and 
is entered through a wide, cased open- 
ing which permits a full view of the 
stacks of attractive, colored bags. This 
room fronts on Berry st. and opens 
to Broad st. at the rear, so that several 
trucks may load at the same time. 

Bagged feed is received in carload 
lots at a special warehouse near the 
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railroad a mile away. Stocks are hauled 
in as needed and piled shoulder-high 
on the clean, vermin-proof concrete 
floor. 

“In order to obtain our $800,000 
annual volume,” Mr. Hewitt said, “We 
use advertising gadgets, calendars and 
the like plus regular newspaper adver- 
tising and a sound trailer at the local 
theater.” 

One of the most successful promo- 
tions staged recently was a calf-naming 
contest. A young calf was put in a pen 
at the rear of the feed room, and an 
ad inserted in the local papers asking 
people to come in and see the calf 
and suggest a name for it. 

Interest skyrocketed and _ entries 
poured in. Impartial judges reviewed 
the names and picked the best, the 
winners being paid off in bagged feed. 
As a result, a large crowd of interested 
people saw and inspected the display 
room and the merchandise sales curve 
took a slant upward. 

Next, two pigs were placed in sepa- 
rate pens, weighed in and a meat- 
making race was begun. One pig was 
fed the old whole grain, diet, and the 
other received a regular commercial 
formula feed. 3 


“You'd be surprised how many 
farmers flocked here during the 100 


WE furnish everything for the 
farm except food and clothing, 
is the claim of smiling Roy 
Hewitt, above, manager of the 
Barnstable-Ware Feed & Sup- 
ply Co., Hillsboro, Ill. An ex- 
terior view of the feed plant 
is shown at lower left. 


days the contest lasted,” Mr. Hewitt 
explained. “They got to guessing their 
weights and placing small bets and 
everybody around here got a kick out 
of it.” 

When the final weights were taken, 
the pig who ate the formula feed was 
out in the lead, an easy winner. This 
was more effective then hundreds of 
dollars spent on uninspired, routine 
advertising. Seeing something proved 
makes it stick in the memory. 

“In addition to salary,” Mr. Hewitt 
went on, “We pay a good commission 
to our clerks on certain lines. Any 
employe who helps make our organiza- 
ion more solid, gets paid for doing 
it. We try constantly to build up our 
sales force by having monthly meet- 
ings with factory representatives pres- 
ent. I know that if I did all the listen- 
ing and tried to repeat the message 
to my employes, I'd miss a good part 
of it.” 

There is a spirit of enthusiasm 
among BW employes which proves 
the value of this practice. When they 
refer to the firm it is to “we” and that 
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proves the real character of their loyalty. 

A new 50 HP Blue-streak hammer mill 
has just been installed to replace the old 
mill which had grown too small for the 
expanding business. There is also a new 
Blue-streak spiral mixer and a Clipper seed 
cleaner. 

“We lean toward profit-free services as a 
means of securing good will,” Mr. Hewitt 
said. “All farms around here depend on 
deep wells for water supply and there is no 


SPEEDING mixing operations, 
this Blue Streak twin spiral 
mixer shown in action here is 
one of the newest pieces of 
equipment installed by the for- 
ward-looking Barnstable-Ware 
Feed & Supply Co. 


more discouraging job than that of remov- 
ing 50 to 100 feet of 14% inch pipe to re- 
place worn suction washers in the cylinder 
far below.” 

The Barnstable-Ware Co. operates a 
complete service department for farm 
pumps. Relieving the customer of this costly 
chore, at a minimum charge, is a big fac- 
tor in making him happy and receptive to 
suggestions about installing Fairbanks-Morse 
and Myers water systems which the firm 
sells. Then, too, entry to the farm enables 
the keen observer to know what feeding 
methods are being employed and how to 
work this into the future sales picture. 

Custom spraying also makes many 
friends and adds new customers for this 
feed store. A DDT outfit mounted on a 
truck is used for fly control around dairy 
barns while a 2-4-D unit mounted on a 
tractor is used for field spraying. Last sum- 
mer when the scourge of hoppers struck 
this area, this outfit did signal service in 
preventing a crop disaster. 

To advertise this service Mr. Hewitt had 
the local printer make up a four page bul- 
letin showing three photos of spraying out- 
fits in action. This bulletin was sent out to 
prospects well in advance of the season in 
order to compile an economical route. 

“We still maintain our huckster wagon 
service, though it is a modern truck now,” 
Mr. Hewitt stated. “The driver has a differ- 
ent route for each day of the week within 
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a radius of 15 miles of Hillsboro. Each 
route is about 50 miles long and he goes 
out packed with fresh bread, staples, lunch 
meat, feed and notions. In return he buys 
eggs, cream and poultry. 

“People have come to depend on this 
service,’ Mr. Hewitt said. ““And we believe 
the good will established pays off in durable 
items and feed when these people come 
into town for heavy buying.” 

All business transactions are recorded on 
a triplicating business machine and the 
white original is never permitted to leave 
the office. At the end of the day, costs 
which are entered on the left side of this 
form, are totalled and a recap taken on an 
adding machine. This thorough control per- 
mits the manager to keep his fingers on 
the pulse of this highly diversified business. 

Mr. Hewitt was a teacher for eight years, 
then became the manager of a 200 acre 
farm on the side. Later when a good man- 
ager was needed for this big business, he 
found his niche at the head of the largest 
feed concern in the county. 


W. 0. Plummer Promoted to 
Assistant Sales Manager 


W. O. Plummer has been appointed as- 
sistant sales manager for the entire central 
division formula feed department of Gen- 
eral Mills, Inc., Minneapolis, Minn. The 
appointment was announced by J. E. Skid- 
more, division president, who said that Mr. 
Plummer will make his headquarters in 
Chicago, Ill. 

Mr. Plummer has been with General Mills 
since 1923 and had ten years experience as 
a salesman in selling the company’s pro- 
ducts. He became assistant manager of the 
formula feed department at Minneapolis in 
1934 and in 1937 was appointed branch 
manager. 


J. R. Gill New President 
of Cottonseed Producers 


James R. Gill, manager of the Southland 
Cotton Oil Co. mill at Waxahachie, Tex., 
was elected president of the National Cot- 
tonseed Products association at the 53rd 
annual convention at French Lick, Ind., 
May 23-24. He succeeds Irvin Morgan, jr., 
Farmville, N. C. 

Mr. Gill has been active in the cotton. 
seed crushing industry since 1917, when 
he joined the Southland firm at Paris, Tex. 
He became manager of the Waxahachie 
plant in 1933. He is a former president of 
the Texas Cottonseed Crushers association 
and has served on committees and the 
board of directors of the state and national 
associations. 

Speakers at the convention included Dr 
Frank H. Jeter, editor, North Carolina State 
cellege, Raleigh; Robert C. Jackson, Wash- 
ington representative, National Cotton coun- 
cil; and John Temple Graves, editor, Bir- 
mingham, Ala. 

Reports on association activities and the 
outlook were made by the following offi- 
cials: A. L. Ward, educational director, 
Dallas, Tex.; T. H. Gregory, executive 
vice president, and S$. M. Harmon, secretary- 
treasurer, both of Memphis, Tenn.; and 
Christie Benet, general counsel, Columbia, 


S. C. 
@ HJALMAR ERICKSON, Milnor, N. D., 


kas purchased an interest in an elevator at 
Oakes, N. D. 

@ ELMER LUEDTKE, Adrian, N. D., has 
succeeded Hjalmar Erickson as manager of 
the Farmers Grain & Trading Co. 


@ ELMER I. NELSON, Ellendale, N. D., 
is the new manager of the Farmers Union 
Co-op Association elevator. 


Oklahoma Feed Dealers Meet 


Hold Annual Convention at Enid, May 6 


All officers of the Oklahoma Grain & 
Feed Dealers association were re-elected at 
the 5ist annual convention of the group, 
held in Enid, Okla., May 6. They are: 
Frank E. Stauffer, Moore-Stauffer Co., 
Chickasha, president; I. E. Larrabee, King- 
fisher manager, Burrus Mill & Elevator Co., 
vice president; and E. R. Humphrey, Enid, 
secretary-treasurer. 

The directors are: J. P. Ewing, Tex- 
Homa Grain Co., Enid; Clyde Caudill, 
Adair Elevators Inc., Altus; Claud O. 
Nickell, Alva manager, W. B. Johnston 
Grain Co., Inc.; Jim A: Feuquay, Feuquay 
Grain Co., Enid; and Carl Newberry, man- 
ager of the grain department, W. B. Johns- 
ton Grain Co., Enid. 

Deane W. Malott, chancellor of the Uni- 
versity of Kansas, Lawrence, Kan., told 
those attending that Americans have been 
lulled into a condition of false security. 
This state of mind results in careless wast- 


age of natural resources, carelessness in 
meeting political responsibilities, careless- 
ness in handling educational problems and 
careless handling of equipment, he said. 

Dr. A. M. Schleuber, Oklahoma A. & M. 
college, Stillwater, Okla., discussed yields 
and maturity dates of wheat varieties grown 
in the state. Keats E. Soder, Oklahoma City, 
director of the Texas-Oklahoma Wheat 
Improvement program, warned that flour 
consumption is decreasing in the nation 
and that only the best varieties of wheat 
should be grown. 

Ray B. Bowden, executive vice president, 
Grain & Feed Dealers National association, 
declared that the International Wheat 
Agreement, now up for approval in Wash- 
ington, is the first step toward Interna- 
tional socialism in farm commodities. Other 
talks were given by A. W. Erickson, crop 
reporter, Minneapolis, Minn., and Dr. Wil- 
liam A. Albrecht, chairman of the depart- 
ment of soils, University of Missouri, 


Columbia, Mo. 
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_ Please send. me full tel 
t helping me serve my customers better, “4 
Please send me full information about Ulira-Way 
(formerly Eamesway) Poultry inspection Service, 


e Laboratories, Inc. 


COMPANY- 


Please send «me enrollment blank for next ry. 
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Financier Turns Feed Merchant 


Former Bank President Manages Highland Mills 


@ FROM president of a bank to suc- 
cessful manager of a grain and feed 
business. That is the story of S. H. 
Eldridge, manager of the Highland 
Mills of Newton Highlands, Mass. 

It may seem an odd switch for a 
man to make, especially at the age of 
54, but Mr. Eldridge didn’t think so 
when he took over the position eight 
years ago. 

“I was green at the job of course, 
and I had to feel my way along for a 
while,” Mr. Eldridge said. “But I 
learned quite a bit by talking to the 
customers. Then, too, our foreman, 
Bill Hickey, was a great help. He’s 
been in this business for 35 years.” 

Mr. Eldridge may have been green 
but he had definite ideas about how 
the business should be run. 

His main idea, arrived at from sev- 
eral years of business experience, was 
that personal contact and quick, effi- 
cient service count more than adver- 
tising in attracting customers. 

“Going out to see the customers 
regularly, and giving them the best 
possible service puts us over,” de- 
clared Mr. Eldridge. “The manager 
here before me went in big for adver- 
tising. With our set-up I don’t think 
it’s half as effective as the personal 
touch.” 

The owner of the Highland Mills, 
R. L. Eichler, Waltham, Mass., is in 


accord with his manager’s view. 
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“Making personal calls on the custo- 
mers,’ Mr. Eichler pointed out, “is 
the surest way of getting their busi- 
ness, Since we have increased personal 
contact, there has been about a 30 per 
cent rise in our business.” 

Two or three times a week Mr. Eld- 
ridge goes out to call on old customers, 
as well as prospects. Once a week he 
takes with him the sales and service 
man from either the Beacon or Eshel- 
man Co. The feed man is there primari- 
ly to discuss any problem that may be 
bothering the farmer. If he can sell 
him on his brand of feed, so much the 
better. 

“These fellows really know their 
stuff,” stated Mr. Eldridge. “One of 
the men has had 30 years’ experience 
in the poultry line, and is considered 
one of the top poultry service men in 
New England, The other service man 
is rated among the best informed dairy 
men in this section. 

“And the service men are always on 


“call,” Mr. Eldridge added. “If any of 


my customers run into trouble, I can 
always get one of them over here on 
short notice. That’s a service the cus- 
tomer always appreciates and it gains 
us his good will.” 

Another advantage of the regular 
calls that Mr. Eldridge makes is that 
it enables him to anticipate the needs 
of his customers for the month. He is 
able to buy his supplies on the basis 
of the orders he has taken. 

“That gives us quick turn-over,” ex- 
plained Mr. Eldridge, “so that we don’t 
generally have to carry feed in stock 
over 60 days. It also makes it possible 
for us to fill a great many of our orders 
right off the car.” 

The Highland Mills is housed in a 
53 year old wooden structure, 100 
feet by 40. The hay shed was dam- 
aged by fire in 1931, and rebuilt short- 
ly after that. It holds up to 12 car- 
loads of hay and straw. The feed and 
hay are unloaded from cars that roll 
up to the shed on a sidetrack which 
is level with the second floor. 

Feed is the biggest selling item at 
the Highland Mills. It accounts for 75 
per cent of their total business, The 
firm carries full lines of Beacon and 


FOR a man who didn't know 
much about the feed business 
S. H. Eldridge (above), for- 
mer president of a bank, has 
made an outstanding success 
as manager of the Highland 
Mills, Newton Highlands, Mass. 
An exterior view of the plant 
is shown below. 


Eshelman feeds, and is the sole distri- 
butor of Beacon feed in this section of 
Massachusetts. Hay accounts for about 
20 per cent of the business and the 
rest of the volume comes from such 
items as Dr. Salsbury’s and Lederle 
poultry remedies, sprays for animal 
and barn, lice powder, lawn seed, lime 
and fertilizers. 

The mill operates with a staff of five 
men—three drivers, a foreman, and 
Mr. Eldridge. Having three trucks 
available, they are generally able to 
keep their customers supplied with al- 
most any item they need. If a call 
comes in for something they haven't 
got in stock, out goes one of their tri- 
colored trucks (royal blue, white, and 
orange) to pick it up from another 
dealer. Most of the dealers in the sec- 
tion cooperate by selling items to one 
another at the wholesale price plus a 
loading charge of $2. 

“If we can possibly pick up an item 
around here,” Mr, Eldridge said, “we 
go out and get it. There’s no better 
way to keep the customers satisfied 


(Continued on page 50) 
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Poultry raisers 
quickly buy it. 
4. Repeat sales and 

profits multiply fast. 


Costs less than 
one cent per bird 
to worm average 

size flocks. 


FOR REMOVAL OF LARGE 


ROUNDWORMS AND CECAL WORMS ‘ 


IN CHICKENS AND TURKEYS 


50% 
ICOTINE COMPOUND id 5%) 


IAZINE 
PHENOTHIAZIN 
CHARLES CITY. rows, USA. 


Just sprinkle Wormix 
over the feed, after mixing 
it with a small amount. 


Removes Largs Rewndworms 
~eand Cecal Worms 
from Chickens and Turkeys 


> Get additional sales, profit, and customers with 
Dr. Salsbury’s WORMIX .. . the modern flock wormer. 


Thousands of poultry raisers prefer it. Big farm and 


DR. SALSBURY’S poultry paper advertising campaign makes selling easy. 
Rota-Caps Be sure your stock is adequate. Order from 
Popular Individual Wormer your Dr. Salsbury representative, or write us, today. 


* Special farm paper adver- 
tising also features Rota-Caps, 
the individual wormer that re- 
moves large roundworms and 
cecal worms. Order, today. 


Dr. SALSBURY’S LABORATORIES, Charles City, Iowa 


recommend, promote and profit from 


complete line of poultry medicines 
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O. K. FIKE 


@ A WELL planned and vigorously 
pushed program of customer service is 
the fundamental factor behind the 
steady growth and continued success 
of the Farm & Ranch Supply store, 
owned and operated by O. K. Fike, 
Sarasota, Fla. 

“Ever since I took over this busi- 
ness it has been my ultimate aim to try 
to give my customers something a little 
bit extra in the line of service,” com- 
mented Mr, Fike. “Our entire promo- 
tion program including free deliveries, 
free poultry health service, and con- 
venient curb service at the store, had 
been developed with this end in view.” 

“It’s that little ‘extra’ service that 
really counts in gaining the good will 
of the farmers and ranchers in the 
community,” he continued. “And good 
will is responsible for much of our 
rapidly growing sales volume. Once 
you have won the patronage of a 
customer it is important to keep him 
satisfied because it is the business of 
the steady, year around customer that 
puts those extra profits in the till.” 

One of the most effective and out- 
standing services offered by the Farm 
& Ranch Supply store is free rural 
delivery of feed orders. Many feed 
stores make a small charge for this 
service, as did this store under a pre- 
vious owner, or they don’t have the 
service at all. According to Mr. Fike, 
for a feed delivery service to be effec- 
tive and to promote extra sales, it must 
be a dependable service which operates 
on regularly scheduled routes. Too of- 
ten deliveries are a hit or miss affair 
and orders may be delivered almost 
any day in the week. He feels that this 


Service Unlimited 


Business O. K. 


does not provide the service a custom- 
er needs and increases the cost to 
the store of such a service. 

To put their delivery program on a 
firm systematic basis, the Farm & 
Ranch Supply store has taken parti- 
cular pains to educate customers on its 
operation. When a new patron comes 
to the store, he is advised of the day 
that free deliveries will be made in his 
area. He is also advised that the store 
can deliver only such orders as are re- 
ceived by 4 p.m. on the day before 
deliveries are made to his area. When 
the plan was inaugurated, this same 
information was contained on a post- 
card that was mailed to every customer 
recorded at the store, Systematizing 
deliveries has two definite advantages 
to the customer. 

He can follow a definite feeding 
program because he knows his feed 
supply will be replenished on the same 
morning each week. Cooperation with 
the plan means not only dependable 
deliveries but also possibly lower feed 
costs because savings effected by more 
efficient deliveries are passed on to the 
customer by this progressive company 
as a matter of policy. 

The advantage to the store is fairly 
obvious. By promoting the delivery 
of a week’s supply of feed, the unit 
order sales are substantially larger. But 
this is far from the whole story of how 
the Farm & Ranch Supply store pro- 
motes sales with its delivery program. 

When making a delivery, the driver 
salesman makes a practice of taking 
orders for the following week. At the 
same time he leaves with each custo- 
mer stamped and addressed penny 
postcards on which to send extra or- 
ders into the feed store for future de- 
livery. In addition to this, this dealer 
has a phone reminder service. 

Regarding this last, Mr. Fike says: 

“In spite of the weekly sales deli- 
veries, the reminder cards, and other 


A WELL planned and vigor- 
ously pushed program of cus- 
tomer service is one of the 
principal reasons for the steady 
growth and continued success 
of the Farm & Ranch Supply 
Store, Sarasota, Fla., shown 
right. 


for 0. K. Fike 


devices, sometimes our regular custo- 
mers forget to place their weekly or- 
ders, When this happens, before our 
truck leaves in the morning, we give 
them a little reminder call telling them 
that our truck will be in their vicinity 
and ask if they wouldn't like to have 
us bring out some feed for them. Our 
records here at the store show when 
an established customer has failed to 
place his regular weekly order.” 

Mr. Fike continued, “This phone 
plan has a number of advantages. It 
shows the customer that we are inter- 
ested in his business and his welfare. 
Through it we obtain orders that we 
might otherwise miss and it enables us 
to avoid many extra emergency trips 
to customers who suddenly find them- 
selves out of feed.” 

Another noteworthy free service of 
the Farm & Ranch Supply store “has 
to do with the care and feeding of 
poultry flocks. If a rancher’s egg pro- 
duction drops down, experts from the 
store will visit his farm and determine 
the trouble. If the flock is suffering 
from a minor ailment, it will be treated 
on the spot: if the feeding and nutri- 
tion program is in error, a new one to 
correct the trouble is drawn up with- 
out delay or if the flock needs to be 
culled, these experts will do the whole 
job and find the best market possible 
for these culls. While there is no 
charge for this service, it pays off 
plenty in good will. 

Declares Fike, “Often we spend an 
entire night at a farm working out a 
rancher’s problem. But we feel that it 
is well worth it.” 

A job often odious to a poultry 
rancher is the worming of his flock. 


(Continued on page 86) 
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* VITAMIN B-1... DOUBLED 


* PROTEIN ... 2 LBS. MORE PER BAG 
* PLANT CAPACITY. . TRIPLED 


° 
36% PROTEIN 
GUARANTEED ANALYSIS 

PROTEN 3608 
FA 
NITROGEN FREE EXTRACT 33.0% 
ASH 
INGREDIENTS. UINSEED MEAL 


Write for the NEW PROCESS MEAL Booklet 


INNESOTA LINSEED OIL COMPANY Ts 


MINNEAPOLIS 15, MINNESOTA ¢ MAIN 7371 
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and they appreciate this extra service we 
give them.” 

Though Mr. Eldridge feels advertising 
is a secondary factor in bringing in busi- 
ness, the Highland Mills does some. His 
ads appear in the phone books of surround- 
ing towns, Dedham, Needham, Dover, and 
Millis. He also advertises in the newspapers, 
cunning ads on fertilizers from the first of 
April through June in the Waltham News- 
Tribune, and its Newton edition. 

Another form of advertising used is a 
colorful calendar, featuring both the name 
of Highland Mills and one of their feed 
suppliers. On the back of each monthly 
sheet of the calendar is a record blank, on 
which a farmer can keep all the necessary 
data he needs for future reference. 

A large part of the business at the mill 
is done with socially prominent and wealthy 
Bostonians who operate a farm on their 
country estates, as a sideline. They have 
horses, livestock, and poultry, but go in 


mostly for prize herds of Guernseys. Their 
farms, which are models of efficiency, are 
managed by superintendents who are ex- 
perts in their fields. Many of them are grad- 
uates of Cornell, Norfolk County Agri- 
cultural school, University of Massachu- 
setts, and other agricultural schools. 

Since there is little commercial farming 
in this section of the state, most of the 
mill's business is done with dairymen and 
poultry raisers. One of their more promi- 
nent customers is the nationally famous 
Langwater Farm, owned by John S. Ames, 
who is considered to have one of the finest 
herds of Guernseys in the world. 

In dealing with the farm superintendents, 
Mr. Eldridge has found that they are main- 
ly interested in obtaining the item they 
need at the time they need it. Quality, ra- 
ther than price, is their main consideration 
in buying feed for their prize herds. 

Before coming to Highland Mills, Mr. 
Eldridge was president of the Waltham 
Trust Co. of Waltham, Mass. until it mer- 
ged with the Newton-Waltham Bank & 
Trust Co. Shortly after assuming his posi- 
tion as manager of the mill, he changed and 


Feed Business Looks Good 


Sargent Survey Strikes Optimitsic Note 


@ “WE are optimistic about the future of 
the feed business.” 

That's the opinion formed by Don R. 
Jorgenson of Sargent & Co., Des Moines, 
Iowa, as the result of 
a survey which he 
conducted for the 
firm among farmers 
in the midwestern 
states of Iowa, Min- 
nesota, Illinois, Mis- 
souri, Nebraska, Wis- 
consin, North and 
South Dakota. 

Mr. Jorgenson sees 
higher prices for 
corn, a continued 
good market for feed, 
more business for 
elevators, and an in- 
crease fertilizer 
sales as a result of these factors. 

His first and third conclusions are based 
on information received from farmers on 
their corn crop of last year. The figures 
compiled showed that 39.4 per cent of last 
year’s corn crop has been fed on the farm, 
13.6 per cent of the same crop has been 
sold to the local elevator, 36.6 per cent of 
which is under loan or purchase agreement. 
This makes a grand total of 89.6 per cent 
of the corn accounted for and leaves just 
10.4 per cent as free corn. 

“With such a big percentage of the corn 
crop fed, marketed and sealed, it would 
seem cash corn will have to advance in 
price to make sufficient corn available for 
livestock numbers,” Mr. Jorgenson com- 
mented. 

“Because of the large amount of corn 
under prospective government ownership, 
elevator operators are no doubt going to be 


Don Jorgenson 


very busy eventually loading grain for 
Uncle Sam,” he added. 

His cheerful predictions on the feed busi- 
ness are based in part on increases in the 
spring pig crop and baby chick startings 
this year, increases over last year of 6.6 
per cent and 21.7 per cent respectively. The 
survey indicated a drop in the number of 
cattle on feed this year—10 per cent less 
than at the same time last year. 

His optimism about fertilizer sales is 
based on a reported 12.9 per cent increase 
in the use of fertilizer this year. 

“If a man is in the feed or grain busi- 
ness,” he says, “a person should make the 
handling of fertilizer a permanent part of 
that business.” 

Information on seeding collected by Mr. 
Jorgenson shows that 2.4 more acres of 
corn were planted or are to be planted this 
season; 3.8 per cent greater acreage of new 
seeding has been made this year compared 
to 1948 but 6.2 less beans will be planted 
this year than last year. 

The April-May “Feed Situation” bulle- 
tin issued by the bureau of agricultural 
economics, United States department of 
agriculture, bears out the Sargent figures 
in general. Corn production is reported 
higher in the government bulletin and new 
seedings also. According to the USDA re- 
port, the price of corn and other feeds is 
not holding its own but is on the increase. 
This seems to be a reaction from the dip 
that feed prices took during the past year. 
The government report refuses to commit 
itself on prospects for the 1949 crop. 

Mr. Jorgenson remarks that the best co- 
operation his survey received was from the 
busy, successful farmer, eager to know what 
other farmers were doing. Accordingly, he 
expresses great faith in its accuracy. 


modernized the accounting system, so that 
it simplified the record-keeping of daily 
operations. The orderly arrangement of pa- 
pers on his desk, and the crisp, sure man- 
ner in which he talks to customers reflect 
Mr. Eldridge’s business background. That 
background has been invaluable to him, 
since he is constantly in contact with col- 
lege-trained men who require efficiency and 
good service. 


Panhandle Dealers Elect 
H. B. Lindley President 


H. B. Lindley, Tulia, Tex., was elected 
president of the Panhandle Grain & Feed 
Dealers association at the organization's 
33rd annual convention at Amarillo, Tex., 
May 3-4. He will serve for one year. 

Other new officers elected were: R. L. 
McClellan, Spearman, vice president, and 
Joe S. Morris, Amarillo, secretary-treasurer. 
Directors named were O. D. Dinwiddie, 
Hart: Earl Riffe, Stratford; J. A. Pitman, 
Hereford; L. V. Nelson, Claude, and H. J. 
Hughes, Panhandle. 

Latham White, director of the produc- 
tion and marketing administration office, 
Dallas, made an attempt to answer the burn- 
ing question of what the government plans 
to do with this year’s grain. Mr. White ex- 
plained that the present heavy sorghum 
movement is being slackened to permit 
moving stored wheat out ahead of the new 
wheat crop. 

“At best,” he told his audience, “it (the 
movement of the new wheat) will be a 
blood, sweat and tears struggle but I think 
we will get the job done if there are no 
breakdowns along the line.” 

Damage and sick wheat was the subject 
cf Howard N. Holmes, federal grain super- 
visor, Fort Worth. He told listeners that 
fundamental story of sick wheat is moisture. 
Fourteen per cent moisture wheat, he told 
them, is not safe to store in the Texas area. 

Frank White, Dallas, reported that crop 
reports showed excellent prospects in all 
territories. 

President R. L. Yeager, Amarillo ap- 
pointed the following committees: for nom- 
inations, Glen Berry, Amarillo, Dalton Ford, 
White Deer, and Alton Cox, Tulia; for 
resolutions, R. T. Cofer, Houston, Ben 
Martin, Vernon, and Tom Connally, Clar- 
endon; for auditing, Bill Colley, Amarillo, 
June Davis, Amarillo and Pete Whitlock. 
Happy. 

The annual banquet was held at the 
Amarillo country club with retiring pres- 
ident Yeager serving as toastmaster. 


@ LONG LAKE FEED STORE, Wayzata, 
Minn., has installed a new hammer mill. 


@ LOREN WERNER, Mason City, IIl., 
has opened the Werner Feed & Produce 
store. 


NAMED SALES MANAGER 
Ames In-Cross, Inc., Ames, Iowa, has 
announced the appointment of Wayne A. 
Rodgers as sales manager of the firm. Be- 
fore his appointment, Mr. Rodgers, a grad- 
uate of Iowa State college and an active 
participant in 4-H and FFA work, traveled 
for Ames In-Cross as a salesman. 
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HOW YOU MAY EXAMINE THIS CONFIDENTIAL BOOK 


“IIlustrative Formulas” is the title of a new book the many factors and interrelations involved in modern 


showing the application of recent scientific nutritional 
knowledge to practical feed formulas. It was designed 
for our customers’ use as a source book of ideas, and 
for checking formulas against new developments in 


formula work and successful feed manufacturing. In 
addition to dozens of actual formulas, the book con- 
tains detailed suggestions oninterchanging ingredients, 
original forms for figuring formula costs, making feed 


feeding. The contents have been planned to include surveys, etc. 


This book was not published for general distribution, but if you would like to 
examine it, we will be glad to make a copy available to you, without any 
obligation on your part. Just write on your letterhead, or mail coupon below. 


» « WORLD'S OLDEST AND LARGEST 
speciALists IN VITAMIN PRODUCTS FOR FEEDS 


(Please attach to letterhead) 


DAWE’S MANUFACTURING COMPANY 
4800 South Richmond St., Dept.. FB-45 
Chicago 32, Illinois 


YES, we are interested in seeing your new book “illustrative Formulas.” 
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PRIDE 
The relief applicant was being helped to 
fill out his questionnaire by the clerk. 
“And do you owe any back house rent?” 
she asked. 
*“‘Ma’am,” he replied with dignity. “We've 
got inside plumbing!” 
Well, I certainly made a good impression 
on her, said the canebottomed chair as the 
artist’s model stood up. 
SENSITIVE 
Two friends were riding in a bus when 
one noticed that the other had his eyes 
closed. ““What’s the matter, Bill?” he asked, 
“Are you ill?” 
“No,” answered his friend, “I just can’t 
bear to see women standing.” 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


SHORT TALE 

First little pig: “My, my, I never sausage 
heat.” 

Second little pig: “Me neither. I'm nearly 
bacon.” 

* 

A bachelor doesn’t get around to marry- 

ing but he gets around. 


HERMAN NAGEL 


For Soluble Phosphates 
and Balanced Trace 
Minerals 


_ Herman Nagel’s | 


| FormulaR | 
PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


Contains no insoluble phosphates 
—no rock, no clay, no bone—but a 
balanced blend of readily avail- 
able phosphates. These are the 
concentrated, immediately assim- 
ilated phosphates, the kind that 
occur in blood, milk and yolk of 
egg. You pay for no filler. You 
need no premix. With your own 
salt and limestone, you fortify your 
feeds with every needed mineral in 
proper balance. 


f 
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Eastern States 

The Amburgo Co., Inc. 
Philadelphia 7, Pa. 
& Nebraska 


Carroll Swanson Sales Co. 
Des Moines 9, Iowa 


Minnesota 


“Consiver B A LA N CE 


as well as 


PRESENCE oF TRACE ELEMENTS 


IN A MINERAL CONCENTRATE” 


Unlike some mineral concentrates, HERMAN NAGEL'S Mineral 
Concentrates do not depend upon “natural impurities" for trace 
element content. All trace minerals in HERMAN NAGEL'S Min- 
eral Concentrates are in predetermined amounts and balance 
and in proper form to assure high availability of each mineral 
ingredient and maximum use of feedstuffs. 


That's why you can depend on HERMAN NAGEL'S two out- 
standing Mineral Concentrates for consistent good results. 


DISTRIBUTORS 
Blomfield-Swanson Brokerage 
Minneapolis 2, Minnesota 


Kansas & Missouri 


Bartels & Shores Chemical Co. 
Kansas City 7, Mo. 


Write. for New Circulars, “Facts for Feed Men” & “Trace” 


The HERMAN NAGEL Co., 53 W. Jackson, Chicago 4, Illinois 


For Balanced Trace 
Minerals 


MER MAM MAGEL'S 


TRACE MINERAL 


CONCENTRATE 


Supplies the vital trace minerals 
needed to supplement your feeds 
that contain large amounts of 
pPhosphorus-rich ingredients (such 
as meat scraps and fish meal). 
Stabilized iodine, manganese, cop- 
per, cobalt, iron, zinc and boron 
are supplied in proper proportion. 
Very economical, because it is 
highly concentrated—a little goes 
a long way. 


Utah & Idaho 

Warner Arthur Grain, Inc. 
Ogden, Utah 

California 


Pan Western Distributors 
San Francisco 7, Calif. 


HOBBY 

A landlord was showing a modernistic 
apartment to a prospective renter, who felt 
rather jocular. 

Prospect: “Why, this isn’t very large. 
It’s scarcely big enough to swing a cat 
around.” 

Landlord: “Perhaps it would be a good 
idea for you to change your hobby.” 


SAFETY FIRST 

Overheard in an automobile: 

Feed salesman: “But darling, don’t you 
trust me?” 

Girl: “I'd go to the end of the earth 
with you, but I absolutely refuse to park 
on the way.” 

* * 

Don’t ever start out on a blind date with- 
out an eye-opener. 

DRAW 

Feed Dealer: “Why does a woman say 
she’s been shopping when she hasn't bought 
a thing?” 

Wife: “Why does a man say he’s been 
fishing when he hasn't caught anything?” 
TWO WHISTLES 
His sweetheart had just said yes, and the 
young man headed immediately for a jewel- 
ry store to buy the engagement ring. He 
picked up a sparkling diamond and asked 

its price. 

“That one is $150,” replied the jeweler. 

The young man whistled in surprise. 
Then he pointed to another ring and asked, 
“How about this one?” 

“That, sir,” said the jeweler still more 
gently, “is two whistles.” 

CHANGING TIMES 

Recently in a high school test the teach- 
er asked: “What, to each of you, seems to 
be most wrong with this world?” 

One student replied: “I see no need for 
a lengthy discussion of this question because 
to me, it all sums up to—this world now is 
in one hell of a mess.” 

The teacher replied confidentially: “Not 
long ago I would have been expected to 
expel yon for such language, but today this 
is an A-plus answer.” 

IDLE CONVERSATION 

The introduction of several capons into 
a roosterless hen house had caused quite a 
sensation among the original occupants. 
After the first night had passed, one of the 
hens questioning her friend concerning the 
new arrivals said: “I saw you talking to one 
of them last night; what did he have to 
say?” 

“Oh, nothing much,” replied the other 
with a rather bored flip of her feathers, “All 
the darn fool wanted to do was talk about 
his operation.” 


THE FEED BAG — June, 1949 


| 4 
| 
e520 


| EAT GRASS TIL I'M READY TO 
BUST-AND I'M STILL HUNGRY 


Remind your dairy farmers that grass alone isn’t 
enough. You know what happens about this time 
every year, when the temptation gets strong to “save” on feed. 
Sure, cows may get by on grass a short time in early summer, 
but pastures soon dry up and milk production drops. 


MIGHTY 


CONCENTRATES 


EB ratetanitity isn’t everything, of course, but all your 
dairy farmers know that it really is mighty important 
— and especially for heavy-producing herds. To “keep ’em 
on their feed,” they need the high palatability of Pillsbury’s 
Best Feeds or Concentrate all year ’round. 
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They need Pillsburys Best 


Feeds in summer, too! 


You'll find, too, that this dairy feed program is a fine introduction 
for other items in your full line of Pillsbury’s Best Feeds and Con- 
centrates. If you’re not already a Pillsbury dealer, write and find 
out if there’s an opportunity in your locality. There’s good profit 
and security in the Pillsbury’s Protected-Dealer Franchise. 


Headquarters, Clinton, Iowa. Feed Mills in Nine Other Cities. 


by Pillsbu 


With the damage done, it’s pretty late to start feeding 

right. Remind those farmers how a Pillsbury’s Best 
Dairy Feeding Program keeps production at its peak — how 
it provides all the nutrients needed for making milk, main- 
taining body weight and developing the unborn calf. 


MILK | MILK 


4 So right now show all your milk producers how well 
it pays them, in the long run, to follow through with a 
Pillsbury’s Best Feeding Program. You’ll gain some mighty 
happy, steady, year-’round customers. (And the results will 
also show up fine in your bank book!) 


Pillsbury Mills, Inc. 
Feed and Soy Division 
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Nebraska Feed Dealers Meet 


Elect Kermit Wagner as New President 


@ KERMIT Wagner, Wagner Mills, Inc., 
Schuyler, Neb., was elected president of 
the Nebraska Grain & Feed Dealers asso- 
ciation at the group's annual convention on 
May 17-18 at Omaha, Neb. Robert E. Day, 
Allied Mills, Inc., Omaha, was named vice 
president. 

Board members elected for a three year 
term included: Earl Mead, Mead Milling 
Co., Scottsbluff; Tom Walsh, Utica Co-op 
Grain Co., Utica; and Warren Wells, Ral- 
ston-Purina Co., Omaha. Ralph L. Davison 


was chairman of the nominating committee. 

Those who attended the two-day affair 
heard a succession of speakers denounce 
the administration’s proposed Brannan farm 
plan as “socialistic,” “regimentative” and 
“unrealistic.” Frank Warden, Blue Jay Feeds 
Co., Gering, retiring president, said the 
plan was “aimed at Socialism,” while Ly- 
man Peck, Chicago, IIl., feed consultant, 
said the Brannan plan would put farm pro- 
ducts back on a rationing basis and encour- 
age a new black market. 


e Tastes Like MOLASSES 
e Smells Like MOLASSES 
e Produces Like MOLASSES 


BLACKSTRAP 


MOLASSES 
Processed 


WITH CORN OIL MEAL 
Guaranteed Free Flowing 


Use Omalass for sweetening all livestock and poultry feeds. 
It's economical because there's no waste. It's easy to use 
— easy to mix uniformly in any feed. 


Use OMALASS for 
SWEETER FEEDS 


Write for prices and details 


Other Exclusive Products 
VyLACTOS —High Potency Vitamin Concentrate 
DRIFISOL — Dried Condensed Fish Solubles 
RIBOFERM — Yeast plus Riboflavin and Niacin 
DELUX YEAST CULTURE —High Potency Yeast 


LABORATORIES, INC. 


1901 East Euclid Avenue 


Des Moines 13, lowa > 


Ron Booth, Cedar Rapids, lowa, vice 
president of the Grain & Feed Dealers Na- 
tional association, had this to say about the 
Brannan plan: 


“They are trying to develop the old 
stop-‘loss program into a_profit-guarantee 
program. No other segment of business or 
industry has its profits guaranteed; why 
should the farmers?” 


In other speeches, Harold L. Wilche, 
Ralston-Purina Co., St. Louis, Mo., spoke 
on the importance of vitamins in feeding, 
Hugh Gordon, Marion, Iowa, president of 
the Poultry & Egg National board, spoke 
on the importance of his industry and its 
relation to the feed industry, and Woodrow 
R. Walton, director of the production and 
marketing administration, Kansas City, Mo., 
described the activities of his organization 
and staff members. A 40 minute question 
and answer period followed Mr. Walton's 
address during which Nebraska grain and 
feed men grilled the official on storage 
Nockage. 

The group also agreed on some “Declara- 
tions of Principles” and made an official 
resolution of them. The main points cov- 
ered were: devotion to the American way 
of life, opposition to socialistic trends, oppo- 
sition to government agencies competing 
with private enterprise, opposition to a 
swollen government payroll and agencies, 
restoration of the free enterprise system, 
preservation of the Constitution and the 
Bill of Rights, curtailment of excess taxes 
and revision of the fair standards act to pro- 
tect the small businessman. 


An event which made a tremendous popu- 
lar impression on delegates and visitors was 
the feed dealer’s smoker held on the even- 
ing of May 18. Fried chicken, grown, fed 
and processed in Nebraska was served with 
napkins and nothing else to surprised visi- 
tors. The Omaha feed manufacturers and 
jobbers and the NG&FDA were joint spon- 
sors of the country style meeting and plan 
to make it an annual affair at the convention. 


Howell Named Distributor 
For Allis-Chalmers Motor 


The R. R. Howell Co., Minneapolis, 
Minn., has announced that it has been 
named a distributor for Allis‘Chalmers mo- 
tors and controls. The addition of the A-C 
line makes the Howell Co. one of the larg- 
est electric motor and control suppliers in 
the Northwest, company executives said. 

The firm now stocks all 3-phase, 60 cycle 
motors from 1 to 200 h. p. All single phase 
motors are available and stocked in frac- 
tional ratings up to 10 h. p. The R. R. 
Howell Co. is this year observing its 70th 
year of service to grain elevators and in- 
dustrial plants of the nation. 

@ ANOKA INDEPENDENT GRAIN & 
Feed Co., Anoka, Minn., has added an 
experimental turkey farm near Hampton to 
its operations. 

@ COLUMBIA FEED MILLS, Walla Wal- 
la, Wash., has taken over operation of a 
feed plant at Toppenish, Wash., which has 
been under lease to General Mills, Inc. 
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( ) CONVENIENCE—Multiwalls are easy to lift, handle, ship and 
stack; take up less storage space. 


2) ECONOMY. St. Regis Multiwalls cost you less than fabric 
ags. 


() PRODUCT PROTECTION—St. Regis Multiwalls deliver feed in 


top condition . . . clean, dry, uncontaminated. 
That’s important in the protection of stock 
against disease. 


4) STRENGTH—St. Regis Multiwalls are rugged; stand up under 
tough treatment in handling and shipping. 


7% FULL WEIGHT—No loss of feed through sifting out or re- 
tention (smooth Multiwalls empty clean). 


lease both Mr. and Mrs. Farmer—ship feed in economi- 
t. Regis 50-lb. Multiwalls. 


SALES SUBSIDIARY OF R ST. REGIS PAPER COMPANY 


ST. REGIS SALES CORPORATION = 


230 PARK AVENUE * NEW YORK 17, NEW YORK 

NEW YORK + BALTIMORE + BIRMINGHAM + BOSTON + CHICAGO * NEW ORLEANS - DENVER 
LOS ANGELES - SAN FRANCISCO + HOUSTON * ALLENTOWN ° SEATTLE 

In Canada: St. Regis Paper Company (Can.) Ltd. Montreal * Hamilton * Vancouver 


~ And when it comes to selling 
~ feed, she’s your customer. 
Because, more often than 
not, it’s the farmer’s wife 

» who takes care of feeding the 
~ chickens, as well as some of 

the other stock. 


_ So, when you package feed 
easy-to-handle 50-lb. 
Regis Multiwails, you’re 

- making her job easier—and 

~ Making a valuable friend for 

_ your feed products. 


YOU BUY PROTECTION WHEN YOU BUY MULTIWALLS — 
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Small Farming Area Handicap 


Norman Smith Licks Customer Problem with Ads 


@ CONSISTENT advertising is large- 
ly responsible for the success of the 
Wausaukee Feed Mill, Wausaukee, 
Wis., owned by Norman Smith. Lo- 
cated in vacation country, 60 miles 
north of Green Bay, Wis., the Wau- 
saukee Mill cannot tap the tourist 
trade as do most other businesses in the 
area. As a result, intensive advertising 
to mect strong competition must be 
used to appeal to the small number of 
residents. Mr. Smith has realized this. 


He correctly gauged his business 
needs when he purchased the feed 
mill in 1944. The owners of small 
farms in the neighborhood were his 
potential customers and the new own- 
er employed hard-hitting business 
methods to get their trade. 


A sales help which has proved ef- 
fective ever since the business started 
operating under Mr. Smith is the 
mimeographed advertising circular. 
Packed with information about the 
Wausaukee Mill and its products, it 
is mailed to all rural boxholders with- 
in a radius of 50 miles every two 
weeks. 

“This medium of advertising has 
enabled me to keep in constant touch 
with my regular customers and helps 
secure new ones each year,” Mr. Smith 
explained. “I try to keep my customers 
posted on all important price changes, 
and stress the importance of feeding 
the brands of formula feed we handle. 
I point out the fact, that the manu- 
facturers have experimented with a 
great many mixtures during the past 
20 years, and have perfected the best 
possible dairy ration to produce the 


most milk at the lowest possible cost 
to the farmers.” 

Mr. Smith uses a follow-up method, 
in order to get the most out of his ad- 
vertising, per dollar invested. When 
a customer enters his place of business, 
he always asks them if they received 
the last circular. Then he calls their 
attention to some item mentioned, and 
gives them a short sales talk about its 
merits. 

By using the personal follow-up 
method, he has stimulated reader in- 
terest in his advertising in various 
ways. Perhaps the most potent one is 
the fact that he constantly advises the 
customers to watch for price changes. 

“People are always vitally interested 
in price changes,” Mr. Smith declared, 
“even though they are not interested 
in buying anything. Everybody is in- 
terested in prices because they are the 
balance wheel of our national economy.” 


Mr. Smith not only uses the follow- 
up method in advertising but also 
uses it when he sells feed to a new 
customer. He always queries the buyer 
to find out what results have been ob- 
tained from the first order of feed sold. 
If it appears that the customer isn’t 
completely satisfied he goes over their 
feeding problems with them to deter- 
mine the cause. 


“It usually only takes a few minutes 
time to determine why a customer is 
not getting satisfactory results from 
feeding a good quality brand of for- 
mula feed,” Mr. Smith said. “The 
time spent to make a customer satis- 
fied pays good dividends in future 
business. It only takes a few minutes 
to lose a good customer, but it takes 
a long time to get another one to make 
up for the loss.” 

Mr. Smith strives to give his cus- 
tomers the best of service at all times. 
He tries to arrange his work so that 
no customer will be kept waiting long. 
When some customer comes in who is 
in a hurry, and in the event, he has 
another customer ahead who is in- 
clined to sit around and visit, he asks 
if there is any objection to serving the 
person who is in a hurry first. Very 
often, he finds this works out well, as 
the customer who is inclined to sit 


TIME spent in making a sat- 


isfied customer pays good 
dividends in future business 
according to Norman Smith 
(above) owner of the Wau- 
saukee Feed Mill in the busy 
Wisconsin tourist country. An 
exterior view of the feed plant 
is shown at lower left. 


around and visit, is just looking for a 
good excuse to kill more time. 

“IT have found that being personally 
acquainted with my customers to the 
extent of knowing their habits, has 
helped me to satisfy the majority much 
easier,” Mr. Smith related. “In general; 
we have two types of customers. We 
have the type who is always in a 
hurry; and the type who never wants 
to be hurried. The first mentioned 
feels hurt if he is kept waiting and 
the latter feels hurt if he is hurried. 
You must never let him think he is 
being ‘pushed out’ of the place.” 

As a youth Mr. Smith obtained 
valuable training in merchandising 
while clerking in his father’s store. He 
has proven to his own satisfaction that 
it pays as well to keep merchandise on 
display in a feed mill as it does in 
any store. 

“Keeping a good display of the 
merchandise we handle in the office 
is not only good advertising, but it 
constantly reminds us to be on the 


(Continued on page 86) 
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YOU'RE ALWAYS CLOSE 
TO A SPENCER KELLOGG PLAN 
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Shouting from the Housetops 


Father and Son Team Keep Kirksville on Ear 


@ A FEED dealer shouldn't overlook 
the business opportunities connected 
with county fairs, street dances, school 
socials, horse shows, farm festivals, 
new car exhibitions, machinery shows 
and other community events. That's 
the opinion of William Dear and his 
son, Carl, co-owners of the Matlick 
Hatchery & Feed store, Kirksville, Mo. 

This father and son team owe much 
of their success in the Kirksville area 
to the fact that they have capitalized 
to the hilt on the tie-in opportunities 
of community gatherings. 

When visiting dignitaries come to 
Kirksville, attracting large crowds to 
the main street or railroad station, a 
Matlick car usually cruises near the 
gathering with the company name and 
feed brands bannered across its sides. 

Recently, when a new car was in- 
troduced in a local agency showroom, 
Carl Dear asked and obtained the con- 
sent of the car dealer to stage a small, 
compact display of feed and chicks in 
one corner of the display room. 


“Farmers are pretty prosperous 
nowadays,” Carl reasoned, “and new 
car exhibitions never fail to draw 
large-sized crowds of farm families 
who like to inspect all the new models, 
compare them with other makes and 
recheck before selecting a new car or 
truck. We reach the solid, solvent 
farm families at new car shows.” 

When there is a movie at the local 
theater with the slightest farm touch, 
Carl and his father make a deal with 
the theater manager to arrange an ap- 
propriate exhibit in the theater lobby. 


“Chicken Every Sunday” was a 
natural sales aid for this enterprising 


pair and they had tongues all over 
town wagging with their stunts. The 
feed men hired a pair of high school 
youngsters, costumed to resemble a 
hen and rooster, to parade through 
town wearing signs advising that the 
best chickens for people who liked 
chicken every Sunday were fed the 
Matlick way. 

A drawing was held in the store 
with a Kirksville resident receiving a 
Matlick-fed fryer for 10 consecutive 
Sunday meals. A “cackle contest” was 
staged at the theater under the aus 
pices of the hatchery, and the parti- 
cipant who made a cackling sound 
most closely resembling a hen was 
awarded an attractive prize. Outstand- 
ing poultry raisers were selected to 
judge this hilarious contest; each judge 
was awarded a 50-pound sack of chick 
starter by Matlick’s for serving on 
the “jury.” 

“Some of the judges had never 
used our feed,” commented Carl Dear. 
“The contest gave us the rare oppor- 
tunity to let them give our feed a trial 
feeding, and yet the gesture didn’t 
have the appearance of being too ob- 
vious an attempt to solicit their busi- 
ness. We made friends among the au- 
dience and the judges when we spon- 
sored the contest.” 

County fairs and horse shows pro- 
vide splendid opportunities for dis- 
playing and demonstrating feed. The 
Dears have achieved solidly rewarding 
results from arranging booths at such 
festivities. Their booth is usually as- 
signed a strategic location at fairs, etc., 
because officials have found they usu- 
ally have something unique to offer in 
the way of demonstrations and enter- 
tainment. 

A characteristic device of the Dears 
is to use a pitchman, who whoops it 
up in true carnival sideshow fashion, 
in getting crowds to their booths. A 
typical Dear booth combines the use 
of brilliant colors in decorating the 
booth and motion displays. At one 
county fair, the firm’s booth was deco- 
rated in crepe paper in every color of 
the rainbow with 25-pound sacks of 
feed revolving on a wheel at the top 
of the booth. 
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COUNTY fairs, festivals and 
community events offer an 
ideal opportunity for the alert 
feed dealer to promote his own 
business according to Carl 
Dear, above, co-owner of the 
Matlick Hatchery & Feed Store, 
shown at lower left. 
“Motion attracts attention,” says 


Carl Dear, “and both Dad and I stay 
awake nights attempting to design 
some new gadget that will have wheels 
going around.” 


Since Matlick’s Hatchery is one of 
the county's largest chick producers, 
the sales-wise father and son usually 
pick a couple hundred of their grade 
A chicks to display in their exhibits. 
Another standard device they use in 
attracting people to their booth is the 
use of a giveaway for which everyone 
must register. In the past, everything 
from radios to bed quilts have been 
used as come-ons. 

“Some of our best mailing lists have 
come from registering people in draw- 
ings for prizes at county fairs,” says 
Mr. Dear. “The carnival spirit that 
prevails at farm festivals, fairs, and 
other community events is helpful in 
introducing our products to new cus’ 
tomers. Because people usually feel 
good at these affairs, they are ready to 
look and listen. 


“But we have to remeniber,” he 


(Continued on page 68) 
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NEWS 


the thewors’ Yeast Council will send by 
withest charge, a copy of “Growth and “eed Effi- 
elency with Broilers-—- The replacement of Uvermeal 
in the Connecticut Sroiler ration’ as written and re- 
‘feasted by Ml. Agr. Exp. Station, Div. of Pouliry Hus- 
bendry. your request to 


In their constant study to produce a 
“balanced broiler ration”... Feed Indus- 
try Research has developed a formula 
with Brewers’ Dried Yeast as a successful 
replacement of livermeal. In their report, 
5 broiler mash formulas recommend 3% 
of Brewers’ Dried Yeast and by its use 


return mail, 


Yous?! Council, 


Replacement for 
livermeal in broiler 
rations... 


have established the fact that Brewers’ 
Dried Yeast contains unidentified factors 
which have the same values similar to 
livermeal in broiler rations. This proven 
replacement, with its lower cost and in- 
creasing availability, has found a ready 
market as a satisfactory feed ingredient. 


impoves feed formulas 


Brewers’ Yeast Council, 
Inc., 314 North Broadway, 
St. Louis 2, Mo. 


Please send your FREE 
booklet, “Better Feeds 
with Brewers’ Dried 


Company..........+. 


Yeast.” Also, name and 


address of processing 


members. 
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Here’s Why Livestock Nee 


Trace Mineralized Salt 


Nature’s way is to feed trace 

minerals through the feed that animals get. 
But because of the heavy cropping of land, erosion, 
and the greater results we expect in terms of 
growth and yields of milk, this is no longer possible. 
That’s why we see trace mineral deficiencies even 
in the better sections of the country. If not wholly 


In 1906 the average dairy herd improvement cow pro- 
duced 215 pounds of butterfat. Today, she is producing 
344 pounds. There is greater need for trace minerals. Feed 
alone can’t supply them. 


Heavy cropping of farm land has consistently taken more 
minerals out of the soil. There is not enough to supply 
plant life adequately. There is greater need to feed the 
trernendously important trace minerals. 


apparent, these deficiencies exist in terms of slower 
gains, higher feeding costs, lowered milk produc- 
tion, and fewer young. 

Morton’s Free Choice Trace Mineralized Salt is like 
a low-cost insurance policy covering all livestock. 
It pays livestock raisers to feed it. It will pay you 
to sell it. 


Erosion has dumped millions of tons of fertile topsoil into 


our rivers, lakes and oceans . . . robbed us of precious 


minerals. A recent survey in Wisconsin, for instance, shows 
that four out of five farms are mineral deficient. 


The best way to feed trace 
minerals is in salt, fed free 
choice. Then each animal can 
take what it wants and needs. 


Morton’s Pzee Chorce Salt is the Logical Carrier for Trace 
Minerals . . . Cobalt, Iron, Copper, Manganese, lodine 


There is an interdependence between salt, the major essential mineral, and 
trace minerals. One helps the other. Like the many instruments in an orches- 
tra, they blend together for one over-all effect. Salt is the ideal carrier for 
another reason. The need for salt is usually in relation to the amount and 
kind of feed the animal eats. With salt, there is a regular, constant intake, 
never too much or too little. 


MORTON SALT COMPANY « CHICAGO 3, ILLINOIS 
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College Feeding Knowledge 


e@ FEED men are made — not born. 

At least that was the contention of 
Icaders in the feed industry in Michi- 
gin when they asked officials at Michi- 
gin State college to offer an elevator 
and farm supply training course. And 
as time goes on, the more sure the 
men are that they were right. 

Because the plan was first suggested 
by feed and seed men actually at work 
in the field, the Michigan State course 
has been set up with more weight on 
the practical side of the training than 
on the theoretical aspect. The only 
other such course in the country— 
the 8-week session at Purdue univer- 
sity—was studied and the best phases 
incorporated into the Michigan plan. 

The training course runs for 15 
months, six of which are spent in the 
classroom and laboratory. The longest 
period, nine months, is spent in place- 
ment training in an elevator, The ses- 
sion opens in the fall, continues on 
through the winter, spring, summer 
and ends at the conclusion of the sec- 
ond fall term. 

“When the course was designed a 
study was made of the 1000 elevators, 
feed mills and feed stores in the state,” 
said Alvin E. Oliver, coordinator of 
the course. “These firms, doing an an- 
nual volume of business in excess of 
250 million dollars, were in dire need 
of men trained to handle feed, seed, 
and allied supplies, as well as in the 
purchasing, processing and shipping 
of the navy bean, an important Michi- 
gan crop. We based our plans on that 
study.” 

At first the course operated on a 
12 weeks basis, but the shorter period 
was abandoned as reports from stu- 
dents indicated they needed more 
knowledge in one or two specific fields. 

Six hours of classwork per week are 
spent on animal nutrition, feedstuffs, 
feed formulation, feeding of farm ani- 
mals and other livestock management 
practices. In another class special em- 
phasis is placed on poultry feeding, 
culling, housing, brooding and poul- 
try management classes, with stress on 
poultry diseases. 

Dairy cattle feeding studies include 
cost of nutrients, computing of ra- 
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State Course Trains Future Feed Men 


By EARL A. McINTYRE 


tions, use of ready mixed and home 
grown feeds, use of concentrates, and 
latest methods of handling dairy herds. 
In the animal nutrition classes the 
student is taught to correlate material 
offered in the other classes. He also 
learns of the role of vitamins, proteins, 
minerals and enzymes in feed formula- 
tion, 

Eight hours per week for 12 weeks 
are spent on farm crop study. The 
work includes sampling, grading and 
value determination of beans, grain, 
grass and legume seeds. Some time is 
given to discussion of weed seed climi- 
nation, seed analysis and general cul- 
tural practices. 


A second phase of classroom work 
delves into a study of the Michigan 
elevator industry, operation, laws per- 
taining to the field, and case study of 
successful country elevators. Allied 
courses include merchandising display 
and store management. 


Because knowledge of business prac- 
tices is so important in the complex 
world of today, what with social se- 
curity, taxes of various kinds and pay- 
roll deductions, special attention is 
given to business training. The course 
includes the study of bookkeeping, 
accounting and financial statements, 
practical writing and speaking, and 
agricultural marketing. 


Other topics stressed during the 
six months include farm insect control 
and merchandising of insecticides, fer- 
tilizers and soils, and application of 
electricity to elevator operation. This 
latter topic covers elimination of fire 
hazards and the solution to other en- 
gineering problems. 

“Throughout the course,” Mr. Oli- 
ver explained, “we stress the fact that 
the feed industry offers the oppor- 


FUTURE feed men receive a 
variety of training at Michi- 
gan State college. These pho- 
tos at right, from top to bot- 
tom, show: students learning 
how to sample and grade 
grain; a group in the dairy 
cattle barn; and a classroom 
scene in poultry culling. 


tunity to be of service to the agricul- 
tural community. The man who han- 
dles feed and seed can provide his 
customers with high quality products 
and at the same time promote sound 
farming practices. 

“Once this idea of service is in- 
stilled in the student we know we 
have helped all farmers. And from 
that point we branch out and show 
the student how elevator and feed em- 
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ployment offers year-around work, good 
wages, and plenty of chance for advance- 
ment.” 

When the student has been thoroughly 
indoctrinated with theory taught by leaders 
in the agricultural field—all on the Michi- 
gan State faculty—he is ready for the nine 
months of training in the field as an em- 
ploye in an elevator farm supply store. Dur- 
ing this placement training period he puts 
into practice, in a practical manner, the 
many things he learned in the classroom. 

Feed men throughout Michigan are sold 
on the value of the entire Michigan State 
plan, and there is a constant demand for 
the trainees. Owners and operators co- 
operate with college authorities to see that 
each young man is given plenty of chance 
to learn every phase of the business. 

The trainee must do more than just 
work, too. If he is to receive the coveted 
certificate of completion, he must submit 
an acceptable report of his placement train- 
ing. The paper must be complete in every 
detail. As a result each student is forced 
to keep careful notes of everything he does. 

A typical report will include an introduc- 
tion which gives the previous relationship 
of the student to the. company, a general 
description of the elevator, and a short 
resume of any experience the trainee may 
have had. The second part will outline the 
objectives of the plan and include skills to 
be learned, knowledge to be gained, and 
personal and social development brought 
about by the job. 

The portion of the report given over to 
description of work must cover job process, 
skills learned, application of knowledge and 
job specifications in grain processing, seed 
processing, bean processing, feed manufac- 
turing and custom grinding, service work, 
merchandising of farm supplies and office 
and record keeping. 

Other sections of the report provides for 
a description of materials handled, sum- 


maries of records, machinery and equipment 
operated, merchandising skills, inventory 
control, credit and collection, experiences 
in customer relations, relationship with em- 
ployes and. managers, educational meetings 
attended, forces that motivated the student 
to do an efficient job, unusual working 
conditions, a resume of service offered by 
the elevator, a summary of operating costs, 
lists of skills and technical knowledge learned 
in related instruction that was applicable to 
the business, and general conclusions. 

A constant demand for Michigan State 
college trained men to assume responsible 
positions in the elevator and feed industry 
is proof that the originators of the course 
were correct—feed men can be made at 
Michigan State. They are going to the 
ever-increasing field, there te serve farmers, 
to help bring about more efficient produc- 
tion, and to use their college training to 
assume community and civic responsibilities 
that will help the feed industry and the 
nation to grow. 


Dehydrators Group to Meet 
In Colorado Next Year 


The American Dehydrators association 
has announced that it will hold its eighth 
annual convention at the Broadmoor hotel, 
Colorado Springs, Colo., Jan. 18-20, 1950. 
Lloyd S. Larson, 53 W. Jackson Blvd., Chi- 
cago 4, Ill., executive secretary, is in charge 
of arrangements. 

@ RUSSELL F. BRYAN, Polk, Ohio, has 
purchased the Lake Erie Milling Co., Gen- 
eva, Ohio, and its associated mills at Ash- 
tabula, Rock Creek and Madison from 
L. H. Behner of East Orwell. 
@ MERWIN CLARK, Forrest City, Ark., 
opened his new feed and seed store May 6. 


ONE of the early planning committees of feed men and educators that helped organize 
the training course for feed dealers at Michigan State is shown above. From left to right 
they are: (seated) Fred Rowe» Portland; Ward Bronson, Economy Mills, Owosso; and 
Charles Force, Little Bros., Kalamazoo; (standing) R. W. Tenny, Michigan State college; 
Boyd Rainey, Robert Addy and R. A. McCarty, Farm Bureau Services, Lansing; and, Alvin 
Oliver, coordinator of courses, Michigan State college. 


e@é62e 


DeForest Re-elected Head 


of Illinois Grain Group 


D. D. DeForest, DeForest Feed & Seed 
Co., Galesburg, Ill., was re-elected pres: 
ident of the Illinois Grain Dealers associa- 
tion at the organization’s 36th annual con- 
vention, May 3-4, at the Pere Marquette 
hctel, Peoria, Ill. 

Other officers, also re-elected, are: Lesli 
Markwalder, Markwalder Grain Co., Cissna 
Park, first vice president; E. E. Hamman, 
E. E. Hamman Grain Co., Le Roy, second 
vice president; Thomas A. Verry, E. F. 
Verry & Sons, Armington, treasurer; and E. 
S. Herron, Gilman, secretary. 

Named as directors were: W. M. Herbst. 
Franklin Grove; Ralph B. Allen, Allentown: 
M. B. Hyde, Rising: G. H. Spainhower. 
Blandinsville; and H. E. Morgan, Clifton 

Ray B. Bowden, executive vice president 
of the Grain & Feed Dealers Nationa! 
association told the grain men of pending 
action on wage and hour legislation in 
Washington. He predicted that the bil! 
when passed would retain some or all o! 
the exemptions now provided for industries 
allied to agriculture. 

Mrs. Eunice A. Dustin, Chicago Board 
of Trade, gave an illustrated lecture on the 
Chicago market, while Jacob Younge, pres’ 
ident of the Peoria Board of Trade, wel 
comed the delegates to the city. 


Russell-Miller Executive 
W. C. Helm Dies Suddenly 


Willis C. Helm, 78, Minneapolis, Minn., 
affiliated with the Russell-Miller Milling 
Co. since 1894 and chairman of the board 
since 1947, died suddenly on May 20 at a 
Minneapolis hospital. 

His first service with the Russell-Mille: 
Co. was with its Jamestown, N. D., mill. 
Later he served at the Valley City, N. D., 
mill. He was elected treasurer and director 
of Russell-Miller in 1906 and vice pres- 
ident and general manager of the company 
in, 1923. 

Mr. Helm was president of the Millers 
National federation for two years and also 
served as president of the Spring Wheat 
Millers club. He was active in civic affairs 
in Minneapolis. He is survived by his wid- 
ow and one son, Arthur. 

@ ARTHUR F. MYLANDER, Toledo, 
Ohio, secretary of the Norris Grain Co., 
was recently elected a member of the To- 
ledo Board of Trade. 
HOOSIER DEALERS MEET 

A May dinner meeting was held by the 
Northeastern Indiana Hay & Grain Dealers 
association at the Chamber of Commerce, 
Fort Wayne, Ind., on May 9. Howard Hal- 
derman, Wabash, Ind., spoke on “The 
Economic Picture as I See It” and a techni- 
color motion picture demonstrating weed- 
killing operations was shown through the 
courtesy of Chester Kimmel. A pre-meeting 
attended by grain and feed dealers in the 
Fort Wayne area dealt with problems of 
obeying various national and state laws. 
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Here’s another of the many ways a Purina sales 
partner can help you build a prosperous business 


Here’s the climax of a live demonstration staged by 
Purina Dealer Herbert Law and his Purina sales 
partner, Bill Sherrel, that had the whole town of 
Ozark, Alabama, talking. 

Better yet, it had customers and prospects stream- 
ing into the store to watch the progress of Mike and 
Ike, one eating himself strong and husky on Hog 
Fatena, the other gorging himself on corn and shorts 
but lagging far behind his twin. 

That’s just an example of the kind of showmanship 
that makes Purina salesmanship pay off at the cash 
register of Purina Dealers. 

That’s the kind of resultful promotion your Purina 
sales partner is equipped by training and experience 
to put to work in your business when you qualify 
for a Purina Franchise. 

These men have, at their finger tips, the know-how 
distilled from 55 years of Purina leadership. They 
are ready, not only to help you plan sales-getting 
promotions like the Mike and Ike demonstration, but 
to help you train your employes... sell your biggest 
local prospects ... plug your profit leaks with mod- 


The Purina Franchise 
in your community... 
key to a prosperous, 
productive career... 
serving rural America 


ern money-management methods ... and, generally, 
to make the most of a// your profit-opportunities. 


A few protected Purina Franchises still open! 


Whether you are already in the feed and farm supply 
business ... or whether you are simply an aggressive, 
ambitious man who wants to build a sound, solid 
business of his own ... here’s news that can change 
the entire course of your business life: Purina Fran- 
chises are still available in a few local markets with an 
established profit-potential! 


A Purina Franchise is one of the few protected 
franchises still open to a man with moderate capital. 
The franchise itself costs you nothing, yet it gives 
you the help of a hard-working sales partner with 
tools and experience at his disposal that you couldn’t 
buy at any price. 


Want to know whether you can qualify for a Purina 
Franchise? Want to know more about how you might 
build a successful Purina business of your own? 


Then fill in the coupon below ... and mail it today! 


RALSTON PURINA COMPANY 
Dept. C, Checkerboard Sq., St. Louis 2, Mo. 


RALSTON PURINA COMPANY, Dept. C 
1601 Checkerboard Square, St. Louis 2, Missouri 


Franchise might open up for me. 


Name 


1 would like to know more about the opportunities a Purina 
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For 16 years we've bought 
our feed from the same 
ARCHER DEALER 


Jess and Ardell Giesler, Lake City, Minn. 


“We're completely ‘sold’ on the feed and service we 
get from our Archer dealer, The Independent Grain and 
Coal Company,” say ‘Ardell and Jess Giesler of Lake City, 
Minn. “That’s why we’ve done all our trading there for 


Ardell and Jess Giesler, Archer Dealer Emery De- 
Marce, and Archer Salesman Charlie Lieffring look over 
the fast-growing Archer-fed pigs in the Giesler brothers’ 
lot. The Gieslers’ dairy herd, beef cattle, poults and laying 
hens are on the Archer feeding program too—all showing 
the benefits of balanced Archer Quality Feed. 


Write today for complete information on the Archer line of feeds and the Archer dealer franchise. 


ARCHER QUALITY FEEDS 


MIDLAND COMPANY 
MINN. 


ARCHER DANIELS 


MINNEAPOLIS, 
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the past 16 years.” The Independent Grain and Coal Com- 
pany (above) in Lake City is managed by Emery DeMarce, 
veteran Archer dealer, whose satisfied Archer customers 
have steadily mounted in number during the past few years. 


Good feed and dependable service have helped build 
Emery DeMarce’s Archer feed sales. In addition, DeMarce 
gets welcome help from Archer Salesman Charlie Lieffring 
(right), who, like other Archer field men, is specially 
trained to help dealers promote feed sales and stimulate 
business. 
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Protect Your Business With 
Sound Life Insurance Plan 


e@ NO feed dealer of sound mind would 
knowingly erect a feed mill today that 
would be a fire trap or a mill so hazardous 
that he could not secure adequate business 
insurance protection on it. Business insur- 
ance plays an impor- 
tant part in every 
feed dealer's set-up. 
Every dealer realizes 
an unexpected fire or 
lawsuit might wipe 
out all his assets and 
force him out of 
business if he did not 
carry insurance pro- 
tection. Yet the very 
same businessman is 
slow to see the wis- 
dom of protecting his 
investment in the 
business with life insurance. 

It is a well known fact that the net worth 
of a business, whether it be a sole proprie- 
torship, partnership or corporation, very 
often declines in value on the death of one 
of the key men in the organization. Ac- 
counts receivable that are normally collect- 
able sometimes become difficult to collect. 
The value of other assets decline if the 
business has to be liquidated to satisfy the 
estate or the creditors. A business worth 
$100,000 may fail to’ bring half that much 
when one of the key men unexpectedly dies 
and where no provisions were made for this 
emergency. The sad part of it all is that the 
very people who suffer most are the people 
the deceased has worked so hard to protect 
—his wife and family. 

What can be done about this condition? 

Very definite provisions can be made to- 
day so that a businessman need not worry 
about his loved ones. And at the same time 
he is making these provisions to protect his 
family via life insurance he is also building 
up one of the most current assets a business 
man can show on his books. The cash sur- 
render value of life insurance. 

The cash surrender value of life insur- 
ance, next to cash itself, is considered one 
of the most current assets because, in an 
emergency, it can readily be turned into 
cash. It is because of this that many bank- 
ers, even in small communities, have taken 
life insurance as collateral and loaned mon- 
ey on it at 3 and 3% per cent, where they 
might ask 5 to 6 per cent on an open note. 


The appearance of this asset, if it is 
substantial, on the statement is reassuring 
tc the banker and other creditors that pro- 
visions are being made so a hasty and cost- 
ly liquidation of the business, will not be 
necessary in the event of the death of the 
insured, 

Insurance is being used more and more 
to provide funds for the purchase of a de- 
ceased partner’s or stockholder’s share of 


Gerald Burke 
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the business. All businessmen are becoming 
conscious of the need for an orderly plan 
of liquidation of the partnership or corpora- 
tion in the event of death. Insurance offers 
a means of protecting and preserving the 
values of both the survivor's interests and 
the interest of the deceased’s estate or next 
of kin. The legality of this type of prop- 
erly drawn purchase agreement has been 
constantly upheld in court. 


In a partnership, each partner is the 
owner of an undivided interest in all the 
assets of the firm. A partnership interest 
cannot be transferred easily. If a partner 
dies or conveys his interest, the partnership 
is terminated. Because of this, many legal 
problems present themselves in writing up 
business purchase agreements backed up 
with an insurance program. A feed dealer 
skould not minimize the importance of 
drawing up such an agreement. He should 
seek the advice of a good insurance coun- 
sellor and a good lawyer as well. 


The corporation differs from the partner- 
ship in that the stockholder does not own 
the legal title to the assets of the corpora- 
tion. He owns instead a specified number 
of shares of stock evidenced by a stock cer- 
tificate. This certificate is a separate piece 
of property which may be freely transferred 
without effecting title to the business assets 
or title to the stock interest of other stock- 
holders. 


The insured wants to know that the value 
of his interest in the business will pass 
quickly. smoothly and precisely as he in- 
tended to those whom he wants to favor. 
The other surviving partners or stockhold- 
ers want to know they will acquire the in- 
terest of the deceased quickly and smoothly 
without legal entanglements. They want to 
avoid the embarrassment either of dealing 
with heirs unfamiliar with the business or 
in partnership cases, the limitations on the 
power to act incident to the surviving part- 
ners being trustees of the partnership as- 
sets. Both the insured and the other sur- 
viving partners or stockholders are con- 
cerned with the question of title before and 
after death, the rights of creditors, and the 
law of federal and state estate or inheritance 
tax. 

One of the first questions that arises is 
who should own and control the insurance? 
Who should be named beneficiary? 

To intelligently answer these questions, 
we must have a clear understanding of 
what is desired to be accomplished. Each 
plan will differ according to circumstances. 
The possible beneficiaries of this insurance 
are: 

(1) The partnership or corporation 

(2) The estate of the insured 

(3) Other partners or stockholders 

(4) Wife 

(5) A trustee 

From the standpoint of a partnership 
let’s examine some of the possibilities. 

Many partners think the naming of the 
partnership as beneficiary is the logical se- 


lection. A careful analysis may reveal that 
this would result in the poorest selection 
because the partnership is terminated by the 
death of any one of the partners. The very 
event which calls for the payment of the 
money terminates the partnership. It seems 
ridiculous to enter into a contract with an 
existing legal entity that will not legally 
exist at the time the money is to be re- 
ceived. If the partnership is beneficiary, the 
funds become partnership assets. The estate 
or widow of the deceased partner is in a 
position where the surviving partner has 
all the say. TK® widow must await the 
orderly liquidation of the partnership if the 
surviving partner insists. 

Placing a value on the shares of the re- 
spective partners becomes unusually diffi- 
cult and complicated if the partnership 
continues to do business instead of taking 
steps toward liquidation. All sorts of legal 
difficulties can and often do arise. The 
partnership as beneficiary gets the proceeds 
of the insurance and for federal estate tax 
purposes this enhances the value of the 
deceased’s interest in the business where it 
is entirely unfair to do so. The proceeds as 
a part of the partnership funds are subject 
to the claims of creditors of the partnership. 
Under adverse conditions this could result 
in sidetracking or complete inability of the 
partnership to carry out the purpose of the 
transaction. 

The designation of the corporation as 
beneficiary is not quite as bad as the part- 
nership but it does involve many of the 
disadvantages noted. In addition, payment 
of insurance premiums by a corporation 
may be considered unreasonable accumula- 
tion of surplus under section 102 of the 
internal revenue code. Corporations in vio- 
lation of the section can be made to pay 
additional taxes. 


The logical person to be named benefi- 
ciary in a policy is the surviving partner or 
stockholder. Under this plan the other part- 
ner or stockholder applies for and owns 
the policy upon the life of his fellow part- 
ner or stockholder. He receives the pro- 
ceeds at the time of the death of the in- 
sured. He is obligated to use the funds 
for the purpose of the purchase of the 
business if he has entered into a purchase 
agreement. There are some disadvantages 
which can be overcome by appointing a 
trustee as beneficiary which we will discuss 
later. 

It is often urged that the wife be named 
ac beneficiary of the policy because she may 
secure the benefits of the optional modes of 
settlement. Another reason is the desire to 
avoid the probate of the estate and the ex- 
penses that go with it. Attempts to by-pass 
the estate often create more difficulties 
than they avoid. Settlement of an estate in 
probate court assures all parties that their 
title to property or funds will not be de- 
feated later by rights of creditors or other 
claimants. 

This brings us to possibility of the trustee 
as beneficiary. When the trustee is named 
beneficiary under the policy, he holds the 
policy in his possession, collects the insur- 
ance proceeds in the event of death, pays 
them over to the estate when the steps — 
necessary are completed. 

When a partner dies the firm is dissolved 
by operation of law and legal title to all 
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the assets of the firm vests in the surviving 
partners. The surviving partners have then 
both the title and the right of possession. 
The naming of a trustee who is a disin- 
terested third party eliminates the powerful 
advantage that is vested directly to a part- 
ner or stockholder beneficiary. 

If the insured himself applies for the 
policy and owns it there is a possibility of 
incurring greater liability for estate or in- 
heritance tax. 

It would seem to be logical that the same 
person who has title to the insurance should 
pay the premiums. In the case of a partner- 
ship each partner would have insurance on 
the life of the other partner, pay the pre- 
mium and receive the proceeds to be used 
te buy the deceased partner’s or stock- 
holder’s interest. 

In effect the owner of the insurance is 
purchasing the interest of his fellow part- 
ner or stockholder on installments instead 
of purchasing it all at once in a lump sum 
at the event of his death. The premiums 
paid to the insurance company work little 
or no hardship on him when paid in this 
manner but lump sum payment without in- 


surance might work untold hardship on the 
surviving partner or stockholder. 

Where a trustee is named as beneficiary 
iz is desirable that the purchase agreement 
be made before application for insurance. 

Next month we will discuss the question 
of valuation of business assets and what 
should go into a buy and sell agreement. 


E. N. Loving Dies in Crash 
At Lynchburg, May 21 


E. N. (Red) Loving, 37, Virginia repre- 
sentative of the Arcady Farms Milling Co., 
Chicago, was killed May 21 in an auto ac- 
cident on the outskirts of his home city of 
Lynchburg, Va. 

Although he was a veteran of many years 
experience in the feed business Mr. Loving 
had only been with Arcady since April 18. 
He is survived by his wife and two children. 

@ HERMAN BAUSCH, Home, Kan., is 
the new manager of the Continental Grain 
Co.’s elevator. 


Kansas Good Eggs Whip Up Enthusiasm 


The “chefs” who are working up a lather 
in the picture above are the three men who 
aspired to the chairmanship of the new 
Kansas chapter of the national “good egg” 
club which was hatched May 21 at the an- 
nual convention of the Kansas Grain, Feed 
€& Seed Dealers association, held at Wichita, 
Kan. 

The three contestants busily working 
away beating eggs are from left to right, 
‘ Lynn Davis, Abilene; Howard Banta, Ober- 
lin, and “Hank” Gudenkauf, mayor of 
Frankfort. Mr. Davis finally won when 
judges declared him to be the most com- 
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petent beater of egg-whites on a points-per- 
operation basis. 

Watching the contestants are Miss Mari- 
lyn Hayes, 16, Wichita, Kan., who reigned 
as “Miss Kansas Good Egg” and O. E. Case, 
secretary of the Kansas association. 

The festivities were conducted by Homer 
I. Huntington, general manager of the 
Poultry & Egg National board and R. G. 
Christie, PENB’s Kansas state leader. Prom- 
inent Wichita club women judged the egg- 
beating contest. All present at the contest 
who pledged their support to the PENB 
program were immediately inducted into 
the Kansas “Good Egg” chapter. 


McMillen Mills Announces 
Changes in Personnel 


Don Baughman, manager of the com- 
modity purchasing department in the Fort 
Wayne office of McMillen Feed Mill: 
and Central Soya Co., Inc., has been trans- 
ferred to the managership of the soybean 
purchasing department in charge of Ohio 
and Indiana soybean and grain purchases 
according to an announcement by D. W. 
McMillen, jr., vice chairman of the board 
of Central Soya Co., Inc. 

Mr. Baughman came to the Fort Wayne 
office from the Gibson City, Ill. plant of 
the company where he was in charge of 
soybean and grain purchasing in the Illi- 
nois area. 

The activities of the commodity purchas- 
ing department will be handled by Elmer 
Korte, purchasing agent and Al Smith, as- 
sistant purchasing agent. 

Paul Coolman, who has been associated 
with the soybean and grain purchasing de- 
partment in Fort Wayne for the past sev- 
eral years will continue as Mr. Baughman’s 
assistant. 

Bob Ogles, who was placed in charge of 
the Hlinois soybean and grain purchasing 
department in Gibson City when Mr. 
Baughman was transferred to the Fort 
Wayne office will continue in that capacity 
in Illinois and will be assisted by Art Mc- 
Carty. Mrs. Madeline Kinney will con- 
tinue in charge of bean purchases made 
through the Chicago office of Central Soya 
Co., Incs. The activities and functions of 
all of these departments will continue to 
be under the direction of W. E. Huge, vice 
president. 


Mutual Millers to Meet 
At Jamestown Aug. 17-18 


The annual summer convention of the 
Mutual Millers & Feed Dealers association 
will be held on August 17-18 at the Hotel 
Jamestown, Jamestown, N. Y., according to 
an announcement by Gustavus A. Bentley, 
Jamestown, secretary-treasurer. Further de- 
tails of the convention will be announced 
later. 

Present officers of the association, besides 
Mr. Bentley, are Walter Sibley, president, 
Cuba, N. Y.; and Ray Hammer, vice pres- 
ident, Russell, Pa. Directors are Scott Gray, 
Franklinville; Howard A. Fiske, Falconer: 
Roy Gravink, Clymer; Lewis Abbot, Ham- 
burg; Mrs. Elizabeth A. Coleman, Wells- 
ville; and H. R. Merritt, jr., East Aurora, 
all of New York. 


@ LOWELL PAINTER, Spiceland, Ind., 
has succeeded Fred Paul as manager of the 
Spiceland Grain & Coal Co. 
DENVER GRAIN MAN DIES 

J. Stanley Drose, 52, secretary of the 
F C. Ayres Milling & Grain Co., Denver, 
Colo., died of a heart attack May 3 at a 
Denver hospital. A widely-known figure in 
the western grain trade, Mr. Drose was a 
member of the Ayres firm for 24 years. He 
is survived by his wife and two sons, Stan- 
ley, jr., and Donald. 
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THRIVES ON 


THAT PAPROCO % 


west coast condensed FISH SOLUBLES 


STABILIZED. This enables equal distribution throughout your feeds. 


WEST COAST SARDINES. Industry and university tests plus com- 
mercial feedings have proved that West Coast condensed fish solubles 
are better. A natural source of all known B vitamins including B12. 

LASSEN PROCESS. Impurities are precipitated under the Lassen 
Process, insuring maximum nutritional retention and keeping qualities. 
soars YEAR ’ROUND SUPPLY. A storage plant of 1,500,000 gallons 


Hue. Capacity assures an even 12-months’ supply. Available in drum and 
tank-car lots. 


for an assured year ’round supply ina —- es 
convenient, easy-to-use form SPECIFY... 


Composed of 40% PAPROCO highest quality 
James ” . Se ey & Co e West Coast condensed fish solubles and 60% top 


quality alfalfa leaf and dehydrated meal — meas- 
704 S. SPRING ST., LOS ANGELES 14, CAL. 


ured and blended by a special process that insures 


Telephone -¢ MUtual 1371 outstanding results! Packed in 100-Ib bags. 
write for complete descriptive booklet 
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(Continued from page 58) 


continued, “that folks come to have fun 
and we can’t give them long-winded sales 
talks and then whip out our order book 
and ask ‘How many?’ Our best approach 
has been to adapt our booths, and demon- 
stration techniques, to the mood of the 
occasion, joining in the spirit of fun by 
making noise and using a lot of brilliant 
colors. Sometimes we use cowbells as noise- 
makers—anything to attract attention and 
to give the people the impression that 
we're there for the same reason they are— 
to have fun and make friends.” 

Feeding demonstrations at county fairs, 
etc., are usually brief, but leaflets and pam- 
phlets are always distributed. Carl and Wil- 


liam Dear select pamphlets that are short,, 


colorful, and have a personalized touch. 
“People won't read lengthy messages,” 
says Carl. “But if you hand them some- 


thing short and punchy they may relax in 
the shade with a glass of pop in their hands 
and study it.” 

The Dear operation has two units. A 
feed and produce store, the Kirksville Pro- 
duce, is a block from the hatchery which is 
located almost in the heart of the business 
district. The hatchery feed room is an eye- 
appealing department, measuring 20 by 30 
feet, and with a capacity of one carload. 

“The Kirksville produce attracts business 
among all types of feeders,” commented 
Carl. “While at the hatchery, chick feed is 
the big leader. Farmers like the convenience 
of being able to shop at twin locations.” 

Resale activity is regarded as important 
by the two men and both of them allot a 
considerable amount of their time to farm- 
to-farm visits when they buttonhole farmers 
on the job. They hit the road every day for 
weeks at a time, but make it a practice to 
be in the stores on Saturdays to greet the 
throngs of weekend shoppers. 

Poultry, cream and eggs are handled at 


Hoosier Feed Men to Meet 


Plan Frolic at French Lick, June 19-20 


@ FUN and recreation will be the domi- 
nant concern of those who attend the an- 
nual midsummer convention of the Indiana 
Grain & Feed Dealers association this year 
at the French Lick Springs hotel, French 
Lick, Ind. June 19-21. Indoor and outdoor 
entertainment will be provided. 


The group's unique sports afternoon will 
be held on Monday, June 20, with golf, 
bait-casting, softball and horseshoe pitching 
competitions planned. Hundreds of prizes 
will be awarded, according to Dave Crutch- 
field, Yeoman, Ind., chairman of the enter- 
tainment committee. 

During the Tuesday session, a special 
feature for the ladies (and men) will be 
“The Cotton Bag Style Review,” presented 
by the Textile Bag Manufacturers associa- 
tion, Evanston, Ill. Professional models will 
display the various items of wearing apparel. 


More serious matters will not be forgot- 
ten. Speaking sessions on Monday morning 
will start off with a call to order at 10 a.m. 
and an opening address by Hal. G. Hoham, 
Auburn, president of the association. He 
will be followed by Spafford Orwig, Indian- 
apolis, who will report on progress of the 
association’s group insurance plan. 

Other speakers will be John F. Mee, 
chairman, department of management, In- 
diana university, Bloomington, Ind., who 
will discuss the “Grain and Feed Industry’s 
Stake in Good Personnel Relations,” George 
D. Bradley, director, production and mar- 
keting administration, Chicago, Ill., whose 
topic is “Commodity Stockpiles, Curse or 
Blessing?” and Prof. Oliver C. Lee, exten- 
sion botanist, Purdue university, Lafayette, 
Ind., who will discuss “Chemicals in Weed 
Control.” 

Tuesday's program which begins at 9:30 
a.m. will be part instruction and part enter- 
tainment. Wives of members are cordially 
invited to attend this session. 

The second day’s doings will start off 


e 68 @ 


HAL HOHAM 


with community singing of old-time songs 
led by Walter Beck, Shelbyville. Ivan W. 
Syler, Plymouth, will talk on “Training 
Young Men to be Elevator Owners,” and 
A. J. McLoughlin, general sales manager, 
Arcady Farms Milling Co., Chicago, will 
discuss ““Salesmanship and the Art of Sell- 
ing.” Ray B. Bowden, executive vice pres- 
ident of the Grain & Feed Dealers National 
association, Washington, D. C. will be the 
closing speaker. His subject will be, “Re- 
viewing Our Trade’s Position.” 

Registration for the midsummer meeting 
will start at 7 p.m. CST, Sunday, June 19 
at the hotel and will continue on Monday 
morning until the opening of the first 
speaking session. Fred K. Sale, Indianapolis, 
secretary, expects that this year’s attendance 
will top the 400 mark set last year. 


both locations. The hatchery has a capacity 
of 150,000 eggs and hatches both chicks 
and turkeys. The Dears also move a lot of 
started chicks. 

““My dad is the best feed salesman we've 
got,” contends Carl Dear. But customers 
say Carl is no slouch himself at hustling 
business. The firm is air-minded, and spon: 
sors spot announcements on radio station 
KIRX every day. 

There is a rising tide of feed sales at 
Matlick’s. The tendency of the owners is 
to give a large share of the credit for 
this rosy state of affairs to the campaign de- 
signed to woo buyers at county fairs and 
farm festivals. 


Here is Last Set of Clues 
In PENB Mystery Contest 


Here is the fourth and last set of clues 
in the mystery “good egg” contest spon- 
sored by the Poultry & Egg National board. 
Chicago, IIl.: 

“I am a Good Egg 
My abode you may see if you'll come with 
me 
To a famous father’s land near the sea. 
It’s named in a book by an author who 
has a first name for a last. 
But mark me well, examine this clue be- 
fore it is past, 
By a narrow margin and all, I say 
It’s not really a passage but an east way. 
Now get my number, and this please do. 
Double a three, plus five and two, two 
more now but don’t get blue, 
Twice, add eight divided by two, 
By now you should know, I’m in whose— 
who 
Who am I?” 

The contest is open to anyone in the 
poultry business who submits a letter of 150 
words or less on, “Why I support the Poul- 
try & Egg National board. 

The contestant submitting the best entry 
will be given the first chance to identify the 
“Mystery Good Egg.” Announcement of 
the winners and awarding of the prizes will 
take place at the IBCA convention in St. 
Louis, July 20. 


Adams Named Chairman of 
AFMA Dog Food Division 


A. C. Adams, Vitality Mills, Chicago, was 
elected chairman of the dog food division 
of the American Feed Manufacturers asso- 
ciation during the annual meeting of the 
association at Chicago early in May. Harold 
McGrath, Gaines division of General Foods. 
Kankakee, Ill., was elected vice chairman 
and W. E. Glennon, Chicago, secretary. 


G. D. MacLean, Central Soya Co., Deca- 
tur, Ind., was named chairman of the traffic 
committee, succeeding T. R. Atchison, Ral- 
ston-Purina Co., St. Louis, Mo., while J. R. 
Staley, Quaker Oats Co., Chicago, IIl., will 
serve as vice chairman and Mr. Glennon 


as secretary. 


@ WILLIAM E. SHAW, Lyndon, Kan., 
has purchased the grain elevator at Tonga- 
noxie, Kan. from Charles E. Miller. 
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Shorts ‘n shirts for father and brother . . . dresses and 
doilies for mother . . . skirts and blouses for sis . . . or 
dress-ups all around the house . . . something new for all 
the family is no problem for Mrs. Homemaker when she 
buys flour and feed in P-K Ken-Prints. Percy Kent is 
known for fabrics of excellent taste . . . simulated 
chambrays, plaids, polkas, toiles and calicoes. And, 
your product packed in Ken-Prints will be known as 


the best buy for all the family, too. 


PERCY KENT BAG 


Kansas City Buffalo New York 
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supplies for birds, fish, and ‘other pets. 

“In planning our store we adapted mer- 
chandising ideas that have increased busi- 
ness for retailers in other lines,’ Verne 
Kellogg said. “By providing an attractive 
store we draw customers that we would not 
otherwise get: by offering a complete line 
of merchandise and putting it out where 
customers can see and handle it we increase 
both the number and the average amount 
of our sales. 

“We get away from the old ‘throw on a 
sack of feed” idea,” he asserted. “The cus- 
tomer may come in with only a bag of feed 
in mind but the chances are that he will see 
something else to buy before he drives away. 

“When you stop to think that most of 
these tie-in lines carry a considerably higher 
markup than feeds, the importance of the 
extra sales becomes readily apparent. If 
you add one small item to each customer's 
purchases, the overall increase in volume 
and profits is gratifying. Furthermore, sell- 
ing up the customer by open displays, rath- 
er than by high pressure salesmanship, builds 


more good will and makes better satisfied 
customers.” 

In designing the new store the Kelloggs 
not only planned to make available the 
things the customer wants to buy: they also 
provided comforts and conveniences to 
make his shopping more pleasant. 

For instance, there are comfortable rest 
rooms for both men and women and these 
are kept spotless at all times. Another fea- 
ture which not only pleases customers but 
is a source of added business is the large 
parking lot around the store. 

Douglas ave. is Wichita’s main street. 
Traffic on it is heavy. The Kellogg store 
is but a few blocks from the downtown re- 
tail section. Kellogg customers often leave 
their cars on the parking lot and walk or 
ride the bus downtown. 

“Many farmers, especially the older ones, 
don’t like to drive their cars in the heavy 
downtown traffic,” Mr. Kellogg said. “We 
have no time limit on parking, and they 
can leave their cars on our lot as long as 
they wish. Others drive into town with 
trailers to haul their feed, and unhitch the 
trailers and leave them on the lot while 
they drive downtown. The parking lot 
builds good will and is a big asset to us.” 


Swinging ou the Barnyard Gate 


BAR 
MILK 3¢ 


CHOCOLATE 
MILK 5¢ 


"Squirt one!" . 


Most Kellogg advertising ties in with 
that of the big feed manufacturers. When 
a manufacturer promotes a demand for his 
feed, Kellogg Bros. let the public know 
through radio, newspaper, and other adver- 
tising media that they have that feed for 
sale. 

No favoritism is shown any brand, either 
in advertising or selling. The feeder is en- 
couraged to decide for himself what brand 
he prefers. When he decides, Kellogg's 
want to sell him his chosen brand. But, :f 
he decides later to switch to another brand, 
the Kelloggs want to be able to sell him that 
brand, too, rather than have him change 
tu some other dealer. 

Their policy of creating and fostering 
good will in every possible way. and cf 
making available to the customer his favo- 
rite brand, whatever it may be, has made 
long time friends for the firm. Their slogan 
might truthfully be, “Once a Kellogg cus 
tomer, always a Kellogg customer.” 


C. H. Williamson to Retire 


From Brokerage Business 


C. H. Williamson, St. Louis, Mo.. will 
liquidate his grain and feed brokerage, C. 
H. Williamson & Co., Inc., as of May 31 
on the advice of his physician who has 
advised him to take a long rest. His plans 
for the near future are indefinite but he 
plans to return to the exchange at some 
later date. 

Mr. Williamson was president of the Mer- 
chants Exchange in St. Louis in 1943 and 
recently has been a director of the National 
Grain Trade council and for a time a mem- 
ber of its executive committee. He started 
in the grain business in 1929 and tounded 
his firm in 1938. 


N. Pieplow Named Jobber 


For Borden Feed Products 
The Borden Co., New York City. has 


announced the appointment of Norman 
Pieplow, owner of the Oakes Feed Co., 
Toledo, Ohio, as a jobber for several feed 
products manufactured by the company + 
Ration-ayd department. 

Mr. Pieplow who operates two retail 
wholesale stores in Toledo has been as 
signed northwestern Ohio and southern 
Michigan for distribution of Borden's Ra 


tion-ayd “Super-Base,” “Vampros” pellet: 
and Borden’s dog food. 

@ FARMERS ELEVATOR CO.. Iow: 


Falls, Iowa, has opened a new $635,000 feed 
mill replacing the one destroyed by fire i: 
1946. 

BEMIS PROMOTES A. B. WILLIAMS 

Alfred B. Williams has been appointed 
sales manager of the Vancouver, Wash., 
plant of the Bemis Bro. Bag Co., St. Louis, 
Mo. The Vancouver plant manufactures 
multiwall paper shipping sacks. Mr. Wil: 
liams has been with Bemis since 1942 as 
factory representative in the Pacific North 
west. 
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feeders when you had the generation’s 
grandest opportunity? 

“Did you sell quality? Did you talk qual- 
ity? Did you refuse to peddle the screen- 
ings-and-sawdust which was often passed 
out for feed in those hectic days? 

“Now, when you are reaping the results 
of your own cupidity, greed and indiffer- 
ence, you are bellyaching. You're bleeding 
now—and screaming for the Red Cross 
rescue squad.” 

Well, he is in a bad hole, this fellow. 
He, who never mentioned quality hereto- 
fore, is hard put to try to sell quality today. 
In the first place, he is out of practice— 
and in the second place, I don’t believe he 
ever really knew how to sell quality feed. 

Not every feed dealer is in his class, but 
those who are, make a lot of noise these 
days. 

What are we going to do about it? 

If you are agreed that you are serious— 
that you are in the feed retailing business 
for keeps—then make another deep soul- 
searching policy decision. 

Are you in the business of retailing feed 
for the money you can make, or are your 
thoughts focused on the service you can 
render to the feeder? 

If you are going to discover and un- 
cover human needs among livestock and 
poultry feeders, you must talk to them—not 
about feed, but about their feeding problems. 

And you must talk to them as individuals. 
You must talk about and think about their 
particular problems, not about feeding 
problems in general. If the feeder you are 
talking to finds his brood sows losing too 
many little pigs, talk about pre-farrowing 
feeding of the brood sow and early feeding 
of the right pig meal to the young shoats. 

If his beef cattle or his new shipments of 
lambs are off-feed upon unloading at his 
feeding lot, you've got to be able to talk 
about these problems. 

Such problems can be readily solved by 
proper feeding—and you've got to be able 
to solve them—-as part of the process of 
proving that you can fill the need. You 
reed a specific, constructive feeding pro- 
gram to meet the potential needs of every 
feeder on your customer list! 

Maybe you are near-sighted and can’t see 
any profit in this. But why not try out that 
age-old law of service first and profits later. 
Tt works! 

Getting this service concept into your 
thinking is likely to change your whole ap- 
proach to your own business. 

For example: It may cause you to begin 
selling the feeds that are best for the live- 
stock, and cheapest in the long-run for the 
feeder instead of the feeds that pay you 
the longest profit. 

Acceptance of this concept may take out 
of your heart the unspoken fear of feed-lot 
selling—because you go to the feeder now 
on a helpful service mission instead of, as 
heretofore, on a hateful selling mission. 

The putting-into-practice of this “service- 
first-then-profit” idea may rid you of an 
over-large accounts-receivable burden, be- 
cause you will suddenly see that long-time 
credit isn’t the only service, not even an 
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important service, along-side the feeding 
facts, “‘sell-the-right-feed-for-the-need” serv- 
ice, which you have inaugurated. You may 
even see that you can gradually terminate 
your credit service altogether and get all 
customers on a cash or at least on a not 
more than 10 day’s basis. 

There are several other points in feed 
retailing worth thinking about too—these 
I want to mention and discuss only briefly. 

The first point is one which will startle 
you feed retailers, but which is the basis 
of success in other lines of retailing. It is 
best stated in reverse: 

It costs money for a dealer to keep feed! 

Let’s repeat that. It costs money to KEEP 

feed! 

What does that mean to you? It means 
that if you are going to make money in 


the feed business, you've got to get turn- 
over. You've got to buy feeds that sell. 
You've got to limit your stock to fast-turn- 
ever brands or commodities. 

Every day you keep a bag of feed, it 
costs you money. 

Let’s see how many kinds of money! 
Money in interest on the investment; money 
in warehouse and display space; money in 
handling charges; money in potential dam- 
age and loss of contents. 

Let’s not be keepers of feed—let’s be 
sellers of feed! 

You buy a carload of well-known fast 
moving feed. It sells in two weeks. That 
gives you a turnover of 48 turns a year. If 
that feed averages to cost you $100 per ton 
delivered, and you make 50 cents a bag— 
that is 10 per cent gross on your invest- 


40" Year 


()-day 


FREE TRIAL 
right in your 

Own Plant 
Specify Size 


1074 10th AVE. S. E. 


GRINDERS 


The High-Profit Custom Grinder 


Balanced construction on a one-piece, cast Base gives 
Ajacs Mills extra hourly production with low power 
consumption. For a great many years, thousands of 
Ajacs Mills also earned extra profit. Mill Operators 
also like the thirty-second Screen change. Easy — and 
saves time between jobs. The Ajacs Mill handles every 
type of feed material. Let the Ajacs Mill prove itself 
right in your own Plant. 


Write for Free Trial Data 


JACOBSON MACHINE WORKS 


AJACS 


3 Sizes 
15 TO 75 H. P. 
BELT OR DIRECT 
MOTOR DRIVE 


MINNEAPOLIS 14, MINNESOTA 
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ment. It costs you more than 10 per cent 
to operate—prebably between 12 and 20 
per cent. But at 48 turns a year, your an- 
nual rate of gross profit on that feed is 480 
per cent and you have only 14 days of ac- 
cumulated costs to charge against it. Only 
14 days investment, only 14 days ware- 
housing, etc. 

Now let’s suppose you take in another 
carload of a different brand of feed. It stays 
on the floor six weeks. It costs you only 
$90 per ton delivered. Your gross margin 
is still 50 cents a bag. That is 11 per cent 
--l per cent more than you got on the 
first carload. That extra 1 per cent always 
looks good, you know! With a six weeks 
turnover, you get 824 turns a year—a gross 
of only 95 per cent a year and at six weeks 
against two weeks turnover, you've got 
three times the accumulated costs to charge 
against that 95 per cent that you had to 
charge against the 480 per cent. 

Which carload of feed was the profitable 
carload? Which carload of feed helped to 
buy your new car and paint the house or 
send your kids to college? 

The first carload of course! 

And yet, I'll bet a five-spot that you 
argued with that salesman in an almost 
spiteful way —- because you thought his 
price was too high! 

The law in the first case, and good mer- 
chandising in the second case, places on 
the feed bag two things which are intended 
to be helpful, but which are highly de- 
ceptive and misleading. One is the analysis 
tag—the other is the price tag. Neither of 
these so-called information-pieces tells either 
the feeder or the dealer anything he really 
needs to know. 

The high quality, high-priced feed that 
gets results for the feeder and turns over 
fast for the dealer—is the feed that best 
pays both the feeder and the dealer. 

It costs the feeder money to feed cheap 

feed. 

It costs the dealer money to keep any 

kind of feed! 

The yardstick by which a dealer should 
choose his brands is not the yardstick of 
price per ton, not even the yardstick of 
profit per bag—but the yardstick of total 
dollars left in net profit in the course of a 
year. If you leave turnover out of your 
calculations you are leaving out the multi- 
plication factor that makes the great mer- 
chant rich! 

A word about selling—for selling from 
kere out will be the key to success in the 
retailing of feed. 

FIRST: There are only two ways for a 
feed dealer to get a customer: 

a. He must sit in his store and wait 
for the customer to come to him. 

b. The customer must wait on his farm 
for the dealer to come to him. 

When BOTH parties begin sitting—it 
becomes a sort of mutual sit-down strike, 
a contest to determine who can wait the 
longest—and nobody ever sells any feed 
in that kind of contest. 

If you came over to the service-first con- 
cept, you lost your fear and distaste for 
feed-lot selling. Why? Because it is a joy 
and a satisfaction to go out to a feeder 
with the story of helpful service. 

SECOND: Keep your store and your 
service in step with modern merchandising. 


SS 
SPEAKERS at the Central Re- 


tail Feed convention in Mil- 
waukee June 6-8 included Bur- 
ton Bigelow (left) manage- 
ment consultant, New York 
City, and Ray B. Bowden, ex- 
ecutive vice president Grain 
& Feed Dealers National asso- 
ciation, Washington, D. C. 
(Photo by The Feed Bag) 


Read your trade papers. Visit other mod- 
ern stores — super-grocery stores, drug 
stores, auto showrooms, etc. All that these 
big operators know about modern merchan- 
dising and goods display is built into these 
stores. It is there for you to see—if your 
eyes will only comprehend what they are 
looking at! 

Here are a few things to observe when 
you make your tour of such stores. 

Lighting. Modern stores have light 
enough to buy by. About 93 per cent of 
the population has defective vision of one 
kind or another, and low light intensities 
give the eyesight-defectives a feeling of 
unsureness, lack of confidence, suspicion. 
Modern merchandisers who do business in 
the hundreds of millions have learned that 
light builds confidence and confidence leads 
to buying. 

Pricing. Modern stores price their mer- 
chandise clearly and plainly. With them, 
price is never a secret! They not only price 
items on display, items on cafeteria tables, 
kut even items on shelves. Modern stores 
give purchasers access to the merchandise 
and they price every item clearly whether 
it is on the shelf, in a bin, or in a feature 
cisplay. 

Let Customers Handle the Merchandise. 
Most people think that the secret of suc- 
cess of the Woolworth stores is the low 
prices. That is only half the story. The 
other half is: Frank Woolworth put mer- 
chandise out on cafeteria tables and coun- 
ters where customers could see it, touch it, 
smell it, and become acquainted with it. 
His critics said he would be forced into 
bankruptcy by shoplifting, but he wasn’t. 
He was forced into one of America’s great- 
est fortunes. Sure, he suffered some shop- 
lifting—but it was all part of the cost of 
doing a huge business. 

Why not follow his profitable example. 
let your feeders see the feed. Open the 
bkags—let them sift it through their fingers 
—examine its color and texture. Let them 
smell it-—taste it—in other words, let them 
get acquainted with it. Accessibility, handle- 
ability sells feed as it sells other items. 


THIRD: Learn to use the multiplying 
power of local advertising. 

Advertising is mass salesmanship. It talks 
to hundreds while you are talking to one. 
Very few feed dealers really believe in the 
power of advertising. They do it because 
everybody else does — or because their 
competitors do. 

Advertise in newspapers—on the radio— 
in throw-aways—on penny post cards. Have 
a mailing list of both customers and pros 
pects. Keep pounding at them every week 
Always have a Saturday special! A bargain! 
A special-deal! A big-value assortment! A 
premium-with-every-purchase! Free coffee 
and doughnuts. Presents for the women! 
A cooking school! A feeding clinic! Don’t 
advertise generalities. Follow the big mer- 
chandisers—sell particular items, at par- 
ticular prices—but never stop sparking sales 
and merchandising ideas! Never let the 
folks forget you have got benefits for them 
every day in the year. 

FOURTH: Build up your custom mixing 
and grinding services. The big feed manu 
facturers won't like to hear me say that, but 
a big part of your future success lies in 
being headquarters for local feed services 
which your feeders need. A big feed manu- 
facturing executive said at a private meet 
ing that their company did not fear any 
other feed company’s competition, but they 
did fear the competition of the local dealer 
with his grinding and mixing. 

If I were a feed dealer, I'd build my new 
store with a huge window fronting on the 
highway. I'd chrome-plate my grinder and 
mixer, dress my boys in white uniforms and 
do my grinding and mixing where every 
passerby could see. In a year I'd have farm- 
ers’ trucks lined up half a mile down the 
road waiting for their turn to get their 
grinding and mixing done at my store. 

These are not revolutionary suggestions. 
Some are so old they are new! But they 
are tested merchandising ideas that build 
volume and add to a dealers’ profits. These 
ideas are working now for hundreds of 
thousands of successful merchants. They 
will work for you, too. [f you are in a rut, 
they will get you out. 

If your business bores you, these ideas 
will make your business interesting as well 
as profitable. 

This is a new day—the day of the retail 
merchandiser, not the sit-tight storekeeper. 
Only the dealer who knows how to sell, as 
well as how to buy, is going to survive in 
the fierce competitive battle that has al- 
ready broken about our heads. 

In this battle, you can win handsomely, 
you can make more money, have more fun 
—and render more service than you ever 
did before—if you'll evaluate today’s feed 
merchandising picture realistically — and 
modify your thinking to cash in on it! 


@ AFTON ZUNDEL, Astoria, Ore., has 
opened the Zundel Seed & Supply Co. 


JOIN BOARD OF TRADE 

Richard F. Uhlmann, president of the 
Chicago Board of Trade has’ announced 
that the following have recently been ad- 
mitted to membership in the Chicago Board 
of Trade: Benjamin C. Thompson, St. Paul, 
Minn.; John H. Newman; Lawrence G. 
Pietrzak, jr.; James R. Saxton and George 
D. Egan, all of Chicago. 
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Arcady Promotion 


JAY T. DUSEK 


Jay T. Dusek, advertising manager and 
publicity director of the Arcady Farms 
Milling Co., Chicago, has been appointed 
sales promotion manager of the firm, ac- 
cording to an announcement by A. J. Mc- 
Loughlin, general sales manager of Arcady. 
Affiliated with Arcady since 1939, Mr. Du- 
sek will retain his former duties as well as 
supervising all sales promotional activities 
connected with the sale of Arcady feeds. 


Schedule Nutrition School 
At lowa State Sept. 23 


A one-day nutrition school for feed deal- 
ers and feed manufacturers will be held at 
Iowa State college, Ames, Iowa, on Friday, 
Sept. 23. Outstanding authorities have been 
invited to address the session which is 
sponsored annually by the Western Grain 
& Feed association and the Iowa Feed Insti- 
tute, in conjunction with the animal hus- 
bandry department of the college. 


Subsidy Program for 1948 
Grain Crop Liberalized 


Farmers can renew loans on 1948 crop 
farm-stored wheat, oats and barley or put 
them under farm-storage loan to mature on 
April 30, 1950, under terms of a program 
announced on May 12 by the United States 
department of agriculture. 

W neat farmers will receive an immediate 
storage payment of 7 cents a bushel for 
the 1948-49 storage period, and from 10 to 
11% cents, depending upon the area, for 
the 1949-50 period on wheat delivered to 
the Commedity Credit Corp. at maturity 
of the loans. 

No storage payments will be made for 
oats and barley during the 1948-49 period 
but payments amounting to 8 cents a bushel 
for oats and 10 cents for barley will be 


THE FEED BAG — June, 1949 


made for the 1949-50 storage period on 
cats and barley delivered to CCC at ma- 
turity of the loans. 

Loans on both farm-stored and ware- 
house-stored wheat, oats and barley of the 
1948 crop became due on April 30, 1949. 
The new program gives the farmer the op- 
tion of paying off the farm-storage loans, 
delivering the grain to CCC or renewing 
the loans for another year at 1948 loan 
rates. Loans on warehouse-stored material 


are not affected. 


@ C. B. GRAY, Watertown, S. D., has 
purchased the Hills Feed Mill, Hills, Minn., 
from A. O. Skattum. 

@ CLOVERBELT COOPERATIVE SER- 
vices, Wausau, Wis., has leased the Farm- 
ers Produce Co. store for a period of five 
years. 


American Soybean Group 
To Meet Sept. 6-8 


“Soybeans are worth more!” will be the 
battlecry of the American Soybean associa- 
tion when it convenes in Minneapolis, 
Minn., Sept. 6-8 for its 29th annual meet- 
ing, it has been announced by George M. 
Strayer, secretary-treasurer of the asso- 
ciation. 

Convention plans call for formal business 
sessions at the Hotel Nicollet during the 
first two days and a field trip to the Uni- 
versity of Minnesota farm at St. Paul on 
the third day. There will be special features 
for ladies, a banquet and possibly a lunch- 
eon session. This is the first time that Min- 
nesota has been host to the national con- 
vention, Mr. Strayer said. 
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Premier Litter — Absorbs Quicker 
PREMIER PEAT MOSS CORP., 535 FIFTH AVE., NEW YORK 17, N.Y. 
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— Central Meeting 
(Continued from page 32) 


Crain, Rosendale, and David K. Steenbergh, 
publisher of The Feed Bag, Milwaukee, 
were re-elected secretary-treasurer; and ex- 
ecutive secretary respectively. 


The following were elected to the board 
of directors: William De Long, jr., Clinton; 
Oscar W. Neuman, Elroy: and Walter F. 
Uebele, jr., Burlington. 


One of the highlights of the closing ses- 
sion was the presentation of a portable radio 
and an engraved certificate to D. W. Mc- 
Kercher, Wisconsin Rapids, making him an 
honorary life member of the association. 
Mr. McKercher served as the association's 
first president when it was founded 24 years 
ago and although he is no longer engaged 
in the feed business he has always retained 
an active interest in the organization’s affairs. 


Other special events included the Past 
President's ball held in the Empire room at 
the Schroeder hotel on Monday evening, 
and the annual banquet served in Mechanic's 
hall at the Auditorium on Tuesday evening. 
Following the banquet the convention visi- 
tors adjourned to the Main Arena where 
they were entertained with an elaborate 
three-hour vaudeville show presented 
through the courtesy of the Milwaukee 
Grain Exchange. As it has for many years 
in the past, the Blatz Brewing Co. again 
acted as hosts to the feed men on Wednes- 
day from 1 to 4 p.m. with a stag luncheon 
in the beautiful new Blatz Auditorium. 

The resolutions committee was composed 
of H. H. Humphrey, Northern Milling Co., 
Wausau, chairman; J. M. Murphy, Murphy 
Products Co., Burlington; E. J. Cashman, 
Doughboy Industries, New Richmond; Ro- 
land Reinders, Elm Grove Milling Co., Elm 


Grove; and F. W. Shekey, Farm & Home 
Co-op., Fort Atkinson. 

Serving on the nominating committee 
were John A. Becker, Wm. Becker Co., 
Monroe, chairman; Fred Pittelkow, H. P. 
Schmidt Milling Co., Oshkosh; and B. J. 
Logan, Westby Feed & Seed, Westby. 


Plan Nutrition Conference 
At Penn State College 


Current research findings will be re- 
ported and discussed at the second annual 
Pennsylvania animal nutritional conference 
scheduled for Sept. 19-21 at Pennsylvania 
State college, State College, Pa. Special 
attention will be paid to the importance of 
various feed ingredients as they relate to 
nutrition and disease prevention, accord- 
ing to Dr. Donald V. Josephson, confer- 
ence chairman. 

In addition, proper formulation of high 
quality poultry and livestock rations will be 
discussed for the benefit of those attending. 
Full program details can be obtained by 
writing to A. L. Beam, director of short 
courses at Penn state who is in charge of 


registration and room reservations. 


GEORGE SPRIESTERSBACH DIES 


George C. Spriestersbach, Minneapolis, 
Minn., partner in the feed brokerage firm 
of Woodbach, Inc., died May 8 of peri- 
tonitis. He was well-known in Northwest 
feed circles through six years work selling 
feed ingredients for the Newsome Commis 
sion Co. Previous to that time, he had been 
upper midwest general sales manager for 
the Bethlehem Steel corporation. Mr. 
Spriestersbach organized the brokerage firm 
in August 1948, in partnership with E. A. 
Woodard. 


AN ADDED attraction at the Central convention was the WLS Dinner Bell pro- 
gram, conducted by Art Page, which was broadcast direct from the convention 
hall on June 7. Among the participants were (from left) Prof. James Halpin 
and Dr. Gus Bohstedt, both of the University of Wisconsin; Mr. Page, and Walter 
C. Berger, president of the American Feed Manufacturers association, Chicago. 
(Photo by The Feed Bag) 
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Borden Names C.R. Bunten 
Assistant to Westberg 


C. R. Bunten has been appointed admin. 
istrative assistant to John Westberg, head o! 
the Ration-ayd department of the Borden 
Co., New York City, according to an an- 
nouncement by Charles F. Kieser, vice 
president in charge of the special product- 
division. 

Mr. Bunten has had a varied adminis 
trative career with the company since join 
ing it in 1939 as division office manager. 
Ir 1942, he was appointed sales manager ot 
the Farallone Packing Co., Borden’s West 
coast fishing operation. In 1943 he was ap- 
pointed vice president and general manager 
and served in those posts until the unit 
was sold after the war. 

Mr. Bunten then served as president ot 
Forbes Laboratories, an experimental unit 
dealing with hormones and estrogenic ma- 
terials, until its merger last year with other 
division activities. Since the end of 1948. 
he has been working on the sales develop- 
ment of several new pharmaceutical pro- 
ducts on a special assignment status. 


Northwest Grain Dealers 
Elect Frank M. Schreck 


Frank M. Schreck, Waterville Union 
Grain Co., Waterville, Wash., was elected 
president of the Pacific Northwest Grain 
Dealers association at its annual convention 
in the Davenport hotel, Spokane, Wash.. 
on June 3. 

Other officers elected at the meeting 
which attracted 200 association members 
from three states were J. D. Urquhart. 
Union Elevator & Warehouse Co., Lind. 
Wash., vice president; R. H. Stephens. 
Archer-Daniels-Midland Co., Spokane, trea- 
surer; and Pete Stallcop, Spokane, execu- 
tive secretary. 

New members of the board of directors 
are: Wells Ostrander, Centennial Flouring 
Mills Co., Seattle: E. $. Cole, Boyd-Conlee 
Co., Spokane; H. L. Powell, Lewiston Grain 
Growers, Inc., Lewiston, Idaho; Louis Pifer. 
Jones Scott Co., Walla Walla; Robert Enloe. 
Continental Grain Co., Portland: A. R. 
Scott, Pillsbury Mills, Inc., Portland; Jack 
Finch, Asten Finch Co., Spokane; William 
H. Gee, Henry H. Gee Co., Seattle: and 
Mr. Schreck. 

@ G. W. MEEKER, Independence, Kan.. 
has been appointed general superintendent 
of production for the Elk Valley alfalfa 
mills here. 


— 
GEORGE BAILEY DIES 

George C. Bailey, 78, Montpelier, Vt.. 
owner of E. W. Bailey & Son, a brokerage 
and milling firm, died June 1 at Heaton 
hospital, Montpelier. The business which 
he headed and which his father founded in 
1868 will be carried on by his heirs. Mr. 
Bailey was educated in Chicago schools and 
joined the firm founded by his father in 
1903 as a junior partner. Throughout his 
career he was known for his keen and ac- 
tive interest in the welfare of New England 
agriculture and farm life. 


THE FEED BAG — June, 1949 


a} 


Rankin to Head Glidden’s 
Feed Mill Division 


James C. Rankin, Cleveland, Ohio, has 
been named general manager of the Glid- 
den Co.’s feed mill division in Indianapolis, 
Ind., according to an announcement by 


JAMES C. RANKIN 


Dwight P. Joyce, president. The new ap- 
pointment followed closely on Mr. Ran- 
kin’s recent promotion to the post of execu- 
tive assistant to the president of the Glid- 
den firm. 

Widely recognized in his home city of 
Cleveland, Ohio, as an outstanding junior 
executive, Mr. Rankin has been with the 
Glidden Co. since 1942 except for a period 
of service in the navy during the war. He 
joined Glidden’s main plant in Cleveland 
as director of retail stores and has served as 
manager of industrial and transportation 
sales and manager of the specialty sales 
department. 

In his new position Mr. Rankin will have 
full responsibility for all operations of the 
feed mill division and will work under the 
supervision of Paul E. Sprague, vice pres- 
ident and director of the company. 

C. Kenneth Shuman, former manager of 
the feed mill division, has been appointed 
manager of research and development. 


Des Moines Feed Men Plan 
Annual Field Day June 16 


The Des Moines Feed & Grain club, Des 
Moines, Iowa, will hold its annual field day, 
June 16, at the Hyperion Field club, Des 
Moines, it has been announced by A. A. 
Carey, secretary. 


The field day is an annual fun frolic held 
every year for the amusement of all mem- 
bers of the feed and grain industries who 
care to attend. The program this year will 
include golf in the afternoon, a buffet sup- 
per in the evening and a three act floor 
show. 
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for Hogs 


for Horses 


for Dogs 
and for Game Birds 


and Fur Bearing 
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MIX 


NADRISOL 


DRIED CORN DISTILLERS SOLUBLES 


Increase 
Feed Effectiveness 
at No Increase 
in Cost 


NADRISOL possesses unusual proper- 
ties of vital importance to feed mixer 
and farmer alike. This ingredient con- 
tributes a valuable potency of the Vita- 
min B-G complex, and important pro- 
tein, but more than that, it helps balance 
the ENTIRE RATION and makes it 
more palatable. Greater and more effec- 
tive feed consumption is the result. Both 
poultry and livestock may be stimulated 
to sturdy growth and maximum produc- 
tion with feeds containing Nadrisol. 
And of equal importance, feeding costs 
may be kept in line, with consequent 
profits to you and your customers. It 
will pay you to mix Nadrisol in your 


formula feeds. 


Nadrisol and Produlac Dried are 
Products of 


NATIONAL DISTILLERS 
PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION 
120 Broadway, New York 5, N.Y. 
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@ IN discussing with you today our 
agricultural problems, I think it is im- 
perative to first review briefly the need 
for a long-range agricultural program 
in this country. The agricultural econ- 
omy is so basic to the national econ- 
omy that we must be very conscious 
of the need of an agricultural program 
which will stabilize our agricultural 
economy. The right kind of an agri- 
cultural program cannot keep us from 
an over-all general national recession, 
but it certainly can be a safeguard 
which can keep us from going into a 
tail spin depression. 

Those of us who are working so 
closely with agriculture need only to 
recall what a drastic repercussion price 
levels in 1932 on agricultural com- 
modities had upon the entire nation. 
This nation cannot stand a recurrence 
of $3 hogs, $4 cattle, 5 cent eggs, 
$1.25 milk, 10 cent corn and 20 cent 
wheat. Today our government has an 
indebtedness of 250 billion dollars. A 
good deal of this the government owes 
to you and me in the form of govern- 
ment bonds. We may not own all of 
them individually, but they back up 
such things as our life insurance, our 
fire, liability and accident insurance, 
and the deposits in our banks. So, we 
are all involved directly or indirectly 
in this great problem. 

The soundness of our agricultural 
economy is so basic that we must come 
to the realization that some sort of 
reasonable, practicable, sound agricul- 
tural price or income assurance is 
needed. This will require the best 
brains this country has available to 
develop the right kind of program. 
This will require the elimination of 
selfishness, greed and politics if the 
right kind of program is developed. 

One of the biggest problems we 
are faced with in developing such a 
program is that the American public is 
badly spoiled. We all want too much 
for nothing, expecting the other fel- 
low to pay the bill. 

In the agricultural act of 1938 we 
had a price support in effect, which 
supported the major agricultural com- 


*An address delivered at the 24th annual con- 
vention of the Central Retail Feed association 


held at Milwaukee, Wis. June 6-8. 


Right Kind Farm Plan Needed 


But Brannan Plan Doesn’t Fill Bill Feed Men Told 


By WALTER C. BERGER* 
President 
American Feed Manufacturers Ass'n. 


modities on a 50 to 72 per cent of the 
1910-1914 parity basis, either in the 
form of loans or purchase agreements. 
However, during the war, in order to 
encourage production to the greatest 
possible extent, Congress assured the 
farmers that they would be protected 
with a 90 per cent guarantee on the 
price of the major agricultural com- 
modities for the duration of the war 
and for two years after the war ended. 
Congress and the government have 
lived up to this agreement. 

Today you have a law in effect, 
which places your price support pro- 
grams on a sliding scale basis from 60 
to 90 per cent. The law becomes ef- 
fective Jan. 1, 1950 and will apply to 
the 1950 crop of the major farm grains. 
On the crops for this year, the 1949 
crops, your present 90 per cent sup- 
port price is in force. During the first 
two years after the war, approximately 
5 billion dollars a year was spent on 
relief programs for the liberated areas 
and for the occupied territories. In 
the past year you had your ECA pro- 
gram, which has cost approximately 
51% billion dollars. 

It must be remembered that in these 
first two years, 70 to 75 per cent of 
the money which was provided for 
relief programs was spent on agricul- 
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“We simply can't get that one nozzle to 
work!" 


tural products. In the past year, ap 
proximately 45 per cent of the ECA 
procurements were spent on agricul 
tural commodities here in the United 
States, Just to mention one item as an 
illustration—the support of grains—- 
in the past year over 600 million bu 
shels, most of which was wheat and 
some feed grains, were exported under 
the ECA program. So, indirectly, you 
as a taxpayer have been spending in 
the neighborhood of 2% to 3% bil 
lion dollars yearly on an agricultura! 
price support program for the past 
three years. This, to date, has been 
the salvation of the 90 per cent agri 
cultural price support program. 

We have one item which has been 
under the 90 per cent price support 
program which causes us to realize 
some of the problems which can come 
about with too high a price support 
policy on perishable commodities. The 
price support program on potatoes. 
which has cost the taxpayers some: 
where in the neighborhood of 200 
million dollars in the past year, has 
caused millions of bushels of potatoes 
to be used in other ways than for the 
purpose for which they were grown. 
And still the housewives of this na- 
tion have been paying an exception- 
ally high price for inferior grades ot 
potatoes. 

It is my opinion that this illustration 
has had much to do in causing Secre- 
tary of Agriculture Brannan to come 
out with his so-called “Brannan Plan.” 
It is my opinion that after the election 
last fall much pressure was put upon 
the secretary of agriculture by two 
groups .. . one representing a large 
segment of the purchasing power of 
the consumers . . . and another repre- 
senting a certain type of agricultural 
producers. We had the consumer ele- 
ment demanding a plan for cheap 
food. The agricultural element de- 
manded that the present law, which is 
to become effective Jan. 1, 1950, and 
which proposes a sliding scale of sup- 
port prices on the basic agricultural! 
commodities of 60 to 90 per cent, be 
discontinued and the present 90 per 
cent support price be put into perma- 
nant legislation. 
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I admire Secretary Brannan for having 
the courage to lay out before Congress such 
a broad program. It does not contain so 
many new proposals, but he has presented 
it so the people can look it over as it 
stands in its entirety. This was not neces- 
sarily true before the war, as the various 
proposed programs were presented to the 
public piece by piece . . . one piece at a 
time. 

For the purpose of this discussion, I 
merely want to explain in a general way the 
proposals in the so-called “Brannan Plan.” 
He proposes to support the prices on the 
basic storable commodities on practically 
the same basis as it is being done today, 
by the present loan and purchase agreement 
program now in force. 

His proposal does contain a new method 
of arriving at the price at which the various 
commodities would be supported, and in 
most cases this price is slightly higher on 
the storable commodities than it is at the 
present 90 per cent basis. He then pro- 
poses that the end products of grain . 
mainly the protective foods—meat, milk 
and eggs . . . be allowed to sell to the con- 
sumer at whatever price the consumer can 
or will pay for it, and then make payments 
to the farmer or the producer by a gov 
ernment check—the difference between the 
average market price and the price deter- 
mined to be a comparable price to the sup- 
port price on the feed grains. This, in 
theory, is to encourage maximum produc- 
tion of these protective foods. 

Many economists feel that his proposal 
does start out as an incentive to increase 
the production of the end products of feed 

. meat, milk and eggs. However, as the 
program progresses, and unless some ad- 
justments are made by 1953, the feeding 
ratios will not be as favorable as they would 
be at the start. This is due to the change 
in the relationship of the end products to 
the basic feed prices during the base period. 

Politically this is one of the finest pro- 
grams ever proposed to the masses of vot- 
ers who may be interested only in a selfish 
viewpoint. Without taking into considera- 
tion what the outcome will be and what 
sacrifices will have to be made to make it 
work, the program would appear to pro- 
vide cheap food on one side and high 
prices on the other. 

The first problem I wish to discuss with 
you is that of the cost of the proposed pro- 
gram. In consultation with a group of very 
able economists, who have been studying 
the cost to the taxpayers for the proposed 
subsidies, they pretty much agree that the 
program could cost us 2% easily to 3 bil- 
lion dollars the first year of operation, in 
addition to the 2% billion dollars being 
proposed in the ECA program for the pur- 
chase of agricultural products which indi- 
rectly support agricultural prices. 

These same economists readily agree that 
by 1953, if the program was carried out as 
outlined, it would cost in the neighborhood 
of 10 to 12 billion dollars. It is hard to 
visualize a Congress conscious of the cost 
of government and at the same time the 
taxpayers’ pocketbook, because we haven't 
had that kind of a Congress for a long, 
long time. Let’s suppose Congress appro- 
priates only 2% billion dollars for the agri- 
cultural price support program and the 
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secretary of agriculture needs 10 billion to 
carry out the proposed program. The secre- 
tary would be forced to rely on drastic 
production controls which in effect 
would cause the consumer, who now feels 
the program will give him cheap food, to 
eventually pay approximately the present 
price anyway. The farmer in turn would be 
forced to accept drastic production con- 
trols which would give him fewer units to 
sell. The consumer would be mad and the 
farmer wouldn't like it either. 

The monetary cost of all the proposed 
socialized programs, including that of the 
agricultural program, isn’t the big thing 
that concerns me. It is the freedom that we 
must give up whenever we put such pro- 


grams in effect. During the convention of 
the American Feed Manufacturers associa- 
tion in Chicago, Dr. Norman Vincent Peale, 
a noted clergyman from New York City, 
gave an inspiring address. He called to the 
attention of the audience the trend or ten- 
dency of the people of this great nation to 
become involved in more and more social- 
ized programs. Such programs, he said, 
carry with them more and more govern- 
ment control and cause people to give up 
the one great factor that has meant so much 
to us in America in the past . . . and that 
is our freedom. 

To use the illustration of how these ten- 
dencies act, they are very much like creep- 
ing paralysis—hitting you first in a foot 


Every Hinged, Spout Type, Mag- 
netic Separators for Class A and 


Class 5 installation have been @ 
approved by The Mill Mutual e 
Fire Prevention Bureau. 


MORE AND MORE FEED MILLS 
DEPEND ERIEZ Permanent Wagnete 


HERE are more Eriez Permanent Non-Electric Magnets protecting feed 

mills from the hazards of tramp iron, than any other type of magnetic 
protection. Why! First, because Eriez from the start, has devoted 100% of its 
time to the exclusive development and manufacture of non-electric perma- 
nent magnets. Milling processors recognize that as permanent magnet spe- 
cialists, Eriez is first in the field with stronger magnets at lower prices... 
Secondly, Eriez offers a Complete line of permanent magnetic separators, 
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to fit new or existing lines and machinery . . . Third, Eriez equipment is guar- 
anteed to retain its magnetic strength . . . Powerful, compact, Eriez units 
are easily installed and understood by ordinary labor . . . and cost nothing to 
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protection . . . Eriez. 
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or a hand, going to the knee or elbow, then 
the entire limb, and finally involving the 
entire body. This is the thing that I hope 
we can keep away from in developing a 
long-range agricultural program. 


Last fall I had the opportunity of visiting 
eight European countries. The one out- 
standing thing that impressed me was the 
fact that there is one big difference between 
this country and most of the European 
countries. This difference is the free enter- 
prise system or the incentive system that 
we have in this country. It is the thing 
that has made America great—it is the 
thing that has enabled us to grow and de- 
velop into the most productive nation in 
the world—it is the thing that is giving our 
laboring men, our farmers, our people as 
a whole the highest standard of living of 
any people of the same classification any 
place on the globe. 

This incentive system of ours gives us 
the drive and the determination to do some- 
thing for ourselves—to make something of 
our own individual lives—the incentive to 
work, to create, to save for some future day. 
Because this one particular factor stands 
out as the greatest and the most important 
thing we have, because it gives us so much, 
I hope we might be ‘able to save it for our 
children in the future. 

In the heavy tobacco producing areas, 
where they already have marketing quotas 
established for each grower, the grower’s 
quota today is worth more than the land 
upon which the tobacco is grown. Look at 
the expansion in our cotton production in 
this nation. We have only been able to use, 
for our own domestic consumption, 8 mil- 
lion bales of cotton. We have been able to 
sell less than 4 million bales through the 
ECA program for export. Approximately 
2 million bales have been sold for export 
through other channels. With a total of 
enly 14 million bales likely to be needed, 
we have prospects for a crop of 18 million 
bales or more for this year. Neither of these 
commodities are food items. We in the 
feed business need to think of what type 
of control can be visualized for our grain 
farmers, our hog producers, poultrymen, dairy- 
men, etc., if present proposals are carried out. 

It is this element of the supreme sacrifice 
of freedom that we must think through 
thoroughly and see if it is worth the price 
we must pay in order to have the sound 
security we would all like to have. There 
are various proposals being discussed at 
the present time, such as the possibility that 
the farmer might be given an insurance 
program for which he would actually pay 
premiums, the same as he does on life in- 
surance, fire insurance, etc., sc that the cost 
would be carried by himself rather than by 
the taxpayers as a whole. Maybe we should 
give this sort of a plan serious considera- 
tion. There is also the possibility of having 
farmers carry their own reserve stocks of 
surplus storable commodities. In this way 
they would not be getting the full price on 
the commodities which are in surplus, but 
would be getting a fair return on that part 
of the crop which is being used for domes- 
tic consumption. 

I am frank to admit that it is hard to be 
critical of any proposed program when you 
do not have a better one yourself to offer. 
However, it does hurt me to see this great 
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country follow the tendency of so many 
of the European nations in having more 
and more and tighter and tighter controls, 
which is bound to place us in the same 
category as that of other nations. I think 
it is time for America to wake up and think. 
We must decide whether we want to ride 
along complacently in the “give me some- 
thing for nothing” boat, or whether it is 
more important to assert ourselves in 
SAVING OUR FREEDOM AND THE 
INCENTIVE SYSTEM WHICH HAS 
MADE AMERICA SO GREAT. 

John Collyer, president of the Goodrich 
Co., has declared that our future will rest 
upon the fundamental principles which are 
our heritage. The freedoms we enjoy are 
our most priceless heritage. The door of 
opportunity should be open to all. For pro- 
gress, competition and incentive is an abso- 
lute necessity. A stable government should 
provide the rules by which we live to- 
gether. It should provide recourse against 
abuses from within and safety from dangers 
without. Ours should be a government of 
laws, not men. 


Grant Permit for Sale of 
Thyroprotein in Indiana 


Thyroprotein, a new milk stimulating 
compound which may increase a cow's milk 
production from 1 to 15 pounds a day is 
now being sold for the first time to Indiana 
dairymen under a temporary permit, issued 
by Dr. F. W. Quackenbush, state chemist. 

This chemical contains the hormone or- 
dinarily produced by the thyroid gland, ac- 
cording to Dr. F. N. Andrews, Purdue uni- 
versity animal husbandryman, and E. A. 
Gannon, Purdue extension dairyman. Thy- 
roprotein is manufactured by the combina- 
tion of casein and iodine under controlled 
laboratory conditions. Dr. Andrews and 
Mr. Gannon, state that the hormone which 
thyroprotein contains is a powerful sub- 
stance and a very small quantity will pro- 
duce a response in animals. It is recom- 
mended by the commercial companies to 
feed three pounds of the thyroprotein car- 
rier per cow per day plus the regular rations. 

Results reported on 100 cows show that, 
on the average, 2 cows will not respond 
to the hormone, about 2 cows will give 
15 pounds or more increased milk produc- 
tion, and about 20 cows will give 5 or 6 
pounds more milk per cow per day. The 
remainer will vary from 1 to 15 pounds 
more milk per cow per day. 

Under existing rules of the purebred 
cairy cattle association, thyroprotein can- 
not be fed to cows on, official test. Under 
Indiana conditions, thyroprotein has a very 
restricted field, that of the highly special- 
ized commercial dairyman who is interested 
in forced milk production. 


NEW BURROWS CATALOG 

A new 1949 catalog has just been issued 
by the Burrows Equipment Co., Evanston, 
I]].. which the company claims provides a 
complete and dependable source for prac- 
tically everything in equipment supplies for 
the grain, seed and feed industries. A free 
copy can be obtained by writing to the 
Burrows Equipment Co., 1316 Sherman 
ave., Evanston, II. 


Indiana Grain & Feed Dealers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind. 

June 19-21 


Wyoming Grain, Feed & Seed 
Dealers Association, Crescent Ho- 
tel, Sheridan, Wyo......June 19-21 


Eastern Federation of Feed Mer- 
chants. Hotel Commodore, New 


American Dairy Science Association, 
St. Paul, Minn............. June 21-23 


International Baby Chick Associa- 
tion, Municipal Auditorium, St. 


Louis, Mo July 19-22 
Mutual Millers & Feed Dealers 
Association, Hotel Jamestown, 


Jamestown, Y......Aug. 17-18 


New England Feedmen’s Confer- 
ence, University of Connecticut. 
Stores, Gonn. Aug. 18-19 


American Soybean Association, Ho- 
tel Nicollet, Minneapolis, Minn. 
Sept. 6-8 


Illinois Feed Association, Hotel 
Abraham Lincoln, Springfield, Ill. 
Sept. 12-13 


Pennsylvania Nutrition Conference, 
Pennsylvania State College, State 
Sept. 19-21 


Iowa Nutrition School, Iowa State 
College, Ames, Iowa.......Sept. 23 


Association of American Feed Con- 
trol Officials, Shoreham Hotel. 
Washington, D. C............. Oct. 5-6 


Grain & Feed Dealers Nat’onal 
Association. French Lick Springs 
Hotel. French Lick. Ind...Oct. 9-11 


Wisconsin Hatcheries Association, 
Milwaukee Auditorium, Milwau- 
kee Auditorium, Milwaukee, Wis. 

Oct. 14-15 


National Safety Congress, Stevens, 
Congress, Morrison, Hotels, Chi- 
cago, Ill Octo. 24-8 


Cornell Nutrition Conference, Ho- 
tel Statler, Buffalo, N. Y. 
Nov. 3-4 


Ohio Animal Nutrition Conference, 
Ohio State University, Columbus, 
Ohio Nov. 10-11 


Western Grain & Feed Association, 
Hotel Fort Des Moines, Des 
Moines, Nov. 21-22 


National Turkey Federation, Muni- 
cipal Auditorium, Minneapolis, 
Minn Jan. 5-7 


American Dehydrators Association, 
Broadmoor Hotel, Colorado 
Springs, Colo.................. Jan. 18-20 


THE FEED BAG — June, 1949 


— Small Orders 


(Continued from page 23) 
licity by donating each hog to a lucky 
number spectator. 

This pig-feeding demonstration 1s one of 
the projects carried on by Purina dealers 
everywhere. The Nashville dealer expects to 
vary this idea later by putting on a store 
feed test with a crated calf fed on calf chow. 

In his newspaper advertising Mr. Turner 
finds that the price list ad which gives the 
rates on several classes of feed brings best 
results. It is a convenience to the customer 
and gives the firm a test on the pulling 
power of each weekly insertion. A number 
of customers will order feed with checks 
already made out for the exact amount of 
the purchase, proving that they have read 
the price list in the newspaper. 

Mr. Turner recognizes that no amount 
of advertising will achieve results that en- 
dure unless it is followed by honest treat- 
ment of the customers who are attracted to 
the store by promotional appeals. Weekly 
deliveries are made and customers on these 
routes have learned through the radio com- 
mercials on which days they can get feed 
delivered to their door. A nominal charge 
is made for this service except on the larger 
orders. 

The Acme building is 50 by 150 feet 
with three floors and a basement, giving 
Mr. Turner a total floor space of 30,000 
syuare feet. About 70 per cent of the turn- 
over is feed, while the remainder is divided 
among seed, fertilizer, poultry equipment, 
remedies, and all the other related lines that 
help to make an up-to-date feed store tick. 

The building is so conveniently arranged 
and the work so well organized that the 
entire volume is handled by a personnel of 
seven, including Mr. Turner and his son, 
Lester, to whom he has sold a third inter- 
est. But behind all this is an effective ad- 
vertising program that caters to all feeders, 
big or small. 


SOGES Hold Annual Meet 
Elect Winters President 


Charles J. Winters, Public Grain Eleva- 
tor, New Orleans, La., was named president 
of the Society of Grain Elevator Superin- 
tendents during the group’s 20th anniver- 
sary convention, May 11-14, at the Nicollet 
hotel, Minneapolis, Minn. Mr. Winters, 
who served as first vice president during 
the past year, succeeds Clifford A. Maclver, 
Archer-Daniels-Midland Co., Minneapolis, 
Minn. 

Ward E. Stanley, Standard Milling Co., 
Kansas City, Mo., was advanced from sec- 
ond vice president to first vice president. 
M. M. Darling of the Glidden Co., Indian- 
apolis, Ind., was elected second vice presi- 
dent. Dean M. Clark, Grain, Chicago, IIl., 
continues as secretary-treasurer. 

Three new directors named for three 
year terms are: Peyton A. Kier, National 
Biscuit Co., Toledo, Ohio; Philip $. Hack- 
ney, Pillsbury Mills, Inc., Wichita, Kans., 
and C. H. Halsted, General Mills, Inc., 
Buffalo, N. Y. 

The superintendents resolved to petition 
the Terminal Elevators Grain Merchants 
association to appoint a competent qualified 
terminal elevator operator to manage de- 
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velopment of a universal car-unloading de- 
vice. The superintendents point out that 
nc new developments of permanent value 
have been developed during the past 50 
years with the exception of car dumpers 
whose application is not universal. 

In a sharply-worded speech to delegates, 
Robert C. Woodworth, assistant to the 
president, Cargill, Inc., spoke out in defense 
of free enterprise in American business as 
opposed to the present restrictive policies 
of the government. 

“It was the realization that when a man 
created something he could hold it for 
his own that made America what it is,” 
he said in part. “America was built by 
men who neither received nor asked for 
subsidies to cover losses, nor were their 
profits drained away by taxes.” 


@ MAURICE WINDUS, Longview, Wash., 
has purchased the feed store operated by 
the Campbell Feed Co. He and his sons, 
Chester and Allen, will operate it as the 
Windus Feed Co. 

@ MARKETING CO-OP, Moscow, Kan., 
is the new name of the Farmers Co-op 
Elevator. 

@ A. ZUNDEL, Astoria, Ore., has organ- 
ized the Zundel Seed & Supply Co. 

CORRECTION 

On page 90 of the May issue of The 

Feed Bag the line in the Northrup, King & 
Co. advertisement which read “Sterling 
Hog and Feed Balancer” should have read 
as follows: “Sterling Pig and Hog Balancer.” 


For Your Own Brands or Custom Mixing 


STERLING POULTRY BALANCER 


Here is the perfect concentrate for meeting your customers’ 
poultry feed requirements during the important growing season 
just ahead. Sterling Poultry Balancer gives you in one bag every- 
thing needed to make an efficient growing mash. Combines se- 
lected proteins, minerals and vitamins in highly concentrated, 
thoroughly blended form. Can be used for custom mixing or for 
your own brand feeds. Tested mixing formulas are provided. 
Highly popular with poultry raisers. Extremely profitable for 


dealers to handle. 
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consumer vote. “It is a natural,” they say. On its face this is true, 
for it will guarantee the farmer an annual income and the city 
man cheaper groceries. But somebody must pay the bill; neither 
the farmer or the consumer will get something for nothing. Of 
course, some people will think they can. For the farmer this means 
bureaucratic dictation and regimentation. Somebody in Washing: 
ton will tell him what he can raise and how much he can sell and 
that is not the American way. For the consumer it may mean 
cheaper prices but it will increase taxes in one form or another, 
plus wasteless administrative costs. At least 20 per cent of the 
taxes collected to support this program will go to keep some 
bureaucrat on the government payroll. The Brannan bill will 
not be reported out in this session but it is sure to be on the 
Democratic party agenda for next year when it will become a 
political football. 


MARKET TRENDS 


The market situation has always served as a business barometer. 
The Associated Press report for last week shows that 60 stocks 
dropped to the lowest level since February 1948. The week closed 
at 60.3 compared with 62.2 for the previous week. This decline 
was also the largest since last November. The commodity price 
index, led by grains, was also under pressure ending the week at 
153.8, the lowest’ since October 1946. The previous week it was 
155.1. All this indicates a spongy condition in our economy. It is 
not good news but a readjustment is in order and we should be 
realistic about it. Undue pessimism is not in order. 


ESPIONAGE AND NATIONAL SECURITY 


The Hiss trial in New York, the Judy Coplon trial in Wash- 
ington, the Senate investigation of Mr. Lilienthal and his manage- 
ment of the atomic energy commission, and renewed activity by 
the House un-American activities committee are attracting a lot 
of attention here. All these matters involve our national security. 
Never in the history of our country has there been such an exten- 
sive espionage. It goes back tc the middle thirties and reached a 
high point during the war. We have yet to hear the whole story 
which will not be revealed for many years. 

A mild sensation was created in the un-American activities com- 
mittee last Monday when a witness testified that former Secretary 
of State Byrnes blocked the arrest of a key Russian spy late in 
1945. It is reported that the FBI had built up an “air-tight” case 
and that “Mr. Byrnes in the state department said we can’t touch 
him.” This, no doubt, wes a phase of the Russian appeasement 
program which has been part of the Democratic party policy for 
a long time. F.D.R. was the great appeaser. All of which now 
makes our anticcommunism policy look foolish. 


“EUROPEAN AID TERMED A FLOP” 


That is what an AP news report out of Switzerland said last 
month. It was a whiz-bang to Paul Hoffman and his ECA adminis- 
tration. Prompt denials were made, but we are still waiting for the 
facts to refute it. 


The report was made by a United Nations commission meeting 
in Switzerland and not by some “isolationist” group. The com- 
mission said that European countries have failed to integrate their 
economies but are isolating themselves by independent action. The ° 
report went on to say that the tendency is away from an integrated 
program in spite of the billions of dollars that are being poured 
in under the Marshall plan by the United States. 


HOOVER COMMISSION REPORT 


There is popular demand that the recommendations of this 
commission should become effective immediately. The Senate and 
House have both approved the report and final action rests with 
the President. An estimated saving of three billion dollars a year 
is possible, but there will be strong resistance to changes as many 
job-holders will be affected and that means votes. Right now this 
country is in the grip of a dreaded disease which could destroy 
this Republic. It is called ‘“*Politicalitis.’ When translated it 


means: votes are more important than principles. 
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PRINT 


BAGS 


In a Wide Variety of 


Good Looking Patterns and 


Attractive Color Combinations 


ARE — WITHOUT A DOUBT 
A POSITIVE SALES BUILDER 


WHAT'S YOUR PREFERENCE? 
UNLABELED? 
SPOT LABELED? 
BAND LABELED? 


WE HAVE ‘EM... 
THE WAY YOU WANT ‘EMI! 
AND PRONTO, TOO!! 


WERTHCO PRINT FEED BAGS 


ANOTHER WERTHAN BETTER BUILT PRODUCT 


* * 
Wire ... Write or Phone 


WERTHAN BAG CORPORATION 
8th AVE. & HOWARD ST. 
NASHVILLE 1, TENN. 


MIDWEST SALES OFFICE 
141 W. JACKSON BLVD. 
PHONE HARRISON 4961 

CHICAGO 4, ILL. 
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DEPENDABLE 
FEED INGREDIENTS 


CLO-TRATE Fortified Cod Liver 
Oils 


CLO-TRATE "Dry D" (2000-D) 


KODDY-MIX "400", dry vitamin 
D 


LIVEX ‘''800" 
Suppl. 


Nat. Riboflavin 


STRATTON'S "250" Nat. Ribo- 
flavin Suppl. 


FLEISCHMANN'S Irradiated 
Dry Yeast, D2 


SCHLITZ Brewers Dried Yeast 


PEEBLES Dried Whey with 
Ribolac 


MIRICOE Trace Mineral 
Supplement 


DRIED Buttermilk and Skimmilk 


ANADEX Kaf-Kaps 


AMBURGO Wheat Germ Oii 
WEEDICIDE 2,4-D Liquid Con- 


centrate 
All Grades of Grain and Feed 
CONSIGNMENTS SOLICITED 


DISTRIBUTORS OF 


BRAND FEEDS 


STRATTON GRAIN 
COMPANY 


Grain and Feed Merchants 


MILWAUKEE 2, WISCONSIN 
MARQUETTE 8-741! 


Guest of the birthday column for July is 
Rudy Eschenheimer owner of the Rudy 
Eschenheimer Co., Chillicothe, Mo., who 
celebrates his birthday July 26. Mr. Eschen- 
heimer is a veteran of the feed trade and is 
known as the “vitamin man” of the indus- 
try. For many years he covered the Mid- 
west and Southwest for the Nopco Chemical 
Co. but several years ago he formed his 
own company. The Rudy Eschenheimer Co. 
now handles sales of vitamin products 
throughout the middle west for Vitamins, 
Inc., Chicago. Mr. Eschenheimer is recog- 
nized throughout the industry as a leading 
salesman of vitamin products and has a 
host of friends throughout the formula 
feed trade. For many years one of his 
main hobbies was golf, however, he has 
recently been forced to give up the game 
on orders from his doctor. He is also known 
as a shrewd poker player, as some of his 
friends can attest. Others who celebrate 
birthdays in July include: 


JULY 2—C.C. Johnson, Innis, Speiden Co., 
New York, N. Y.; Sheldon Lattin, Lattin 
Co., Inc., Buffalo, N. Y. 

JULY 3—S. A. Meier, Phoenix, Ariz. (S. 
A. Meier Co.) 

JULY 4—Ralph S. Ibberson, T. E. Ibber- 
son Co., Minneapolis, Minn.; Fred H. 
Moore, Hilltop Laboratories, Minnea- 
polis, Minn.; Burt Newell, Greutker, Inc., 
Buffalo, N. Y. 

JULY 6—Homer B. Park, Philip R. Park, 
Inc., Chicago, Ill. 

JULY 7-—G. L. Day, Apple River Mill Co., 
Minneapolis, Minn.; Clarence D. Moll, 
Paetow Co., Milwaukee, Wis. 

JULY 8 —Dr. Tevis M. Goldhaft, Vine- 
land Poultry Laboratories, Vineland, N. J. 

JULY 9 — Kenneth E. Battaglia, Atkins, 
Kroll & Co., San Francisco, Calif.; Fred 
H. Hessel, Co-op. GLF Mills, Inc., Buf- 
falo, N. Y.; W. J. LaCourt, Milwaukee 
Feed & Grain Co., Milwaukee, Wis. 

JULY 10—H. C. Fisher, Northrup, King & 
Co., Minneapolis, Minn.; Victor A. 
Oberting, Interstate Commodities, Inc., 
Albany, N. Y.; Karl L. Juve, National 
Food Co., Fond du Lac, Wis.; S. N. 
Osgood, Fruen Milling Co., Minneapolis, 
Minn. 

JULY 11—Noel S. Bennett, jr., Barber & 
Bennett, Inc., Albany, N. Y.; Fred B. 
Ris, Corn Products Sales Co., New York, 
N. Y. 

JULY 12—A. J. McLoughlin, Arcady Farms 
Milling Co., Chicago, Ill. 

JULY 14—G. D. Davis, National Oil Pro- 
ducts Co., Harrison, N. J.; S. G. Fisher, 
National Molasses Co., Oreland, Pa. 

JULY 15—Roland L. Reinders, Reinders 
Bros., Elm Grove, Wis. 

JULY 17—E. T. Cashman, Mankato Mill- 
ing Co., Mankato, Minn.; J. E. Davis, 
Northern Supply Co., Amery, Wis.; R. 
A. Roosevelt, Eriez Manufacturing Co., 
Erie, Pa. 

JULY 18—Joe Free, Milwaukee Tallow & 
Grease Co., Milwaukee, Wis.; Earl E. 
Ibberson, T. E. Ibberson Co., Minnea- 


RUDY ESCHENHEIMER 


polis, Minn.; J. F. Moyer, Dodge City 
Terminal Elevator, Dodge City, Kans. 

JULY 19—Walter E. Smith, Rogers 
Smith, Chicago, Ill.; J. D. Sykes, Ri- 
ston Purina Co., St. Louis, Mo. 

JULY 20—Roland M. Bethke, Ohio Ay: 
ricultural Experiment station, Wooster, 
Ohio; Frank W. Liethen, E. Liethen 
Grain Co., Appleton, Wis. 

JULY 21—Emory L. Cocke, Ashkraft-Wil- 
kinson Co., Atlanta, Ga.; C. S. Johnson, 
Ralston Purina Co., St. Louis, Mo.; E. H. 
Kellogg, Kellogg Co., Ocala, Fla. 

JULY 22—L. H. Ness, Cramer-Krasselt Co., 
Milwaukee, Wis. 

JULY 23—J. F. Wischhusen, Manganese 
Research & Development Foundation, 
Cleveland, Ohio. 

JULY 24—Levan B. Flory, Traders Flour 
& Feed Co., East Stroudsburg, Pa. 

JULY 25—Walter J. Krings, Merchants 
Exchange of St. Louis, St. Louis, Mo.: 
B. J. Krieg, Deutsch & Sickert Co., Mil- 
waukee, Wis.; Earl R. Reeves, Specifide, 
Inc. Indianapolis, Ind.; A. C. Weberg, 
Ralston Purina Co., Minneapolis, Minn. 

JULY 26 — Rudy Eschenheimer, Rudy 
Eschenheimer Co., Chillicothe, Mo.: 
Fred K. Sale, Indiana Feed & Grain 
Dealers association, Indianapolis, Ind. 

JULY 27—Oscar L. Haertel, Hiawath« 
Grain Co., Minneapolis, Minn. 

JULY 28— Walter C. Berger, American 
Feed Manufacturers association, Chicago, 
Ill.; C. C. Welch, Sunbury, Ohio (New 
England By-Products Corp.) H. C. Whit- 
ten, Hallet & Carey Co., Minneapolis. 
Minn. 

JULY 29—Charles P. Burr, National Dis- 
tillers Products Corp., New York, N. Y.: 
Samuel N. Golden, Amburgo Corp., Phil: 
adelphia, Pa.; Elmer F. Paetow, Paetow 
Co., Milwaukee, Wis.; Ralph E. Smith, 
Ralston Purina Co., St. Louis, Mo. 

JULY 30—-Eldred A. Cayce, Ralston Pur- 
ina Co., St. Louis, Mo. 

JULY 31—Harold L. Gray, Gray Agricul: 
tural Supply Co., Crawfordsville, Ind.. 
James W. Pehle, King Midas Flour Mills, 
Minneapolis, Minn.; E. K. Steul, E. K 
Steul Co., Madison, Wis. 
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Pay Way Mills to Market 
Feed in Zipper Bags 


A new development in the packaging of 
feed was marked last month with the an- 
nouncement of Pay Way Feed Mills, Inc., 
Kansas City, Mo., that it will pack poultry 
growing mashes, pellets and poultry range 
feeds in zipper bags. 

The new bags have a nine-inch zipper 
sewed into the dress print cloth at a point 
which becomes the top of the bag when it 
is filled and labeled. The bag is packed and 
sewed in the normal way but labels are re- 
versed so that the zipper appears at the 
top of the bag and the sewed end becomes 
the butt. 

In transit, the zipper is held closed by a 
small staple which prevents leakage. On 
display, the staple can be removed and the 
zipper opened to sample the feed. Company 
officials expect that the easy zipper open- 
ing will stimulate confidence in the product 
and the zipper can be easily removed from 
the empty sack and used with the dress 
print cloth in home sewing programs. 

“Zipper bags were tried for the first time 
last year on our rabbit pellets,” Oscar 
Straube, president of the Pay Way firm said, 
“As a result of this test, we received much 
favorable comment and our dealers ex- 
pressed enthusiasm for the idea. Sq we de- 
cided to use zipper packaging on a large 
scale.” 

The zipper is produced by the Talon 
Manufacturing Co. and is a new non-slip 
type. Though the zippers have a retail val- 
uc of 30 cents apiece, the company plans 
no price hikes on its feed during the pres- 
ent campaign, Mr. Straube said. 


Borden Co. to Manufacture 
Dog Food Under Own Brand 


The Borden Co., New York City, is now 
manufacturing dog food products under its 
own name, having discontinued the Arm- 
strong brand, it has been announced by 
Charles F. Kieser, Borden vice president in 
charge of the special products division. The 
Armstrong Food Co., which was acquired 
by Borden’s in 1946 and had been oper- 
ating as a separate unit within the division, 
is now known as Borden’s dog food 
department. 

Under the new program, the dog food 
operation will work closely with the Ration- 
ayd department, producers of animal and 
poultry feed supplements. John Guter will 
continue as sales manager of dog food 
products, which include meal and _ pellets, 
and Esbilac, simulated bitch’s milk for 
puppies.” 

The change is designed to get complete 
identification of the dog food with the 
company name, Mr. Kieser said, and will 
simplify distribution at a savings to dealers. 
Wholesalers handling Ration-ayd’s regular 
feed products will also stock Borden's dog 
food, and will benefit from speedier delivery 
and lower shipping costs on combined orders. 


@ QUENTIN BROWN, New Philadelphia, 
lil., has replaced Bill Beatty as manager of 
the Phil-Farmers elevator. 
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National No-Milk is the basic food 
of champions. At the 1948 Na- 
tional Dairy Congress at Waterloo, 
Iowa, Greenfield Farm’s True 
Banker was named reserve grand 
champion bull while his sister, 
Greenfield’s Latest Frances, was 
judged the second best heifer 
calf in the Ayrshire class. 

Both animals are owned by 
George Feeder, Route 4, West 
Allis, Wisconsin. 


@ Prize-winning Ayrshires are a habitual occurrence for George Feeder of 
Greenfield Farms, Route 4, West Allis, Wisconsin. Habitual, too, is Mr. Feeder’s 
reliance on National No-Milk to fully develop the productive capacity bred into 
calves by his careful selection of dames and sires. 

Over the years Mr. Feeder has raised hundreds of 
calves on National No-Milk without the slightest trouble 
— an experience duplicated on thousands of farms 
throughout the Midwest. Because dairymen keep com- 
ing back, because friends and neighbors catch on to 
the No-Milk idea, National dealers everywhere will 
tell you that this nutritious milk substitute is the 
most productive, most profitable calf food any 
store can sell. 


It will pay you to investigate this sales record 
—and your inquiry will be welcome. Please write 


NATIONAL FOOD COMPANY 


FOND DU LAC, WISCONSIN 


: 

Meal: Pell 
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— Bohstedt 
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are for the most part basic to success 
in the feeding of the vast tonnage of 
grains and formula feeds that essentially are 
power feeds, that fortify the energy and 
protein of forages or other farm-grown 
feeds. But if these power feeds are used 
with poor roughages, we may expect an 
early exhaustion of the nutritional reserves 
of the animal, especially vitamins and min- 
erals, to a degree where animals respond 
poorly even to good grain mixtures, as we 
now recognize such mixtures. 


In some of our swine experimental work, 
using very young pigs as test animals, we 
fed a ration made up primarly of corn and 
soybean oil meal, fortified with minerals 
and vitamin A. We also fed them a con- 
siderable assortment of B-complex vitamins 
that from our present knowledge of the 
composition of corn and soybean oil meal, 
were necessary. Perhaps we did not hit the 
right combination or proportion of vita- 
mins, but the results of our vitamin supple- 
mentation were never equal to those of the 
supplementation with generous amounts of 
leafy green alfalfa hay, fed ground and 
mixed in the ration. In this kind of hay 
and other good legume and grass hays, we 
have really an enormous complex of vita- 
mins and other favorable nutrients that 
would come very high as purchased by 
way of special preparations. 

Dr. E. B. Hart of the University of Wis- 
consin, has devoted a large part of his ef- 
forts in recent years to the preservation of 


carotene in dehydrated hay. The essential 
principle is to re-establish part of the mois- 
ture lost during dehydration, raising this 
from 5 per cent to a level of about 10; per 
cent, and to store such hay in an airtight 
container. Through some process of respira- 
tion in the dehydrated hay, the free oxygen 
is used up and is replaced with carbon di- 
oxide. In this way oxidation or destruction 
of carotene stops or is greatly slowed down, 
thus resulting in a carotene-rich feed after 
many months of storage. This process is 
still in the experimental stage but the re- 
sults are reassuring in view of the fact that 
normally about half of the carotene in hay 
is destroyed during the first six months of 
storage. 

Ruminants, as compared with pigs and 
poultry, are not vulnerable from the stand- 
point of B-complex deficiencies, for these 
animals, therefore cattle and sheep, have 
the ability by means of their rumen organ- 
isms, to synthesize what appears to be the 
entire B-complex of vitamins, therefore 
thiamin, riboflavin, niacin, pantothenic acid, 
pyridoxine, and all the rest, including the 
now much-talked-about vitamin By». We are 
also aware of the fact that ruminants have 
the power to make good proteins out of 
poor proteins, and even out of urea or am- 
monium bicarbonate. If ruminants then get 
enough protein or nitrogen in some form, 
as well as carotene and a few other fat- 
soluble vitamins, likewise suitable minerals, 
they are relatively well nourished. There are, 
therefore, some rather fundamental differ- 
ences between cows on the one hand, and 
pigs on the other. 

The cow also has the ability to digest 


Borden Regional Sales Conference 


Pictured above are eastern field repre- 
sentatives of the Borden Co.'s Ration-ayd 
department as they gathered at the Lexing- 
ton hotel for a regional sales meeting on 
April 30. They heard William N. Shearer, 
Eastern sales manager of the Borden Ra- 
tion-ayd department say that scientific re- 
search points to a wider use of betaine as 
a nutrient in poultry feed supplements. 
Experiments, he claimed, have shown that 
betaine is more effective than choline for 
stimulating chick growth when used to sup- 
plement standard feed rations. 


Most of the two dozen field representa- 
tives who attended the session are shown 
above. Seated, from left to right, are: Har- 
vey Williams; Lloyd Nielsen, Kenneth Ol- 
sen, Daniel Brecker, William Shearer, Wes- 
ley Allen, Keen Campbell and Edward 
Budd. 

Standing are: John Scott, Wade Hull, 
Ambrose Roeder, “Cap” Geasy, Charles 
Richard, Rollin Hudson, John Westberg, 
William Kuske, Joseph Krakauskas, Sher- 
man Geib, Leonard Kraft, Frank Noel, Ray 
Englehart and Charles Gass. 


fairly efficiently the fiber or cellulose of her 
feed, and it seems as if Mother Nature in- 
tended her to have a certain amount of 
bulk or fibrous feed in her ration. Thus 
where the hay has been ground for cows 
instead of being fed whole or chopped, the 
hay has in some experiments not been di- 
gested as efficiently. Such ground hay feed- 
ing has also resulted in a lower fat con- 
tent of the milk, sometimes depressed to 
2 per cent or less. The same observation has 
been made where the entire ration of a 
cow, both hay and grain, was pelleted and 
fed in that form. Or where only some 6 
pounds of hay daily were fed with dis- 
proportionately large amounts of grain. 
There seems to be an interference with 
normal rumen function when feed is admin- 
istered in such ways. 


Another difference between ruminants 
and pigs is exemplified by vitamin B,,, 
which vitamin contains both cobalt and 
phosphorus. The constitution of this vita- 
min may explain why cows and sheep 
respond to the feeding of cobalt whereas 
pigs apparently do not. Pigs must have 
their Bi: as such, whereas cows can synthe- 
size it in their paunch. By is being identi- 
fied with the animal protein factor, or APF, 
although a number of research workers sus- 
pect that the animal protein factor may 
have another factor or other factors besides 
Bi. This vitamin, or complex of vitamins, 
differentiates animal proteins from most 
seed or cereal proteins. In some expeti- 
mental work, vitamin B.». concentrates added 
to a swine ration made up of plant proteins 
entirely, has made for wonderful improve- 
ment in the rate of gain and in lowering 
the amount of feed used per unit of gain. 
In experiments elsewhere, no such striking 
results have been obtained. Perhaps the 
next year or two will tell us more clearly 
how vitamin By is related to the animal 
protein factor. 

This vitamin and some of its components, 
cobalt and phosphorus, raise the question 
of minerals in livestock nutrition, particu- 
larly trace minerals. There are some 12 
minerals besides chlorine. which sometimes 
is classed with the minerals, and which are 
necessary to serve animal needs. We are 
well impressed with the need for salt, cal- 
cium, and phosphorus. There are still other 
minerals like potassium, magnesium, and 
sulphur that we might refer to as major 
minerals that are needed by animals but 
which minerals are usually present in abun- 
dance in ordinary practical rations. 


Research findings every year add some- 
thing to our knowledge that can be con- 
verted into successful feeding practices. 
With falling prices the great need in live- 
stock production nowadays is to increase 
efficiency and to cut costs. Let all of us, 
researchers, educators, manufacturers, and 
distributors, avail ourselves of the many 
opportunities that we have of helping the 
livestock industry as a whole in meeting 
the challenge of the future. 


@ COATESVILLE ELEVATOR & FEED 
Co., Coatesville, Ind., has completed recon- 
struction of its plant which was destroyed 


by a tornado last year. 


@ FRANK L. WIGLE, Wichita, Kan., has 
opened a feed and seed store. 
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McMillen Names Thompson 


District Sales Manager 


Clyde W. Thompson, Gibson City, Ill., 
has been appointed district sales manager 
of the Wisconsin and Illinois sales districts 
for the Northern division of McMillen Feed 
Mills, according to an announcement made 


CLYDE W. THOMPSON 


by W. A. Seaman, division sales manager. 
The appointment became effective June 1. 

A native of Illinois, Mr. Thompson started 
his career with McMillen Feed Mills in 1939 
as a resale salesman in southern Ohio. Since 
then he has served as territory manager for 
northeastern Illinois, northwestern Indiana 
district, the central and western Illinois dis- 
trict, and the northeastern Indiana district. 

His headquarters will be at the plant 
offices of the McMillen Feed Mills and 
Central Soya Co., Inc., Gibson City, Il. 


Announce Cash Awards for 


Grain Marketing Essays 


The Chicago Board of Trade has an- 
nounced the Uhlmann Awards Competi- 
tion with prizes totaling $3,000 for the 
best original research in grain marketing 
and agricultural economics. 

A grand prize of $1,000 will be awarded 
for the best essay, thesis, or other manu- 
script appraising the commodity exchange 
system of free marketing in our nation’s 
economy as exemplified by the Chicago 
Board of Trade. 

Fourteen other prizes will be divided into 
two classes, namely, those for ‘undergradu- 
ates in any accredited junior college, senior 
college or university within the United 
States, and those who are engaged pro- 
fessionally in education or the field of grain 
marketing, either directly or indirectly. In 
the undergraduate division, a first prize of 
$500 will be awarded, a second prize of 
$200, and six honorable mention awards of 
$50. In the professional division, a first 
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award will be made of $500 and five hon- 
orable mention prizes of $100 each. 


The competition was made possible by 
a grant from Richard F. Uhlmann, pres- 
ident of the Chicago Board of Trade and 
head of the Uhlmann Grain Co., who es- 
tablished the awards in memory of his 
father, the late Frederick Uhlmann, former 
officer and director of the Chicago Board 
cf Trade and founder of the company bear- 
ing his name. 

The competition will extend from June 
1 to March 15, 1950. Entries must be no 
longer than 25,000 words exclusive of 
graphic exhibits and may -be submitted 
directly to the Uhlmann Awards Commit- 
tee or through a professor or instructor of 
an educational institution. Individuals in- 
tending to enter the competition are re- 


Yes ... good, wholesome feed should be 
packed in Neahr bags for maximum 
protection—and good package merchandising 


quired to file a declaration of intention on 
an official entry blank, obtainable from the 
committee office at Suite 3213, 141 W. 
Jackson blvd., Chicago 4, Ill., where it must 

be filed not later than Jan. 15, 1950. 

ENLARGE WHITMOYER PLANT 
The Whitmoyer Laboratories, Myerstown, 
Pa., has announced that its plant at Rock- 
land, Maine, has been completely remodeled 
and new equipment added, including a 100 
foot steel smokestack for the new two-boiler 
steam plant. The Rockland plant is one of 
several Whitmoyer installations engaged in 
production of cod liver oil and fish liver 
meal and other marine products used in 


Whitmoyer vitamin and nutritional concen- 
trates. 


it mus? have 
been packed in a 


NEAHR bag! 


—at low cost. Rural Mrs. American Housewife, BAD 
too, will appreciate the colorful 
print material these bags \\ 


furnish in a wide variety of designs. 
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stated. The firm handles a complete line of 
Purina and Ful-O-Pep formula feeds. And 
in addition, it stocks poultry supplies and 
remedies, flour, salt, twine, cement, roofing 
and fertilizer. 

“Fertilizer is becoming a more profitable 
line each year,” Mr. Smith related. “Farm- 
ers have begun to realize that keeping their 
land fertile is just as important to their in- 
come as the planting of their crops.” 

The firm’s grinding and mixing depart- 
ment is equipped with a 14% ton Haines 
mixer which is installed near the door lead- 
ing to the loading platform. A Strong-Scott 
grinder is installed in the basement. 


Mr. Smith strives to keep his business 
operating on a cash basis. He seldom ex- 
tends credit, and when he does, its only 
for a short period of time. 

He does his own bookkeeping, advertis- 
ing, and makes up his own displays. He 
employs one full time helper, and addi- 
tional help during the rush season. 


DR. R. E. SHOPE JOINS MERCK 

Dr. Richard E. Shope has joined the 
Merck Institute for Therapeutic Research, 
Rahway, N. J., as associate director, ac- 
cording to an, announcement by Dr. Hans 
Molitor, director of the Institute. Dr. Shope 
was formerly associated with the Rocke- 
feller Institute for Medical Research, 
Princeton, N. J. 


PORTABLE AND FOLDING CONVEYOR 


PATENTED 


HYDRO CONTROLS CO. 
1957 SOUTH 54th STREET 
MILWAUKEE 14, WIS. 


The HYTROL portable conveyor 
saves many hours of hard labor. 
Conveys either up or down car- 
rying bags crosswise or endwise. 
Folds quickly into half its ex- 
tended length. Available in 12, 
14 and 16 foot lengths. Out-- 
standing — reasonably priced 
and quickly saves its cost. 


Write to 


DEPENDABLE 


FLAMBQ 


FEEDS 


QUALITY 
Our Trade Mark 


or 
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Your Trade Mark 
Accurately Compounded 


450 TONS DAILY CAPACITY 
CRUMBLES, PELLETS, CUBES, MEAL 


We specialize in Mixed Cars of Crimped and Pulverized Grains. 


FLAMBEAU MILLING COMPANY 
PHILLIPS, WIS. 


Teletype 14 
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Many times he overlooks it until it is almost 
too late. The Farm & Ranch Supply store 
has a system that removes worming worries, 
Here is how it works. A worming schedule 
is kept for each individual poultry rancher, 
When the time for worming is indicated on 
the schedule, the rancher is called and the 
need for worming verified. The preparation 
is then mixed into his feed order right at 
the store. In this way the entire flock jis 
wormed almost automatically. 


The curb service provided by this store 
is also a highly popular feature particularly 
with the women customers. This is of 
substantial importance because over 50 per 
cent of the sales made at the store are to 
women. To provide this service, the store 
is laid out so that the customer can drive 
right up to the front, and let a clerk know 
what is wanted. The order will be placed 
quickly and courteously right in the car 

The results obtained by this program of 
customer services are impressive. Since put- 
ting them into effect, sales at this progres- 
sive concern have increased 50 per cent. Be- 
cause of the curb service feature and gen- 
cral good will promotion, store sales con- 
tinue to increase every month. 


Ultra Life Laboratories 
Win Suit Against Ames 


The Kansas City Court of Appeals has 
granted Ultra-Life Laboratories, East St. 
Louis, Ill., a permanent injunction against 
Loren W. Eames and decided that the 
Eames method of internal culling of poul- 
try is a trade secret which had been sold 
by Mr. Eames to Ultra-Life. 

The litigation started in August, 1947, 
after Mr. Eames resigned his post with the 
laboratories and started to advertise for 
students and conduct a school at which the 
trade secret he and his partner had sold to 
Ultra-Life seven years before, was to he 
taught. 

E. L. McKee, vice president of Ultra-Life 
Laboratories said that the company would 
continue its schools at which the secret 
method of internal culling is taught to a 
limited number of students, and that the 
students will be required to contract not to 
disclose the secret or teach it to any other 
person. 


Wisconsin Hatchery Group 
To Meet September 14-15 


The Wisconsin Hatcheries Association 
Co-op will hold its 1949 convention, Octo- 
ber 14-15, at Milwaukee, Wis., according 
to an announcement by A. L. Slette, Osseo, 
Wis., executive secretary. Convention ses: 
sions and exhibits will be held in the Mil- 
waukee Auditorium. Other officers of the 
association are: Harry W. Benter, Gales: 
ville, president; T. R. King, Mazomanie, 
vice president and Carl Ellis, Lancaster, 
treasurer. 
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AUSTIN W. CARPENTER 


Recent disclosures of wasteful govern- 
ment spending; costly duplication and divi- 
sion of government employe responsibility; 
and the willful abuse of political patronage 
are so factual and shocking as to convince 
sensible and honest minded citizens of the 
need for government reorganization. It’s 
obvious beyond all question. 

The Hoover committee on government 
reorganization has done a great job. It has 
dug out the facts, thoroughly screened 
them, and come up with a list of logical 
and practical recommendations. 

It is obvious, however, that unless the 
recommendations of the Hoover committee 
are implemented into existence by the pres- 


Austin W. Carpenter is executive di- 
rector of the Eastern Federation of Feed 
Merchants, Inc., and secretary of the 
New York Associated Businessmen, Inc. 
His opinions as expressed in this column 
are his own and not necessarily shared 
by the publishers of The Feed Bag. 


sure of strong public opinion very few, if 
any, of them will be made effective by the 
act of congress. 

The politicians and the job holders, whose 
non-essential and ineffective services will be 
eliminated by the adoption of the Hoover 
committee’s recommendations, are well or- 
ganized to prevent this step in the direction 
of better government. 

To all citizens who believe in good and 
economical government, the opportunity 
now presents itself to move in behind the 
Hoover committee recommendations and 
with vengeance press congress to make 
them effective. 

Here is a job that ‘George’ can’t do be- 
cause there are not enough George’s in 
America to do it. Action buck-passing 
won't do. You and J, our neighbors, our 
business colleagues, must fall in line behind 
Hoover committee recommendations and 
diligently press for them until they are 
adopted by congress. 

How can you help? By taking the leader- 
ship in forming a Hoover committee study 
group in your village, town, city, election 
district, or ward. The facts involved must 
be fanned out to a lot of people. It’s a 
grassroots crusade. 

First, we have an educational job to do. 
Masses of people must learn about current 
government inefficiency and wasteful spend- 
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ing and how the Hoover committee plans 
will be corrective. 


Second, this public knowledge must be 
implemented into action. Congressmen must 
hear from a great mass of people demand- 
ing reorganization action. 


Someone must take the leadership on this 
important undertaking in your community. 
Fundamentally, it’s a businessman’s job. It’s 
your job! 


@ ROY VERNON, Overbrook, Kan., is 
the new manager of the Farmer's Union 
Co-op Association elevator. 

@ R. A. MC AULIFFE, Salina, Kan., is 
the new manager of the International Mill- 
ing Co.’s mill at Salina. 


Selders Joins Advertising 
Agency at Kansas City 


David V. Selders has become associated 
with the advertising firm of Phillips-Reick- 
Fardon in an executive capacity, according 
to an announcement by John C. Reick, a 
partner. Coincident with Mr. Selders ap- 
pointment, the agency will move into larger 
offices, occupying the entire ninth floor of 
the 1012 Baltimore building, Kansas City. 

Mr. Selders is well known within the 
feed industry through his long association 
with Spear Mills, Inc. He has been adver- 
tising manager, assistant sales manager and 
secretary of that firm. 


BONE 


IMPORTED AND DOMESTIC 


FISH MEAL 


MEAL 


Linseed Oil Meal 
Soybean Oil Meal 
Cottonseed Meal 


Peanut Meal 


Teletype PH 109 


ALL FEED INGREDIENTS 


BREWERS GRAINS 
DISTILLERS GRAINS 


ALFALFA MEAL 


WOODWARD & DICKERSON, INC. 


1400 SOUTH PENN SQUARE 
PHILADELPHIA 2, PA. 


ESTABLISHED 1873 


Brewers Yeast 
Meat Scraps 
Blood Meal 

Tankage 


Phone Locust 4-3688 
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is the moisture in the grain 
you buy...and store... 


TESTER 
will tell you in ONE minute! 


There’s no need to take chances! To realize full profit 
you must buy on accurate grades. And, in storing grain 
and feed you must know the moisture content to prevent 
costly losses through heating, molding, insect infestation, 
etc. You can protect profits and save investments in 
simple, easy one-minute tests on a Steinlite! 

A Steinlite Moisture Tester is accurate, fast operating, 
and simple to use. It is calibrated against official oven 
methods, and guaranteed to give comparable results. The 
Steinlite is portable, and can be put in operation wherever 
it can be plugged into an electrical outlet. More than 
14,000 of these testers are now used by seed houses, 
growers, processors, mills and elevators. 


Try Steinlite 10 Days FREE! 


Try out this valuable instrument in your own plant. Con- 
vince yourself of its real value by this 10-day free trial 
basis. To start the Steinlite Tester your way, mail the 
coupon today. 


a 5 tein Lif 


Seedburo Equipment Co. 

751 Converse Bldg., Chicago 6, Ill. 

Gentlemen: Send us a Steinlite Moisture Tester for 10 days free trial. 


If we are not convinced of its value to us, we will return the tester at 
once. 


State 


FEED SUPPLIES, INC. 


Under one roof 


Every Feed Ingredient You Want 
Conveniently Located for Truck 
Pickup—We Protect Legitimate 

Feed Dealers 


GOOD STOCKS AT ALL TIMES 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED, BEET 
PULP, MOLASSES AND 77 OTHER COMMODITIES. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


Laboratory Protection For 


YOUR FORMULA NEEDS 


Rigid laboratory control over all FRUEN 
grain products assures you of uniformity 
and consistently high quality in your for- 
mula feeds . . . feeds that look better 
and sell better. 


FRUEN offers all laboratory-controlled products in 
straight or mixed cars at straight car prices. Order 
NOW—from the "Millers to the Feed Trade"... 


IFRUEN MILLING CO. 


MINNEAPOLIS 5, MINNESOTA 
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Wisconsin Seed Dealers to Meet 
At Marshfield Station July 26 


Members of the Wisconsin Seed Dealers 
association will gather at Marshfield, Wis., 
on Tuesday, July 26, for their annual sum- 


mer field day. Sessions will be held on the 
ground of the branch experimental farm, 
southeast of Marshfield. This meeting, 
which is scheduled to open at 10 a.m., will 
be the only one sponsored by the associa- 
tion until fall. 

Featured speaker at the meeting will be 
United States Senator Alexander Wiley 
who is scheduled to address the seedsmen 
at 11:30. Other speakers at the morning 
sessions will be H. H. Humphrey, president 
of the association: G. L. Wright who will 
explain how the branch experimental sta- 
tion serves the seed trade; H. L. Ahlgren 
who will discuss grassland farming in cen- 
tial Wisconsin; and E. Truog who will out- 
line a sound fertilizer program for heavy 
scils in central Wisconsin. 

Following lunch which will be served on 
the farm at noon, R. Johannes will discuss 
work in progress at the Marshfield station 
after which association members will devote 
the balance of the day to a field trip. 

B. L. Shands will explain the small grain 
varieties while Mr. Algren and Mr. Johannes 
will handle the forage crops. Progress on 
drainage work will be shown by A. J. Wotja, 
and inspection of the soil fertility plots will 
be supervised by A. R. Albert. 


Scott Re-elected President of 
Oregon Feed & Seed Dealers 


Walter Scott, Scott-Palitzsch Feed Mills, 
Portland, Ore., was re-elected president of 
the Oregon Feed & Seed Dealers associa- 
tion at the annual meeting held May 13 at 
the Multnomah hotel, Portland. 

Other officers, all re-elected, are: Charles 
C. Ruth, Consolidated Feed Co., Cornelius, 
vice president; and Dick Cook, Shelton & 
Cook, Inc., Portland, treasurer. 

The new board of governors includes: 
D. D. Gillespie, Lane Co-operative Ware- 
house Co., Eugene; E. H. Jefferson, Farmers 
Warehouse, Junction City; Louis Skirvin, 
Skirvin Seed Co., Harrisburg; Ross Chapin, 
Elliott Feed & Seed Co., Perrydale; Harold 
Davis, Buchanan-Cellers Grain Co., Me- 
Minnville; William Scarth, W. P. Scarth & 
Sons, Silverton; William Clark, Hodgen- 
Brewster-Centennial Flouring Méills Co., 
Portland; George Short, Mid-Oregon Farm- 
ers Warehouse Co., Bend; Robert Miksche, 
Monarch Feed & Seed Co., Medford; and 
— Guynes, Beattie & Guynes, Charles 

ity. 

The Oregonians presented three $100 
scholarships to Oregon State college jun- 
iors, Robert E. Groves, Ernest I. Hopp, 
and Grant Brown for outstanding work in 
farm crops. 

Feed dealers must learn more about their 
products and give better service to their 
farmer customers, Ray B. Bowden, execu- 
tive vice president of the Grain & Feed 
Dealers National association, told those pres- 
ent. More than 80 per cent of farmers’ com- 
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plaints against feed dealers were prompted 
by conditions that could easily be corrected, 
he asserted. 


Charles Emery, Northrup, King & Co., 
informed listeners of the possible effects of 
the new price support program on seeds. 
Other speeches on feed and seed topics 
were given by Virgil Freed, Oregon State 
college: Alec Cellers, Buchanan-Cellers 
Grain Co.; and Ed Jackman, O. S. C. 

More general talks on various subjects 
were given by L. B. Prilliman, Lincoln 


High school, Portland; Rev. John Good- 


Seed Meetings 


American Seed Trade Association, 
Statler Hotel, Washington, D. C. 
June 21-23 


Association of Official Seed Ana- 
lysts & Society of Commercial 
Seed Technoligists, first annual 
meeting, Oregon State college, 
Corvallis, Ore.....June 27-July 1 


Michigan Seed Dealers Association, 
Hotel Porter and Michigan State 
College, Lansing, Mich. 

July 14-15 


Kansas Seed Dealers Association, 


Mid-year meeting, Hotel Broad- 
view, Wichita, Kan.....July 15-16 


South Carolina Seedsmen’s Asso- 
ciation, Francis Marion Hotel, 
Charleston, S. C............ July 22-23 


Alabama Seedsmen’s Association, 
Tutwiler Hotel, Birmingham, Ala. 
July 28-29 


American Soybean Association, Ho- 
tel Nicollet, Minneapolis, Minn. 
Sept. 6-8 


Texas Seedsmen’s Association, Plaza 
Hotel, San Antonio, Tex. 
Nov. 3-4 


Hybrid Seed Corn Division, ASTA 7 
Fourth Research Conference, Ho- 
tel LaSalle, Chicago, Ill. 


Dec. 1-2 
Mississippi Seedsmen’s Association, 
Hotel Vicksburg, Vicksburg, Miss. 
Dec. 7-8 
Louisiana Seedsmen’s Association, 
Louisiana Seedsmen’s Association, 
New Orleans, La................. Dec. 10 
Southern Seedsmen’s Association, 
New Orleans, La............ Dec. 11-14 


rich, principal of St. Mary's school for 
boys; Marlowe Branagan, sports writer for 
the Oregon Journal; and Arthur Kirkham, 
vice president of radio station KOIN. 


The convention attracted over 550 feed 
manufacturers, retailers and allied trades- 
men. The morning session was presided 
over by James Jenks, seed committee chair- 
man, and was devoted to talks on the seed 
industry. The afternoon session was pre- 
sided over by Ed Wyss. A banquet in the 
Grand ballroom of the hotel concluded the 
one-day meeting. 


Kentucky Seed Meet, June 16-17, 
Draws Crowd of 100 to Lexington 


Speeches, entertainment and mint juleps 
were the order of the day at the annual can- 
vention of the Kentucky Seed Dealers asso- 
ciation, held May 16-17 at Lexington, Ky. 
Approximately 100 attended the sessions 
which were held at the Lafayette hotel and 
the Kentucky state agricultural experiment 
station. 

President Herbert Bunton presided over 
the speaking sessions which began on Tues- 
day with a talk by Kentucky’s commissioner 
of agriculture, Harry F. Walters, who dis- 
cussed weed control. State Sen. Alvin Kid- 
well gave the keynote talk, “I Love Today.” 

Other speeches were given by Lane Wil- 
son, secretary of the Southern Seedsmen’s 
association, and William Heckendorn, chair- 
man of the American Seed Trade association. 


A field trip to the experiment station was 
made by the visitors on Monday under the 
direction of Dr. W. A. Price of the faculty. 
The seedsmen were shown the seed labora- 
tory and heard talks by Professor E. J. 
Kinney, B. W. Fortenbery, E. C. Vaughn, 
Mrs. Charlotte Cundiff and Howard Tilson. 


Mint juleps, dinner and entertainment 
took up Monday evening. The convention 
closed on Tuesday afternoon. 


New Method of Farm Seed Drying 
Perfected by USDA Worker 


A new method of farm seed drying has 
been successfully perfected by J. W. Simons 
and other agricultural engineers of the 
United States department of agriculture. 
The new method employs chemicals in- 
stead of heat for drying and eliminates the 
fire hazard of the old method. 

In the new method, air in a tight drying 
bin is dehydrated by passing it over calcium 
chloride. First, the air is forced upward 
through the screened bottom of the bin by 
a fan. The moistened air from the top of 
the bin is then recirculated to the bottom 
of the dryer. In the dryer unit, it passes 
first over brine from the calcium chloride, 
then over the flakes of the chemical and 
back to the bin again. 


Tests were run by the engineers first in 
the laboratory and then on an experimental 
farm. Lupine seed was used for all tests. 
The new method is expected to appeal 
strongly to small drying handlers who can- 
not afford safe but expensive air-drying 
equipment. The department expects it to be 
especially favored in the southeast where 
the humidity of unheated air is usually too 
great to dry seed satisfactorily. 


e 
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Wisconsin Seed Dealers Association, 
Marshfield, Wis.....................July 26 


Charles Morse Elected President 
Of Pacific States Seed Group 


Charles P. Morse, Ferry-Morse Seed Co., 
was elected president of the Pacific States 
Seedsmen’s association at the 23rd annual 
convention of the group held May 22-24, 
at Santa Barbara, Calif. James W. Jenks, 
Jenks-‘White Seed Co., was elected first 
vice president; Ernie Pate, Kellogg Seed 
Co., second vice president; and Northrup 
Hamilton, North Coast Seed Co., secretary- 
treasurer. 

A well-rounded program of activities took 
up the visitors’ time during the three day 
meet. There were speaking sessions during 
the day with some time off for sports, golf- 
ing, bowling, swimming and just loafing. A 
banquet and vaudeville show were presented 


RECOMMEND 


Cream e 
Calf Meal 


A superior meal 
to replace milk. 
Carefully proc- 
essed for quality. 


UNIFORM DEPENDABILITY 


e Cream 
Calf Flakes 


For convenient 
dry feeding. 
Crisp and 
crunchy, fed 
directly from 
the bag. 


“Sold only through dealers” 


5425 W. Roosevelt Rd. Chicago, III. 


on the evening of May 23. The final even- 
ing of the convention was given to the 
President's cocktail party. 


Speakers at the convention included Wal- 
ter Ball, chief of the bureau of rodent and 
weed control and seed inspection for the 
state of California who spoke on “The 
Seedsman’s Stake in Weed Control; Dr. 
Harry Schoth, senior agronomist, United 
States department of agriculture, who spoke 
on “The Seedsman’s Role in Changing Ag- 
riculture;” Betty Ransom Atwater, Ransom 
Seed Laboratory, Los Angeles; and W. D. 
“Bill” Hay, USDA seed technology depart- 
ment, Sacramento. Retiring PSSA president, 
Terris A. Manley addressed the convention 
at length, reviewing the work of the or- 
ganization and advising seedsmen to use 
more care and intelligence. 


New Variety of Barley Released 
To Certified Seed Growers 


The University of Wisconsin college of 
agriculture has announced that a new vari- 
ety of barley is being released to certified 
seed growers. Moore barley, as it has been 
named, has strong straw and good malting 
quality, besides moderate resistance to im- 
portant diseases, especially spot blotch. 

Plant breeders feel that it will be adapted 
to Wisconsin, northern Illinois and Iowa, 
central and southern Minnesota, and per- 
haps areas of higher rainfall in the eastern 
Dakotas. 


Moore was developed at the University 
of Wisconsin in cooperation with the 


United States department of agriculture. It 
was selected from crosses involving Wiscon- 
sin 38, Chevron, and the Finnish variety, Olli. 
R. G. Shands, plant breeder, reports that 
yields of Moore and Barbless run about the 
same and are above Oderbrucker. The hulls 
are thicker and stick tighter to their ker. 
nel, resulting in less threshing injury than 

in the older varieties. 


@ MRS. HOMER HELLER, La Rue, Ohio, 
operator of the Homer Heller & Son seed 


firm, is retiring from business. 


ART HEFFRON DIES 
Arthur D. Heffron, 86, a seedsman for 
49 years, died in Chicago on May 1. He 
started as a clerk for the Albert Dickinson 
Co., Utica, N. Y. in 1885 and had worked 
his way up to the presidency of the firm 
when he retired in 1934. 
LOUISIANA SEED LABELING 
The state of Louisiana will not require 
seedsmen to label seed packets weighing 
four ounces or less with the net weight of 
the contents under the 1948 weights and 
measures act. Larger packets and bags of 
seed must have the net weight noted on 
the exterior of the container. 
WISCONSIN REPRESENTATIVE 
Hale Greenleaf, 26, has been appointed 
the new Wisconsin sales representative for 
the Corn States Hybrid Service, Des 
Moines, Iowa. During May, he made a 
personal tour of his sales territory, renewing 
old company sales contacts and making 
new ones. 


PURE, 
CLEAN, 
USABLE 


NEW ROCHELLE, N. Y. 


Hen and chick size 


Wherever there is a flock of chickens 


Pilot Brand is needed every day 


OYSTER SHELL PRODUCTS CORP. 


K 
PILOT 


OYSTER SHELL 


FOR POULTRY 


ST. LOUIS, MO. 
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New Assistant Manager 


- 


A. M. PEARSON 


A. M. (Mel) Pearson, Minneapolis, 
Minn., has been appointed assistant man- 
ager of the feed, seed and fertilizer divi- 
sion of Land O° Lakes Creameries, Inc., 
according to an announcement by C. A. 
Johnson, manager of the division. 

Mr. Pearson has represented the com- 
pany in sales work in Wisconsin and Minne- 


sota since the end of World War II. He 
was graduated from the University of Min- 
nesota in 1939 and formerly was active in 
commercial agricultural promotion work. 
During the war he served as an engineer- 
ing officer in the navy. 


Six New Appointments to 
AFMA Nutrition Council 


Six new members have been admitted to 
the Nutrition council of the American 
Feed Manufacturers association according to 
an announcement by Dr. P. R. Record, 
chairman of the council. Membership has 
reached an all time high with 63 feed in- 
dustry nutritionists now serving in active 
or associate capacities. 

The new men approved were: Dr. W. P. 
Elmslie, Moorman Manufacturing Co., 
Quincy, Ill.; Dr. H. L. Wilcke, Ralston 
Purina Co., St. Louis, Mo.; Dr. Ruel E. 
Ward, Eastern States Farmers Exchange, 
West Springfield, Mass.; Robert E. Ahlin, 
Doughboy Industries, Inc., New Richmond, 
Wis.; J. N. Pless, Royal Stafolife Mills, 
Memphis, Tenn.; and R. W. Harrison, Hali- 
but Liver Oil Producers, Seattle, Wash. 

Dr. Wilcke and Dr. Ward were ap- 
proved for active membership after the 
council had granted life memberships to 
Dr. H. J. Smith and P. A. Campbell of 
Ralston Purina and Eastern States, respec- 
tively. 

Mr. Harrison was named an associate 
member for a two year term as representa- 


MILL AND ELEVATOR EQUIPMENT 
Our Service Includes 
Dust Collectors Elevator Casings 
Malt Cleaners Elevator Legging 
Reels, Bins, Tanks Elevator Heads 
Feed Hoppers Elevator Boots 
Fire and Dust-Proof Elevators 
Conveyors and Fittings 
L. BURMEISTER CO. 
4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 
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tive of the fisheries industry. He is the 
seventeenth nutritionist, representing allied 
industries, to be selected by the council for 
associate membership. 


Active membership is limited to feed 
manufacturers engaged in actual biological 
research who are active members of the 
American Feed Manufacturers association. 


The objectives of the Nutrition council 
include promotion of a closer contact and 
better understanding between the feed in- 
dustry and research workers in agricultural 
colleges and experiment stations. Another 
function is the promotion of better under- 
standing and closer study of nutrition prob- 
lems among nutritionists in the feed in- 
dustry. 


You Will 


These 
Profit-Making 
Products 


Poultry and Garden 


PEAT MOSS 
2 
SQUIBB'S . . . DICOCE 


J-MTC DRY D, 
Biologically Tested 


California Packing BIOTOL 
A&D VITAMIN OILS 
FISH MEAL & SOLUBLES 
World Products Corp. 
PROT-A eee PROT-D 
CARO-PROT..PROT-M 
FEED INGREDIENTS 


Soybean, Linseed and Cotton 
Seed Oil Meals; Hominy 
Feeds; Milk Products; Meat 
Scraps and Tankage; Fish 
Meal; Oat Goods; Millfeeds 


TRADING CORP. 
John Mecking ... Geo. Barrett... Bill LeBlanc 


PHONE: WAbash 2-2065 
TI] WEST JACKSON BLVD. 
CHICAGO 4, ILLINOIS 
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— Pet Peeves 
(Continued from page 26) 


feet and houses a complete hardware 
department. The work room is parti- 
tioned off with a counter at one end, with 
glass-top show cases across the balance of 
the room which are used to display small 
hardware items, such as knives, house-hold 


gadgets, etc. The balance of the room is 
utilized to display heavier hardware. Besides 
handling hardware as a sideline, the Pound 
mill also sells cement, roofing, fertilizer, 
seeds, fencing, poultry supplies and remedies. 

“We have found that our hardware de- 
partment works in very nicely as a side- 
line to our feed busines,’ Mr. Woller stated. 
“The average farmer makes a trip to town 


GREUTKER 


INCORPORATED 


Chamber of Commerce Building 
Buffalo 2, New York 


Specializing in 
FEED INGREDIENTS 


for the Mixing Trade 


OFFICE PHONES 
MOhawk 7766-7-8 
Teletype BU 209 


CALL 
Frank Greutker MOhawk 6055 
Jack Bowlin MOhawk 6032 
Chris Greutker MOhawk 2177 
Burt Newell MOhawk 7766 


My SELL A COMPLETE POULTRY 
PROGRAM WITH THE 


1 = VITALITY 
PRE-STARTER 


—for the first 7 days 


2- VITALITY 
CHICK STARTER 


—from 2nd to 7th week 
- 3- GROWING ; 

RATION 
—from 8th to 20th week 


A 
You can sell entire feeding programs with Vitality’s complete line of poultry 


and turkey feeds, dog food, rabbit, pigeon, goat, horse and livestock feeds. 
Write for tonnage building facts. 


BOARD OF TRADE | 
CHICAGO 4, ILLINOIS 


for more than one reason. He is usually in 
need of items in the hardware line, if noth- 
ing more than a pound of nails, or staples. 
He saves time by coming to our place to 
have his feed ground and mixed for he can 
browse around the hardware department 
and pick out the items he is in need of 
while his feed is being ground and mixed.” 

Mr. Woller’s two sons take an active in- 
terest in seeing that everything keeps run- 
ning smooth about the mill so that no cus- 
tomer is kept waiting longer than absolutely 
necessary. His daughter takes care of the 
bookkeeping, and also helps out as a clerk 
in the hardware department whenever the 
men are too busy to take care of all the 
customers. 

Mr. Woller believes in keeping the nanie 
of the firm before the public at all times. 
He advertises in the local daily newspaper 
and keeps a flow of manufacturer's circulars 
going out to the rural box holders. 

“We know that our advertising pays off.” 
Mr. Woller remarked. “Every week we have 
people come in and ask for some item ‘as 
advertised’ in the local newspaper, or cir- 
cular we have mailed out. Others come in 
and ask for certain items by the brand 
name, which is sufficient proof that they 
do read the advertisements with interest.” 

You have to look at the feed business 
through the customer's eyes, Mr. Woller 
believes, if you expect to make a success 
of it. It's the top operating principle of his 
feed mill. 


175 Eastern lowa Dealers 
Guests of Wilson & Co. 


Nearly 175 eastern Iowa feed dealers 
were guests of Wilson & Co. May 21 at a 
dinner meeting held at the Chamber of 
Commerce dining room, Cedar Rapids, Iowa. 

The principal speech of the evening was 
given by Paul Farlow, agricultural relations 
agent for the Illinois Central railroad. Oth- 
er talks were given by Elvin Quaife, exten- 
sion swine specialist; and Hugh Gordon, 
Marion, president of the Poultry & Egg 
National board. A welcome to the guests 
was extended by H. A. Palmer, general 
manager of the Cedar Rapids plant of Wil- 
son & Co. J. R. Ward, manager of the Wil- 
son’s animal and poultry feed department, 
at Cedar Rapids, acted as toastmaster. 

@ BRUNS BROTHERS, Camp Point, Ill., 
have purchased the hybrid seed corn busi- 
aess formerly operated by Howard Huey. 

@ ALBERT SPEYRER, Leonville, La., wii! 
represent the Corneli Seed Co. in Louisiana 
and Texas. 


@ FRANK LIEBERT, Concord, Calif., has 
cpened Frank's Farm & Feed Supply storc. 
NEW SALSBURY PRODUCT 

Announcement of a new product, for 
agricultural pest control, Chlordane 8, has 
been made by Dr. Salsbury’s laboratories, 
Charles City, Iowa. The new product is 
said to be especially effective against such 
pests as the grasshopper, alfalfa weevil, 
Lygus bug, ant and others. An emulsifiable 
concentrate, Chlordane 8 mixes readily with 
water the company says. It will be mar- 
keted in one, five and fifty gallon containers. 
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Fd Piche Wins First Prize 


in Stonemo Dealer Contest 


Ed Piche, Steigner Milling & Supply Co., 
Cuyahoga, Ohio, was awarded first prize of 
an RCA radio-phonograph in the recent 
sales and merchandising contest sponsored 


L. A. Clayton 


E. C. Piche 


by the Stone Mountain Grit Co., Lithonia, 
Ga., the company has announced. 

The contest was based on the best stories, 
supplemented by local promotion, on how 
dealers used Stonemo advertising and sales 
helps to step up sales of poultry feeds. 

The elements of Mr. Piche’s winning 
entry were the use of envelope enclosures 
in bimonthly statements; prominent display 
of Stonemo pamphlets at the entrance to 
his store and on the counter and signs read- 
ing; “Stonemo reduces feeding costs.” Mr. 
Piche also used a vinegar test to prove the 
insolubility of Stonemo and a magnifying 


CAPACITIES 
Depending on 
angle of operation. @& 
Ear corn, 175 to 400 

bu. per. hr.; shelled 
corn, 200 to 500 bu. © 
per hr; oats, 250 to 
600 bu. per hr.; soy 
beans and wheat, 200 
to 400 bu. per hr. 


Speedy at any angle 


HERE'S A YEAR "ROUND, 
HANDY HELPER 


j THAT WILL SAVE YOU A HEAP 
OF TIME, LABOR AND MONEY 


Handling ear corn, grain, feed and 
other materials is now a picnic as 
compared to old-fashioned, time- 
wasting, muscle-straining methods 

. thanks to this highly modern- 
ized, streamlined 


LIGHT WEIGHT 


PORTABLE 
ALUMINUM ELEVATOR 


ground, or hooked to floor-bed, tail-gate or 
sideboard of truck. 16 ft. high-strength, rust- 
proof aluminum alloy frame reaches 11 ft. from 
ground at 45 degree angle up to 20 ft. with 
hopper on truck sideboard. 

SELF LOADING when handling small grain. 
With I HP air-cooled gas engine........$197.00 


With % HP G. E. or Westinghouse 


glass to point up the extra grinding surfaces. 
Second prize went to L. A. Clayton, 
Clayton’s Hatchery, Feed & Supply Co., 
Tupelo, Miss. He received a fully-equipped 
Eastman Kodak reflex camera. For winning 
third place, V. M. Stark, Farmer’s Feed 
Store, Dayton, Iowa, received a Hamilton 
watch. Other prizes were won by Walter J. 
Thomas, Comfort Hatchery, Comfort, Tex.; 
Ludwig Storck, Slinger, Wis.; and J. H. 
Jenkins, Syler & Syler, Plymouth, Ind. 


R.B. Mass Named President 
Of Screw Conveyor Corp. 


Russell B. Maas was elected president 
and general manager of the Screw Conveyor 
Corp., Hammond, Ind., at a meeting of 
the board of directors on May 9. Other 
officers are: Philip A. Hinkley, executive 
vice president; E. P. Escher, vice president 
in charge of sales and engineering; C. F. 
Abraham, vice president; Henry E. Cleve- 
land, secretary; and Harvey O. Carlson, 
treasurer. Former president Joseph L. Ko- 
zak and former secretary Earle J. Kozak 
have sold their interest in the firm and are 
no longer connected with it, Mr. Maas said. 


@ HALVOR SORENSON, Philip, N. D., 

has succeeded Dwight Kruse as manager of 

the Farmers Co-op Association elevator. 


@ W. H. HINES, Haviland, Kan., is the 


new manager of the Farmers Co-op ele- 
vator. 


Borden Co. Boosts Betaine 
As Poultry Supplement 


Backed by research at the California In- 
stitute of Technology and Purdue univer- 
sity, The Borden Co., New York, N. Y., is 
currently promoting the advantages of be- 
taine as a poultry feed supplement. 

The work at Purdue was sponsored by 
Borden and was reported by professors 
D. H. Mishler, C. W. Carrick and S. M. 
Hague in the current issue of “Poultry 
Science.” This report indicates that betaine 
is at least equal and may be superior to 
choline and methionine in supplementing 
simplified corn-soybean poultry rations. 

In the California Institute of Technology 
work by David W. Dubnoff, experiments 
were conducted which revealed for the first 
time that in order to use the methyl groups 
of choline the body must first convert it 
into betaine. Dr. Dubnoff’s observations 
were made in a study with rabbits, guinea 
pigs and chickens. He found that some ani- 
mals do not have an efficient mechanism 
for converting choline into betaine. In dis- 
cussing his paper, Dr. Dubnoff emphasized 
that choline is still needed in small amounts 
for other body functions. 

Borden reports that in order to supply 
betaine to the trade it uses a rich natural 
source derived from the processing of sugar 
beet juices for glutamic acid. The company 
adds that the crude betaine fraction of beet 
juice is also a carrier of valuable B-G com- 
plex vitamins. 


For 15 Years 
Shellbuilder advertising in national 


publications has helped promote sales and 
profits for dealers. 


Weighs only 100 Ibs. 
. . . Easy to shoulder 
and carry as a sack 
of grain. Yet, strong 
as a mule and a glut- 
ton for punishment. 


ONE MAN can quick- an | 
ly place it in most 
difficult operating po- 
sitions. Can be used 
with hopper end on 


@ PURE e@ CLEAN 


of operation. 110-220 volt motor, $194.00 3 Sizes 3 
Without engine or motor..........-- -.---.------ $140.00 HEN 
Order Today. Do Your Handling Jobs PULLET 


The Modern Way 


EQUIPMENT COMPANY 


1416-J SHERMAN AVE. 


CHICK 


EVANSTON, ILL. 


THE FEED BAG — June, 1949 


More 


rome 


When you feed 
SHELLBUILDER 

The high quality 
Reef Oyster Shell that’s 


725 Cotton Exchange Bldg. 


Eg 


TRIPLE SCREENED 


Shellbuilder 


PURE CRUSHED 


@ UNIFORM 
80 LBS. NET 
Bag Sizes WwW Ww www 
80 LB. Shellbuilder Co. 
50 LB. A HOUSTON, TEXAS 


25 LB. 


SHELLBUILDER CO. 


Houston, Texas. 


e930 


. 


A 
N 
eX 
y | 
aft; 
= =} = 
| 
¥ 
| 
| 3 | 


The Secretaries’ 


“I recently took on another association, 
the Pacific Pea Growers & Dealers Asso- 
ciation, Inc.,” writes Pete Stallcop, secretary 
of the Pacific Northwest Grain Dealers as- 
sociation. “Getting this association organ- 
ized was quite a bit of work and it made 
necessary a move to new office quarters... 

“That earthquake we had in April caused 
a lot of excitement and did quite a little 
damage in the Puget Sound area. The quake 
was felt here in Spokane but there was no 
damage of any kind done.” 

“Indiana needs rain badly.” writes Fred 
K. Sale, secretary of the Indianapolis Grain 


“If we had 


& Feed Dealers association. 
some of it down Fort Worth way, we could 
use it. Northern part of the state had scat- 
tered showers a day or so ago. It looks 
promising for showers yet today.” 


“Our dry weather ended a few days ago,” 
says C. V. Thomas, secretary of the Ohio 
Grain, Mill €& Feed Dealers association, 
“and we have moisture enough now to sat- 
isfy our present needs. Here’s hoping we 
don’t get too much.” 


“I sympathize with you fellows who are 
in the wheat belt,” chimes in Mark G. 
Thornburg, secretary of the Western Grain 
& Feed association, “if you're having as 
much trouble moving government grain as 
we are having here in Iowa with the small 
amount of oats and beans that government 
is taking over. If they don’t get their pro- 
cedure in order by the time they take over 


Two Words With More 
SQUEALER FEEDS 


* Better Results 
Extra Quality 


° Feeder Acceptance 


Manufactured By 


HARLAN RENDERING CO. 


Manufacturers 
HARLAN, IOWA 


Wholesalers 


x CUSTOMERS EXPECT « 


to insure proper nutrition of livestock and poultry 


The value of 1op1NE for live- 
stock and poultry has long been 
recognized by nutritional ex- 
perts. As a result, most manufac- 
turers are including 1oDINE in 
their formula feeds, mineral 
mixtures and salt blocks. 

Farm animals, like human be- 
ings, need small amounts of 


IODINE EDUCATIONAL BUREAU, INC. 


IODINE to prevent goiter and 
related conditions. In goiter 
areas, IODINE is a vital necessity. 
Elsewhere it is a sensible pre- 
caution. Your customers want 
IODINE in the feed products they 
buy. They expect it! Make sure 
your formula feeds and mineral 
mixtures contain IODINE. 


the corn this fall, there is going to be an 
awful mess with that large amount in- 
volved.” 

Orris E. Case, secretary-treasurer of the 


MEET YOUR SECRETARY 


Newest member of the Secretaries 
Circle is Jess P. Humpton, Lancaster, Pa., 
who has just recently been named as the 
first full-time secretary of the Pennsyl- 
vania Millers & Feed Dealers association. 

Mr. Humpton spent most of his boy- 

hood days on a 
farm and follow- 
ing his gradua- 
tion from busi- 
ness college 
joined the Sun 
Oil Co. During 
World War II he 
spent 37 months 
in the army and 
was discharged 
with the rank of 
sergeant. 

After leaving 
the service he 
took a position with the Fidelity Elec- 
tric Co. of Lancaster which he left to 
become assistant secretary of the Lan- 
caster Manufacturer's association, the 
largest organization of its kind in the 
state. 

He reports no hobbies or recreation 
interests so presumably his new duties 
take all his time. His headquarters are 
located at 28 E. Orange st. in Lancaster. 


Jess Humpton 


Kansas Grain, Feed & Seed Dealers asso- 
ciation, is worried about the same thing 
that’s bothering Mark, the federal govern. 
ment and its grain purchases. 

“We understand,” he writes, “that 75 
per cent of terminal storage space, on the 
average, is filled with CCC grain, leaving 
practically no room for storing new crop 
grain.” 

Orris plans to warn terminal elevator op- 
crators to advertise the fact of the space 
shortage to their customers through news 
pzpers. He places some hope in the efforts 
of Kansas’ governor to get storage space 
for the state’s grain east of the Mississippi 
river. 

It looks as though beautiful Kansas will 
be bursting at the seams with wheat this 
fall. 


@ KIMBELL MILLING CO., Fort Worth, 
Tex., has purchased elevators at Tipton, 
Okla., and Kell Switch, Okla. 


@ VOGEL’S FEED & COAL, Albany, III, 
has been purchased by Leroy Rus and John 
Wilkens. 


L. W. EAMES JOINS FOXBILT 

L. W. Eames, East St. Louis, Ill., has 
been appointed head of the poultry nutri- 
tion and service departments of Foxbilt, Inc., 
Des Moines, Iowa, it has been announced 
by Edwin L. Fox, vice president and gen- 
eral manager. Mr. Eames is the originator 
of an internal culling technique for poultry, 
known as the Eamesway system. He was 
formerly associated with the Ultra-Life 
laboratories, East St. Louis, Ill. 
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[ f ] husbandry; P. H. Mar- 
First Penn State Poultry of animal hucbandry: and R. Feed Institute Holds 


R. Murphy, professor of poultry husbandry. 
Meet Set For June 20-22 eccres will be mixed with practicaa Meeting at Des Moines 


The department of poultry husbandry demonstrations of trouble-hunting and free- 
Pennsylvania State college, has announced for-all ine ers raised. — tured at a sales promotion meeting of the 
that it will hold a poultry sanitation and pgp a = = os ig to sr Feed Institute, Inc., in Des Moines, Iowa, 

alth control conference on the campus at “© @vallaDle near the campus. Neservations 4, May 13. Sixty-two salesmen from mem- 
he P should be sent to E. W. Callenbach, 105 5d yi 


Speeches, drama, and slide films were fea- 


State College, Pa. June 20-22. 


This new conference is designed to make Horticulture building, State College, Pa. 


available to turkey and chicken growers, 
practicing veterinarians, and feed people 
the latest and most accurate information 
about prevention and control of important 
disease and parasite infections. 

Speakers who will address the meeting 
include: D. C. Kennard, professor of poul- 
try husbandry, Ohio Agricultural Experi- 
ment station; E. N. Moore, professor of 
veterinary science, Cornell university; H. 
Vin Roekel, professor of veterinary sci- 
ence, University of Massachusetts; M. A. 
Farrell, assistant director, Pennsylvania Ag- 
ricultural Experiment station and C. W. 
Miller, advanced poultry pathologist, Penn- 
sylvania department of agriculture. 

Members of the Pennsylvania State col- 
lege faculty scheduled to speak are: G. O. 
Bressler, assistant professor of animal hus- 
bandry; A. L. Bortree, professor of veter- 
ary science; E. W. Callenbach, head of the 
department of poultry husbandry; C. O. 
Dossin, professor of poultry husbandry, ex- < 
tension; S. Gordeuk, jr., associate professor 
of animal pathology research; L. E. Jackson, wa 
dean of the school of agriculture; H. H. 
Kauffman, professor of poultry husbandry, 
extension; F. H. Leuschner, associate pro- 
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"Some Jerk hollered 'DUCK' and | raised 


my head to see who was calling me!" 


ber firms were guests of the Institute at 
the gathering. 


Vince Carey, president of the Institute, 
was chairman for the evening which opened 
with an inspirational talk by Art Brayton, 
secretary of the Des Moines convention 
bureau, entitled: “Telling the World 
Effectively.” 

A high point of the evening was a skit 
which showed the conversion of an un- 
progressive feed dealer to modern merchan- 
dising methods. Those who participated in 
the play, “The Grand and Glorious Feed 
Business,” were Eddie Edwards, Verne 
Reece, A. A. Cavey, Carroll Swanson, Bob 
Fleming, all of Des Moines, and Leo Wil- 
liams, Sac City. 

How the Institute merchandising com- 
mittee plans to help feed dealers was out- 
lined by W. H. Towner, the committee 
chairman and a planned dealer survey was 
discussed. A premier showing of the Feed 
Institute's new slide production, “Wanted, 
More 49ers” by Marve Narramore, manag- 


ing director, closed the program. 


@ FRANCIS BECKER, South Central, Ill., 
has purchased Fred Payne’s Feed store in 
Casey, Ill. He has appointed Charles Mont- 
gomery as manager. 


The Kind of SERVICE 
You Can Depend Upon! 


Ark Valley Alfalfa Mills are the kind of people who 
want to serve you—promptly as per your instructions. 
Ark Valley can be depended upon to satisfy your 
every need. 


Always Uniform on Protein and Vitamin “A” 


2 WE ARE NOW MAKING NEW CROP ‘ 
SHIPMENTS 


Let ARK VALLEY be your source for 17% and 20% 
Dehydrated Alfalfa Meal... Guaranteed Vitamin "A" 
Content .. . always uniform. ARK VALLEY Suncured 
Alfalfa Meal, 13% and 15% Protein . .. any grind 
you need. 


Hi-grade Baled Alfalfa Hay. 
Air Mail ... Write ... Wire 


“4, MEMBER 
o 
Aljetia Meat National Hay Association 
tor Better Feeds 


COMPLETE SERVICE ON ALL 
FEED INGREDIENTS 


Jobbers and Wholesalers 
of 


CARLOADS 
MIXED CARS 
TRUCKLOADS 


Milwaukee Feed & Grain 
Company 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 2-6289 
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THE ARK VALLEY ALFALFA MILLS, INC. , 
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Plan Five Daily Forums 
At Modernization Show 


Nineteen recognized sales authorities will 
participate in five daily forums, to be con- 
ducted by the school of retailing of New 
York university, in conjunction with the 
third annual Store Modernization show at 
the Grand Central Palace, New York City, 
June 19-24 

Topics to be discussed at the forums will 
be layout and traffic, lighting and color, 
displays and fixturing, store fronts, plan- 
ning and budgeting. Two faculty members, 
Hans E. Krusa and Theodore D. Ellsworth 
head the forum planning committee. 

Those who will participate include: Mor- 


ris Ketchum, architect; Russel E. Maintain, 
equipment manufacturer; Leigh Allen, con- 
sultant; Carl V. Haecker, merchandise dis- 
play manager, RCA Victor; James C. Forbes, 
General Electric Co.; Professor Stanley Mc- 
Candless, Yale university; Morris Lapidus, 
architect; Howard Ketchum, lighting con- 
sultant; Albert Bliss, Bliss Display Corp.; 
William J. Pilat, management consultant; 
Victor Gruen, architect; Tom Lee, consul- 
tant; H. Greston Doner, Libby-Owens-Ford 
Glass Co.; E. M. Linforth, Rohm & Hass 
Inc.: Charles Telchin, architect; John B. 
Paddie, bank representative; A. W. Zelo- 
mek, economist; Joseph J. Thursh, Ray- 
mond Loewy, Inc.; and John S. Biggard, 
National Cash Register Co. 


50% BIG CHIEF 


511 E. Menomonee St. 


BIG CHIEF 
Meat Scraps and Tankage 


Zuality Grande 
60% BIG CHIEF TANKAGE 
BADGER BY-PRODUCTS COMPANY, INC. 


Milwaukee 2, Wis. 


MEAT SCRAPS 


DAly 8-8448 


livestock . 


THE FUL-O-PEP DEALERSHIP 


helps you build a successful business! 


Yes, the Ful-O-Pep Dealership offers you great profit opportunity! 
For Ful-O-Pep builds a quality feed for every type of poultry and 
. feeds that are backed by consistent, hard-selling advertising. 


successful feed business. 


Ful-O- “a offers you merchandising helps FREE . . . dealer newspaper 
service, too. And Ful-O-Pep salesmen are trained to help you build a 


There are still localities where the Ful-O-Pep Dealership is available. 
So for more information about the opportunity in your community, 
write NOW to The Quaker Oats Company, Dept. F-49, Chicago 4, Ill. 


VY 24 GAUGE 


RIGHT 
Prompt Delivery 


Galvanized Steel Hog Troughs 


Y 20 GAUGE 


PRICED 


Ask your distributor — or mail this 
ad for catalog page and prices. 


THE NATIONAL- IDEAL CO. toLepo 4, oHio 


16 GAUGE 


And in Two Sizes 
24‘ and LONG 


They are back again—and > 
mow BETTER THAN EVER! 
Extra sturdy construction, ’ 
turned edges — welded , 
seams! Easy to clean — q 
all the features to make 
it a big seller! 


GLF Appoints S. N. Wilcox 
Assistant to McConnell 


S. N. Wilcox has been appointed assis- 
tent general manager of the Cooperative 
GLF Exchange, Inc., Buffalo, N. Y., 
cording to an announcement by James A. 
McConnell, general manager. Mr. Wilcox 
will assume much of Mr. McConnell’s ex- 
ecutive work in order to give the general 
manager time to formulate long range poli- 
cies for the organization. 

Mr. Wilcox will continue as manager of 
the mills division. He has been with the 
GLF firm for 27 years, nine years of which 
were spent with the seed department before 
transferring to the mills division. 

Mr. McConnell also announced that op- 
erations at the GLF canning plants it 
Bloomsburg, Pa., Waterloo, N. Y., and 
Macedon, N. Y., will be discontinued in 
the interest of more efficient operation. 


Indiana Cattle Feeder Day 
Scheduled for July 22 


The Indiana Cattle Feeders association 
has set Friday, July 22, as its annual sum- 
mer cattle feeders day at the Miller Purdue 
farm near Upland, Ind., according to Don- 
ald Martin, Greensburg, Ind., president o/ 
the association. Approximately 1,000 per- 
sons are expected to attend the field day 
which will feature cattle wintered on corn 
cobs, pastures for grazing beef steers and 
a cattle spraying demonstration. 

Speakers will include W. M. Beeson, ani- 
imal husbandryman, who will discuss the 
promising results of wintering cattle on 
corn cobs as the only roughage; Dean E. 
C. Young of the graduate school who will 
talk on “Where do We Go from Here?” 
and Sam R. McKelvie, Valentine, Neb.., 
who will speak on “Cattle in the Sandhills.” 
W. M. McVey, farm director at Purdue, 
will review operations at the Miller-Purdue 
farm. 


Introduce Line of Plastic 
Tubes for Grain Samples 


Introduction of a new line of tubular 
plastic sample containers for the grain and 
feed trade has been announced by Bacon 
Brothers, toy manufacturers, 177 Milk st., 
Boston, Mass. The tubes which are trans- 
parent and unbreakable come in diameters 
from % inch to 134 inches and from 1 to 8 
inches in length. The smaller containers 
have the advantage of being mailable in an 
ordinary envelope with correspondence. In- 
dividual wire clasp mailing boxes are fur- 
nished for the larger sizes, eliminating the 
necessity of wrapping. 

e B. H. L. ELEVATOR & SUPPLY CO., 
Valley City, Ohio, recently opened its new 


farm supply store. 


@ FAIRFIELD FARM BUREAU CO-OP. 
Lancaster, Ohio, held a grand opening of 
its new warehouse and feed mill on April 
14. 
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Arcady Farms Adds Four 
To Sales Organization 


Four new men have recently been added 
to the rapidly expanding Arcady Farms 
Milling Co. sales organization, according to 
an announcement by A. J. McLoughlin, 
Chicago, general sales manager. 

Charles Reed, Syracuse, Ind., has joined 


F. W. Malone Charles Reed 


Arcady’s turkey service department and 
will cover the states of Indiana, Michigan 
and Kentucky, under the direction of C. 
D. Jones, department manager. Mr. Reed is 


J.M. Murphy 


C. P. Harmann 


a graduate of Purdue university and has 
had several years experience in scientific 
poultry raising. 

F. W. Malone will cover the northeast 
section of Illinois under division manager, 
H. Bruniga. J. M. Murphy, Vincennes, Ind., 
will cover the southwestern section of his 
home state under division manager, R. R. 
Lee. C. P. Harmann, Menomonee Falls, Wis., 
will work under H. E. Thomson in the 
southeastern part of that state. All have had 
experience in animal feeding or allied 
industries. 


Make Progress in Control 
Of Newcastle Disease 


Progress is being made in the control of 
Newcastle disease in poultry by veterinarians 
of the University of Illinois, Urbana, III. 
Dr. J. O. Alberts, college of veterinary 
medicine, revealed that more than 150,000 
pullets and laying hens from 500 flocks 
have been vaccinated with various live-virus 
vaccine since August, 1948. 

Results of the test were these: less than 
one bird out of 200 died during the two 
weeks after vaccination and live-virus caused 
paralysis in only one bird out of 400. The 
effect of the vaccines on egg-laying was 
variable. There was little or no change in 
pullet flocks just starting to lay in less than 
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10 per cent production. However, egg-lay- 
ing was cut in half in pullet flocks laying a 
little heavier, at 25 per cent production, 
and it didn’t return to normal for 27 days. 

Among sidelight results were these: two 
flocks of old hens quit laying entirely and 
went into a molt. Of 16 vaccinated flocks 
exposed to Newcastle’s disease, only one 
flock caught it. The field test with live- 


virus vaccines will be continued until a 
sound plan has been formulated to control 
the Newcastle disease. 

@G. W. MEEKER, Independence, Kan., 
has been appointed general superintendent 
of production for Elk Valley Alfalfa Mills 
there. He has been with the company for 
eight years. 


We Take the PULSE of the FEED MARKET For You 


BOB DOYLE...JACK ANDERSON 
® 


DeCeAe Inc., CHICAGO 4, ILLINOIS 
Teletype CG 1466 
PHONE: WAbash 2-0028 WAbash 2-0045 


BROKERS IN FEED INGREDIENTS 


BILL NOEL...BILL CASSELMAN 


G.W. NOEL & CO., KANSAS CITY 6, MO. 
Teletype KC 399 
PHONE: GRand 7363 GRand 6619 


COTTONSEED MEAL 


Phone: LD 271, LD 547 


COME TO HEADQUARTERS FOR 


PEANUT MEAL 
CAKE and PELLETS - - - COTTONSEED HULLS 


Domestic and Export 


THE BRODE CORPORATION 
Teletype ME 260 
On request, we will mail you our frequent market bulletins 


SOYBEAN MEAL 


Memphis, Tenn. 


EAGLE ROLLER MILL CO. 


DANIEL WEBSTER and GOLD COIN 
Wheat and rye flours, Cereals, Corn Goods 
and a complete Line of 


EAGLE and GOLD COIN 


Poultry and Livestock Feeds 
New Ulm, Minn. 


Since 1856 


Manufacturers of 


eg97e 


is 
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The Ideal Feed Ingredient 
GERBER'S SPECIAL PROCESS BREAD CRUMBS 


(Process Patented) 


NOT MERELY DRIED BUT TOASTED 


T. M. Reg. Pat. Off. 


Write for Sample & Prices 


CHAS. A. GERBER CO. BARTLETT, ILLINOIS 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


. FEED JOBBERS 
CHAMBER OF COMMERCE Distributors of: 
BUFFALO, N. Y. Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


CANE FEEDING 
MOLASSES 
Agents for 

Pacific Molasses Co., 
Albany 
Buffalo 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin, milk albumen, 
and milk minerals. 


Ltd. 
Baltimore 
New Orleans 


GRAIN FEED 
vente 6. WA GRAIN AND Ca LOREN LARRICK 
Vice Pres. Secy-Treas. 
SPECIALIZING 
GRAINS..... MILL FEEDS 
CORN...... WRITE, WIRE SOYBEAN MEAL 


OR PHONE 
(2151-2161) 


LINSEED MEAL 
HOMINY FEED 
BREWER’S GRAIN 


ILL. 


SOYBEANS... 
WHEAT...... 


TABOR GRAIN & FEED CO., 


Order a Mixed Car of 


Golden Loaf Flour 
4 3 (The Flour with the Vim and Pep left in) 
Bran asa Middlings 
(Higher in Protein) 
_S\ TENNANT & Hoyt Co. 
LAKE CITY, MINN. 
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Two Denver Men Organize 
New Construction Firm 


E. F. Mayer and William Osborn, Den- 
ver, Colo., have announced formation of 
the Mayer-Osborn Co. specializing in the 
design and building of grain, feed and coal 
storage facilities. 

Mr. Meyer, a registered structural engi- 
neer, has been in the design and construc 
tion business for 20 years. He is a graduate 
of Princeton and Rutgers. Mr. Osborn 
worked his way up through the tradq from 
bricklayer’s helper during the past 30 years. 
Both men were formerly executives of the 
well-known J. H. Tillotson construction firm 
in Denver. 

Complete design and engineering services 
will be offered by the new company which 
has a staff of graduate and registered engi- 
neers. Besides the basic construction men- 
tioned, the company will handle the con- 
struction of implement display buildings 
and warehouses. 


J. R. Miller to Head New 


Grain Business in Kansas 


J. Roy Miller, Hutchinson, Kan., has 
been named president of the newly-char- 
tered Burke Grain, Inc. The new firm, with 
an authorized capitalization of $100,000, 
has purchased the Little River, Kan., hold- 
ings of William Burke, prominent Kansas 
grain dealer and cattleman. Its principal 
business will be the operation of the Burke 
elevator at Little River. 

Associated with Mr. Miller in the new 
company are T. E. Arbuckle, jr., South- 
west Grain Co., Hutchinson, Kan., and 
George H. Bidwell, head of the Bidwell 
Grain Co. Mr. Miller is president of the 
Southwest Grain Co. and president of the 
Hutchinson Board of Trade. 

@ HARMAN A. FLEMING, Stockton, 
Calif., president and major stockholder of 
the Farmers Feed Co., Inc., died recently o! 
a heart attack. 
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“— then Junior, after the Mayflower 

landed your great, great, great grand- 

father on this rock—they named it Ply- 
mouth Rock!" 
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Honegger’s & Co. Appoint 
Two New Representatives 


Appointment of two new sales repre- 
sentatives in the Illinois territories of Hon- 
egger's & Co., Inc., Fairbury, Ill., has been 
announced by E. F. Dickey, sales manager. 
The new appointees are Lester Roth, For- 


Les Roth Edward Friant 


rest, Ill., who will be district manager for 
northwestern Illinois and Edward Friant, 
Fairbury, Ill., who will take a similar post 
in west central Illinois. 

Both men have been with the company 
for three years and have worked their way 
up through minor sales positions to their 
present jobs. Mr. Roth’s promotion was 
effective as of May 1 and that of Mr. Friant 
as of June 1. 

The promotions were made as part of a 
new wholesale and retail sales expansion 
program. The company now uses its three 
retail stores at Fairbury, Forrest and Grid- 
ley, Ill., as a training and proving ground 
for prospective territorial managers in the 
several states covered in the company’s op- 
erations. All retail personnel and dealer's 
retail resale people are receiving a periodic 
sales training program from the company. 


New Brokerage Firm Will 
Serve Minneapolis Area 


Formation of a new brokerage firm, Blom- 
field-Swanson, Minneapolis, Minn. has been 
announced by Richard A. Blomfield and 
Don J. Swanson, both of whom were for- 
merly affiliated with Packers & Processors 
Sales, Inc., Minneapolis. The new firm, with 
offices at 230 Baker bldg., will be the repre- 
sentative for the Ray Ewing vitamin supple- 
ment products and the Herman Nagel Min- 
eral products in the Minneapolis area. It 
will also be the sales outlet for some alfalfa 
dehydrating companies in the area and will 
broker a full line of basic feed ingredients 
in carload lots, including millfeeds, soy- 


beans, linseed, cottonseed and peanut meals. 


@ MAYR SEED & FEED CO., Horicon, 
Wis., is being extensively remodeled. A 
new mill and crushers are being added. 


GLIDDEN BUYS PROPERTY 

Purchase of 50,000 square feet of prop- 
erty adjacent to the Glidden Co.'s feed mill 
division in Indianapolis, Ind., has been an- 
nounced by Dwight P. Joyce, president. 
At present, the property will be used chief- 
ly to improve the railroad switching facili- 
ties for the division, Mr. Joyce said. 
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Dehydrated FROM THE DEEP OF THE SEA | 
and the scientist’s laboratory come || 
the health- and production-promot- } 
ing Vitamins A & D found in our | 
guaranteed tested products for your | 
Better Poultry Feeds. 

Vitamine @ Brand Oils 


(Cod Liver Oil with added VitaminsA&D ' 
2000A/400D, 2000A/800D, 3000A/400D 


Devold 


Vitamin A & D Feeding 
1000A/100D, 1000A/400D, 2000A/400D | 


Devold Dry D 3 
2000 A.O.A.C. D U/g 


NATIONAL ALFALFA | |\( 
147-P Varick St. 
DEHYDRATING AND | 
MILLING CO. 
LAMAR, COLORADO PEDER DEVOLD OIL COMPANY. 


Merchants Exchange DIVISION OF CHAS. L. HUISKING & CO. INC. 


ST. LOUIS, MO. . 


Brokers of .. . 
QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY Co. 


Grain Exchange Building 
Minneapolis 15, Minnesota 
Members: 


American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 
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KNOW THEM BY THEIR BRAND 


MEAT AND BONE SCRAPS 


DIGESTER TANKAGE 
BONE MEAL 


No matter how complex the feed 
formula or how simple the ration 
fed, these standard quality by-prod- 
ucts of the animal industry have a 
place andcan be relied on to give ex- 
cellent results. The more corn of di- 
minishing protein content used, the 
greater the need for substantial sup- 
plemental protein—animal protein, 


reo W Brand 
WILSON & Co. 


Chicago ¢ Kansas City © Los Angeles 
Oklahoma City ¢ Albert Lea © Omaha 
Cedar Rapids 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


for 


Minneapolis ° 


CAMEL 


WHEAT MIXED FEED 


Poultry-Dairy Cows-Pigs 
EXCELSIOR MILLING COMPANY 


Minnesota 


“All in 
one bag” 


oD FEEDING IS NO AC 


60 


RUSSELL-MILLER MILLING CO. + MINNEAPOLIS 


aN 


CIDENT -IT's 


FEEDS For LIVESTOCK and POULTRY | 


EAST ST. LOUIS, ILL. + 


DES MOINES 
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Publish Fourth Revision 
Of Poultry Disease Book 


A new edition of “Diseases and Parasites 
of Poultry,” by Edgar H. Barger, D. V. M. 
and Leslie E. Card, Ph.D., has been pub- 
lished by Lea & Febiger, 600 S. Washing- 
ton Square, Philadelphia, Pa. 


This fourth edition of the work treats 
extensively of current practices and modern 
research in the field while retaining the ie. 
liable guide sections for standard poultry 
ailments which were a feature of former 
issues. 


The authors give detailed and specitic 
directions for the use of vaccines, bacteriv- 
static and coccidiostatic agents and other 
drugs where practical results warrant. When 
no method of prevention or control is 
known for a given ailment, the fact is clear- 
ly stated. 


Dr. Barger, formerly pathologist with the 
Illinois state department of agriculture, has 
had wide experience in practical poultry 
work. Dr. Card is professor of animal sci- 
ence at the University of Illinois, Urbana, 


Ill. 


The book is printed in large casy-to-read 
type, contains many diagrams and_ photo- 
graphs and includes a large reference index 
at the end of each chapter. It is bound in 
a thick durable cover. 


Standard Milling Installs 
Three St. Regis Packers 


The Kansas City, Kan., mill of the Stan- 
dard Milling Co., recently installed the last 
of three St. Regis 402-PS twin-tube pack- 
ers. These three packers have a capacity to 
pack 8,640 (100 Ib.)) sacks of flour daily. 


Standard has also installed single 402-PS 
units at its Buffalo, N. Y., flour mill and its 
Minneapolis, Minn., mill. Total milling 
capacity of Standard’s four mills is 27,800 
100-lb. sacks a day while the five St. Regis 
packers now operating in these mills have 
a capacity to pack 14,400 sacks every eight 
hours. 
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New Traffic Manager for 
Toledo Board of Trade 


C. J. Kucera, Kansas City, Mo., has been 
appointed full-time transportation commis- 
soner for the Toledo, Ohio, Board of 
Trade, to succeed the late John Forshey, 


C. J. KUCERA 


according to an announcement by A. E. 
Schultz, secretary of the board. Mr. Kucera 
will be charged with looking after the 
board’s transportation interests, such as rate 
adjustments, which affect the movement of 
grain and grain products through the To- 
ledo market. 

For the past six years, he has been assis- 
tant regional director and chief, traffic sec- 
tion, USDA, PMA, and commodity credit 
corp. at Kansas City. He was formerly 
affiliated with the Southwestern Millers 
league, the Rock Island railroad and sev- 
eral western milling companies. 


Sprout, Waldron Co. Adds 


Bantam VA Mixer to Line 
Addition of the Bantam “VA” small 


batch mixer to its regular line of equip- 
ment has been announced by Sprout, Wal- 
dron & Co., Muncy, Pa. Described as a 
mixer with “1,0001 uses,” the Bantam is 
suited for use in feed mills, on poultry 
farms, and in food and chemical plants 
where mixing of special formulas in small 
batches is a necessary part of production. 
The manufacturers claim that the motor- 
driven and completely self-contained unit 
does mixing jobs with the same efficiency 
and dispatch as the larger Sprout-Waldron 
models. Additional information is contained 
in bulletin 39-B which is available from 
the company on request. 

@ FRANK HROMAS, Goltry, Okla., has 
been named manager of the Goltry Grain 


Co.’s elevator, succeeding the late Vic 
Lukenbaugh. 
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HAMMERMILL 
VERTICAL FEED 
MIXER 


CORN CUTTER 
AND GRADER 


One Machine or Complete 
Feed Mill Equipment 


© Kelly Duplex, with more than 
60 years’ experience, is well 
equipped to help you plan and to 
build the mill machinery you need. 
They will be glad to help you with 
your problems. Whether you are 
purchasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


RICH NATURAL SOURCE OF 
ANIMAL GROWTH FACTOR 


EACH 50 LB. BAG CONTAINS 40 LBS. 
CONDENSED FISH SOLUBLES 
EQUIVALENT (REDEHYDRATED- 


Fish Liver and Glandular Meal 
Dried Whey Solubles 

Dried Butyl Fish Solubles 
Soya Carrier 

Low Fibre 


GUARANTEED AS FOLLOWS:- 
Crude Protein, not less than 
Crude Fat, not less than... 
Crude Fibre, not more than ..... 
Nitrogen Free Extract, not less than 128 
Riboflavin, not less than_..50 micro per gram 


PERSONALIZED FEED IMPROVEMENT SERVICE 
THE BANKERS SECURITY BLDG. 
JUNIPER AND WALNUT STREE 


PHILADELPHIA 7, PENNSYLVANIA 


Locust 4-3688 


BONE PHOS 70% BPL 


Packed even weight paper 
100’s 
Prompt and future shipments 


WIRE — WRITE — TELEPHONE — for quotations 
WOODWARD AND DICKERSON, INC. 


Girard Trust Building 
Philadelphia 2, Pa. 


Teletype PH 109 


CHAMBER OF COMMERCE BUILDING BUFFALO 2, YORK 


CLEVELAND 5797) 


e101 e 


Qorburgo- 
-  SUPERTRATE—So LB. BAG 
9 
4 
<a 
Fun 5 
| 
CLINTON INDUSTRIES, INC. ==. VAN CAMP LABORATORIES aad 
LATTIN COMPANY, INC “a 
Feed Stuffs and Vitamin Products 


LABORATORY 
SERVICES 


Vitamin Assays: including assays for 
Animal Protein Factor Activity as 
well as Vitamin D, by the A.O.A.C. 
Chick Method. 


Mineral Determinations 
Commercial Feed and Fertilizer 
Analyses 
WISCONSIN ALUMNI 
RESEARCH FOUNDATION 
P.O. Box 2059 Madison I, Wisconsin 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 
Prices Right — Service Prompt 
TRY US 


THE 
STANDARD 
OF THE 
INDUSTRY 


BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


_ The scientifically buile 
“Nu-Hy” grain bucket has won an 
enviable reputation among grain 
elevator operators. It has saved 
many vital man hours, cut costs, 
and Ls increased capacities where- 
ever installed. 


Let us makes free 
analysis 


your 
leg. Write for our 
Form 76. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Des Moines Oat Products Co. 


Des Moines, Ia. 


MARDEN’S 


Genuine 
COD LIVER OIL 
With Vitamins A and D added 


POTENCIES TO FIT YOUR 
REQUIREMENTS 


MARDEN-WILD CORP. 
500 Columbia St. Somerville 43, Mass. 


Fortify Your Feeds With 


YEAST FEED 


“Makes Goop Better” 
for Livestock, CHICKENS, ‘TURKEYS 


Live yeast enzymes and vitamins are 
an important aid to digestion and better 
health. 


Write for Full Information 


DIAMOND V MILLS, Inc. 


CEDAR RAPIDS, IOWA 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 


Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


Members Chicago Board of Trade 


EASTERN 
COMMODITIES 
CORPORATION 


Grain Dealers and 
Brokers 


Bourse Building, Philadelphia 6, Pa. 


R. J. Barnes, Pres. W. P. Jones, Sec’y. 
F. J. Faber, Vice-Pres. C.E. Donegan, Treas. 


MINNESOTA 
| GIRL FLOUR 
and 
MILL FEEDS 
in 
MIXED CARS 


Capital Flour Mills 
Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis : Mills: St. Paul 


CONSULTANTS 


TO THE 
FEED INDUSTRY 


You cannot AFFORD to 


be without our service 


C. W. Sievert and Associates 
12626 Ann St., Blue Island, Illinois 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


RATS and MICE 


Rats — Mice Eliminated 
Monthly Service to Feed 
Industry. Standard Rates. 


300 Serviced in Wis. & Iowa. 
Write or Call—No Obligation 


HENRY TOWN LAB'S 
EXTERMINATORS & SUPPLIES 
715 SO. DICKINSON ST. 
MADISON 4, WIS. 
Telephone Fairchild 1031 
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| Serow Convenor Corvoration 
Line of Products 
= 


RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


CATERPILLAR DIESEL Model D-8800 Out- 
board bearing for flat belt. New Sleeves and 
bearings. Has been used in Feed Mill. C. S. 
Porter & Co., Fox Lake, Wis. 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-~120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
—latest style machine—used short time. Write 
K-D-15, c o The Feed Bag, Milwaukee 3, Wis. 


1 No. 40 Blue Streak Hammer Mill with 50 
HP Motor and starter. Also crusher Feeder. All 
in good condition. Buy it at your own price 
will accept any reasonable offer. Write. or call 
at once as we will sell quick. Tillman Produce 
Co., Wilton, Wis. 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 lbs. 
per hr. A-1 condition, guarantee. Write LE-21, 

c/o The Feed Bag, Milwaukee 3, Wis. 


1% HP 220/440 volt 3 phase 60 cycle 1750 
RPM New Ball Bearing Westinghouse at $50.00 
each; 2 HP Westinghouse at $65.00 ea.; 5 HP 
Westinghouse at $78.00 also 7% HP 220 volt 
3 phase 60 cycle 1150 RPM totally enclosed fan- 
cooled like new G. Ex at $150.00. 10 HP 22/440 
3 phase 60 cycle 1150 RPM totally enclosed fan 
cooled brand new at $195.00. Solicit your {n- 
quiries on new or rebuilt motors starters port- 
able blowers. M. C., Solon 613 Providence Bldg., 
Duluth 2, Minn. 


BUSINESS FOR SALE 


Completely equipped modern feed mill, Cen- 
tral Minnesota, trackage, modern home excep- 
tional offering, $15,000 will handle. Write Box 
AP23 The Feed Bag, Milwaukee 3, Wisconsin. 


NEW DRY DOG FOOD 

. The Peerless Dog Food Co., a division of 
A. K. Zinn & Co., Battle Creek, Mich., is 
introducing a new dry dog food to be 
known as Peerless Sportsman, it has been 
announced by E. C. Holcombe, sales man- 
ager. The new product is a high energy 
ration that has been especially formulated 
for hunting dogs, Mr. Holcombe said. 


WIN SAFETY AWARD 

For a record of 141,000 manhours with- 
out a lost-time accident, the Pillsbury soy 
plant at Clinton, Iowa, has won a national 
safety award. The prize, a silver loving cup, 
was presented to Henry Green, foreman, by 
the Society of Grain Elevator Superintend- 
ents at its annual convention held last month 
at Minneapolis, Minn. 


FIELD 
REPRESENTATIVE 


Prominent Eastern Service & Sales Or- 
ganization specializing in Vitamin & 
Mineral Concentrates desires man for 
permanent position in New England & 
Eastern New York territory. Must have 
Agricultural College background. Write, 
stating age, educational background and 
sales experience. Must own car. Excel- 
lent opportunity for right man. Box No. 
JN-4, The Feed Bag, Milwaukee 3, Wis. 


JOBBERS AND DISTRIBUTORS 


CARLOAD or TRUCKLOAD 


(SINCE 1906) 


FARMERS FRIEND 


TRADE-MARK REG. U. S. PAT. OFF. 


all-purpose 


MINERAL FEED 


the economical source of 
high grade and well-balanced 


TRACE MINERALS 
UNIFORM MOLASSES CONTENT 
WRITE FOR PRICES 
FARMERS FRIEND MINERAL Co. 
NAPOLEON, OHIO 


SWIFTIDE Blended Fish Oil 
Brewer's Dried Grains 
Linseed Meal © Malt Sprouts 


s Mill Feeds 

T CORN OIL MEAL 

L CORN GLUTEN MEAL @ 
E CORN GLUTEN FEED 

S SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


FEED, SEED & PET SUPPLY STORE— 
Several good exclusive money making items. 
Business and property on Chicago’s S.W. side 
in busy highway. Keeps two men busy. Write 
Box JN 9, The Feed Bag, Milwaukee 3, Wis. 


MISCELLANEOUS 


Hatching Year "Round — All Popular Breeds 
*** U.S. Approved—Pullorum Controlled, Re- 
liable Source For Nutritional Research Labora- 
tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


HELP WANTED 


Experienced Feed Salesmen. Cover entire state 
exclusively. Must know feed trade in your state. 
Selling minerals wholesale and retail feed trade. 
State age and last ten years employment. Write 
Box FB 66, The Feed Bag, Milwaukee 3, Wis. 


Plant supt. feed and grain mill New Jersey. 
Must have knowledge of formulas, poultry and 
dairy husbandry. Send references and resume 
of experience we will send data on plant. Write 
Box JN 15, The Feed Bag, Milwaukee 3, Wis. 


Sales manager wanted by one of the best 
known and established feed manufacturers in 
midwest capable of planning, organizing and 
directing hard-hitting sales organization. Ex- 
cellent opportunity for right man. State qualifi- 
catons, previous employment, age and salary 
expected. All replies strictly confidential. Write 
Box JN-3, The Feed Bag, Milwaukee 3, Wis. 


Nutritionist wanted by leading well-established 
feed manufacturer in the midwest. State age, 
previous employment, qualifications and salary 
expected. All replies strictly confidential. Write 
Box JN 10, The Feed Bag, Milwaukee 3, Wis. 


POSITION WANTED 


_FEED NUTRITIONIST many years expe- 
rience. Especially capable in practical feed for- 
mulation for poultry and livestock. Through 
scientific background. Write JN 6, The Feed 
Bag, Milwaukee 3, Wis. 


1104 Board of Trade 
Phone: Webster 9-7730 


FOR QUICK SERVICE — CONTACT 


BOB WHITE & CO. 


FEED INGREDIENT BROKERS 


Chicago 4, Ill. 
Commodity Ticker Service 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., INC. wv. 


SPECIAL TRUNK LINE 
MAIN 5065 


MINNEAPOLIS 15 
MINNESOTA 


KEN MILLER 


BECHER—BARRETT—LOCKERBY CO. EXCHANGE 


DURING TRADING HOURS 
MAIN 6212 


563 GRAIN 
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Allied Mills, 
Amburgo Co. 
Arcady Farms Milling Co. 
Archer-Daniels-Midland Co. ..... 
Ark Valley Alfalfa Mills, Inc 
Atkins & Durbrow 


Bacon Bros. 
Badger By-Products Co. 96 
Becher-Barrett-Lockerby Co. 
Bemis Bro. Bag Co. 
Blatchford Calf” Meal Co 
Brewers Yeast Council 
Brode Corp. 
Bunge Corp. 
L. Burmeister Co. 
Burrows Equipment Co. 


Calcium Carbonate Co. 18 
Capital Flour Mills 102 
Cereal Grading Co. 102 


Chase Beg Co....... . 38 


G. E. Conkey Co. 105 
D:C.A., tac. 
Dawe’s Manufacturing Co. 5i 
Peder Devold Oil Co. 99 
Des Moines Oat Products Co 102 
Diamond V Mills, Inc. 102 
Dreyer Commission Co. 104 
Duplex Mill & Mfg. Co. 101 
Eagle Roller Mill Co. 97 
Eastern Commodities Corp. ..................---------- 102 
Eriez Mfg. Co. 77 
Rudy Eschenheimer Co 20 
Excelsior Milling Co. on 100 
Farmers Friend Mineral Co.......................-------- 103 
Feed Supplies, Inc. 88 
Flambeau Milling Co. 86 
Franke Grain Co. 12 
Fredman Bag Co. 106 
Chas. A. Gerber Co. 98 
Gorton-Pew Fisheries 9 
Greutker, Inc. 92 
Hallet & Carey Co. Eh) 
Harlan Rendering Co. 94 
Henry Town Labs 102 
Hiawatha Grain Co. 103 
Honeggers’ & Co. 104 
T. E. Ibberson Co. 12 
Iodine Educational Bureau, Inc. ...................... 94 
Iowa Limestone Co. 80 
J-M Trading Corp. . 91 
Jacobson Machine Works 71 
Kellogg Milling Co. 11 
Spencer Kellogg & Sons, Inc. .......................... 57 
Percy Kent Bag Co. 69 
King Midas Flour Mills 108 
Kraft Foods Co. = 33 
La Budde Feed & Grain Co. ~.....0.22.22...20.--.--- 12 
Lattin Co., Inc. 101 
Leary Grain Co. 104 
Maney Bros. Mill & Elevator Co. .................. 80 
Marden-Wild Corp. 102 
C. J. Martenis rake Co. 102 
McMillen Feed Mills 34 
Merchants Creamery Co. 80 


Merck & Co. 
Milwaukee Feed & Grain Co. .. 
Minnesota Linseed Oil Co. ..... 
Morton Salt Co. 
Murphy Products Co. 


Herman Nagel Co. .. 52 
National Alfalfa Dehydrating & Milling Co. 99 
National Distillers Products Corp................. 75 
National Food Co. .. 83 
National Ideal Co. 96 
M. J. Neahr & Co. 85 
New England By-Products Corp. .................... 9 
G. W. Noel & Co. 97 
Nopco Chemical Co. 42 
North American Trading & Import Co....... 16 
North East Feed Mill 104 
Northrup, King & Co. 79 
Oyster Shell Products Corp. -.......-.22.00......-- . 90 
Pacific Processing Co. 67 
Pillsbury Mills 53 
W. C. Pratt 12 
Premier Peat Moss Corp. 73 
Ralston Purina 63 


Quaker Oats Co. 96 


Russell-Miller Milling Co. 100 
Ryde & Co. 90 

Dr. Salsbury’s Laboratories ..........................---- 47 
Savage, Inc. 8 
Screw Conveyor Corn. 102 
Seedburo Equipment Co. 88 
J. H. Seley & Co. 22-67 
Shellibuilder Co. 93 

W. Sievert & Associates .............................. 102 
Samy Chemical Corp. 6 
W. J. Small Co. 24 
Sprout Waldron & Co. 30 
A. L. Stanchfield, Inc. 104 
Standard Brands, Inc. 28 
Stratton Grain Co. 82 
St. Regis Paper Co. 55 
Strong-Scott Mfg. Co. 3 
Sunset Feed & Grain Co. 98 
Superior Packing Co. -. 104 
Tabor Grain & Feed Co. 98 
Tennant & Hoyt Co. 98 


Ultra-Life Laboratories, Inc. 


Union Service Co. 


OPEN NEW WAREHOUSE 
A new warehouse which will serve as a 
distribution point for retail feed dealers of 
the Kent line of feeds was opened early in 
June at Sioux City, Iowa, by the Mississippj 
Valley Grain & Feed Co., Inc., Muscatine, 
Iowa. James H. Kent, formerly assistant 
sales manager of the firm, will be manager 
of the new warehouse. 


Fortified With Amazing New 


ANI-PRO: 


A powerful new vitamin — 
concentrate with APF 


Many Dealer Franchises Open é 


HONEGGERS’ & 
Fairbury & Forest, lll. ——— Mansfield, 


FEDS 


1949 


Union Special Machine Co. ..............-.........----.--- 
Union Bag & Paper Corp. ..... 
United Feed Products Co. 


SOYBEAN MEAL... MILLFEEDS 


LINSEED MEAL 


Co 108 
i-D 
Vitality Mills, Inc. 92 A. L. Stanchfield, Incorporated 
Vitamins, Inc. 20 ‘i 
Vy Lactos Laboratories, Inc. .......-----.--00--0-------- 54 _ Wholesale Grain and Feed Merchants 
se 500 Corn Exchange Bldg. Minneapolis 
Waterloo Mills Co. 105 
Werthan Bag Corp. 81 
Bob White & Co. 103 
Whitmoyer Laboratories 41 
Wilber Feed Co. 103 
K. I. Willis Corp. 105 
Wilson & Co. 100 
Wisconsin Alumni Research Foundation........ 102 , 
Woodward & Dickerson, Inc......................... 87-101 


Superior Elevator Third 
Acquired by GTA in Year 


The Farmers Union Grain Terminal asso- 
ciation, St. Paul, Minn., has leased the 
Spencer Kellogg & Sons grain elevator at 
Superior, Wis., according to an announce- 
ment by M. W. Thatcher, general manager 
of GTA. 

The 1,300,000 bushel Superior elevator 
is the third elevator acquired or under con- 
struction by the GTA during the past year. 
It adjoins the present 4,500,000 bushel 
GTA elevator at Superior and has its own 
unloading slip for Great Lakes ships. 

The other elevators recently acquired by 
the association include an elevator pur- 
chased from the Great Northern railroad 
at Sioux City, Iowa, and a GTA-built 600,- 
000 concrete house at Great Falls, Mont. 


Loyd 0. Selders Appointed 
Manager of Spear Mills 


Loyd O. Selders, Kansas City, Mo., has 
been appointed general manager of Spear 
Mills, Inc., Kansas City, according to an 
announcement made by Lewis E. Selders, 
president. Loyd Selders is at present a vice 
president of the corporation and has served 
with the firm since 1939 except for three 
years of war service. 

Eugene L. Selders, a vice president of 
the corporation, has become associated with 
the Standard Insurance Co. of that city 
and will underwrite general insurance. 


@ HENRY ROSS & SONS, Chickasha, 
Okla., have purchased the Watson Feed & 
Seed Co., and the El Reno Seed & Feed 
Co., both in El Reno, from Marion Watson. 


GRAIN COMPANY 
1023 GRAIN EXCHANGE, Minneapolis 
Bridgeport 1231 


BAGS 


BURLAP, COTTON 
and PAPER 


INDIANAPOLIS, IND. 


Feed Ingredients 
of all Kinds 


North East Feed Mill Company 
Minneapolis 13 


NOW!-Buy SUPERIOR’S-PURE 


Meat and Bone Scraps | 


Minnesota 


Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 
(At it since ’92) 


414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


DRY VITAMIN 
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MARION, IND. | 
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Goes to Lawrenceburg 


CEC. W. CARROLL 


Cee. W. Carroll has joined the grain 
buying and merchandising division of the 
Lawrenceburg Terminal Elevator corpora- 
tion, Lawrenceburg. Ind., according to an 
announcement by Lucian A. Garner, sec- 
retary-treasurer. Mr. Carroll was formerly 
with the Early & Daniel Co., Indianapolis, 
Ind., and the Central Soya Co. 


Chicken Cooking Contest 
To be Staged July 12-14 


A gala three-day chicken festival featur- 
ing a national chicken cooking contest will 
be held at Salsbury, Md., July 12-14 it has 
been announced by the Poultry & Egg 
National Board. 


In an effort to find the nation’s best 
chicken cook, women from all over the 
country will prepare chicken from their 
favorite recipes in competition for the na- 
tional championship. Each contestant will 
be furnished with frying pans, cooking 
equipment and a Del-Mar-Va chicken. 


PENB’s eastern office headed by C. Fred 
Smith and the Delmarva Chicken Festival, 
Inc. are co-sponsors of the contest. 


D’Arcy Gets Executive 
Post With Quaker Co. 


John D’Arcy, jr., Chicago, Ill., has been 
appointed assistant general operating man- 
ager of the Quaker Oats Co., according to 
a recent announcement by the firm. He will 
supervise all manufacturing, manufacturing 
costs, product control and the company’s 
mill coordinator program. 


Mr. D’Arcy has served as assistant super- 
intendent of the company’s mill in Akron, 
Ohio and in production control work at 
Quaker’s Chicago headquarters. He joined 
the company in 1939. 
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THE FACT 
STILL REMAINS 


that 
SUPERIOR 
- “Ger. 
ELEVATOR CUPS 
are 
STRONGER 
will 
LAST LONGER 
have 
GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 


MADE 


WRITE TO: 
K. I. Willis Corporation 


for names of distributors and capacity 
analysis form No. 20 


Compare Values! 


NEW COCCIDIOSIS 


PREVENTION 


Conkeys HIGH ENERGY 
STARTER and BROILER 


Conkeys Y.0, ALL MASH 
CHICK RATION 
Mash and Intermediate Pellets 
Available Now with a 
Preventative Dosage of 0.0125% 
SULFAQUINOXALINE 
G. E. CONKEY CO. 


6761 BROADWAY e CLEVELAND 5, OHIO 
Mills: Cleveland, O.; Toledo, O.; Nebraska City, Nebr. 


TRIED 
TESTED 


GET YOUR 


PHENOTHIAZINE 
FROM US! 


Recommended for WORMS in 
Swine & Pigs Sheep & Goats 
Poultry, Chickens & Turkeys 


A crystalline powder which is 
profitable and tast-selling. Write 
for attractive dealer offer. 


VAL-A COMPANY 


100 W. Root Street 1go 9, Illinois 


STAY BRANDS 


FOR 


YEAR "ROUND 
PROFITS 


Mt. Airy Gran-I-Grit 
Pilot Brand Oyster Shells 
Tankage & Meat Scraps 
Gorton A & D Feeding Oils 
Clear Quill Livestock Mineral 
Blatchford’s Products 
Clear Quill Poultry Concentrates 
Leader Peat Litter 
Fish Meals 
Nopco A&D Dry Vitamin Products 
Small’s Dehydrated Alfalfa Meals 
Waterloo Hog Feeds 
Linseed — Cottonseed — Soybean 
Meals 
Servall Stazdry Poultry Litter 
V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 
Blue Ribbon & 
Western Condensed Buttermilk 
Anderson Chick Boxes and 
Hatchery Supplies 


Waterloo Mills Company 


and Wholesale 


WATERLOO 


a ey 2 
| 
onkeys 
ROVEN 
7 


Style 21800 N bag closing machine 
equipped with Style 60000 D sewing 
head for making Union Special’s 
exclusive Dubl-Tape closure on 
paper bags. 


No two jobs are exactly alike—that’s why Union 
Special builds a wide variety of bag closing equip- 
ment. It’s also the reason why Union Special field 


representatives make a careful study of require- 
ments before giving you detailed recommenda- 
tions on the kind of equipment to install. If it’s 
“Union Special,” it’s right for the job! UNION 
SPECIAL MACHINE COMPANY, 448 North 
Franklin Street, Chicago 10, Illinois. 


BAG CLOSING MACHINES 


NEW EASY WAY 
TO MAIL SAMPLES! 


BAGS... 


\<>) BURLAP AND COTTON AN E-Z SAMPLE CONTAINER +) 
BAGS VACUUM CLEANED FOR 
ECONOMY . . . PRINTED 


FOR INDIVIDUALITY. SIZE No. 8, If" DIA. X 5," LONG | 
100 For $3.50 postraip 


(A Crystal-Clear Plastic-Tube with Metal Screw Cap) 


ATTACH E-Z SAMPLE WITH SCOTCH TAPE TO YOUR SALES LETTER, 
CIRCULAR, OR PRICE LIST AND MAIL IN ORDINARY 
FIRST CLASS ENVELOPE. 


WRITE FOR FREE SAMPLES 


AND PRICES OTHER SIZES 


MAILING BOXES WITH WIRE CLASPS—NO WRAPPING NECESSARY 
FURNISHED WITH DIAMETERS ABOVE 3/4” 


SOLE MANUFACTURERS AND LICENSEES 


BACON BROS., |77 MILK ST., BOSTON 9, MASS. 
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BIG INVENTORY of slow- 


GRAIN FEEDERS who 


moving feeds and high-risk ingredients. 
Murphy’s Concentrates give you fast 
turnover and help you meet your 
customer’s needs with a minimum 
stock investment. 


sidestep feed purchases. Murphy’s Con- 
centrates balance up farm grains and 
do a better feeding job for your 
customers who have farm feeds on hand 
and need only a concentrate to balance 


them up. 


With Murpuy’s CONCENTRATES in your store 
you can lick these three profit problems and 
build your business into a complete feed 
service center. When you provide Murphy’s 
Concentrates and Minerals to your customers 
you don’t need to tie up your dollars in a huge 
inventory of many kinds of feed. Murphy’s 
Concentrates supply, all in one bag, the pro- 
tein, mineral and vitamin substances needed to 
balance up and fortify home-grown feeds into 
complete livestock and poultry rations. With 
Murphy’s Concentrates you can make 20 top 
quality feeds that fit into most farmers’ feeding 
programs... you can build a profitable mixing 
and grinding business, and render a complete 
feed service that will mean more customers and 
more profits for you. 


LOST SALES from fail- 
ure to meet feeders’ needs. Murphy’s 
Concentrates satisfy a great variety of 
customers including those who want 
a complete feed, a balancer for their 
grain, or who need a grinding and 
mixing service. 


MAIL THIS COUPON TODAY 


Murphy Products Company 


Burlington, Wisconsin 


Gentlemen: I am interested in building my business into a 
complete feed service center. Please send me at once full infor- 
mation on the Murphy Mixing Permit. 


NAME 


ADDRESS 
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KING MIDAS FLOUR MILLS 
KING MIDAS FEED MILLS 


HE GOLDEN TOUCH 


T 


on 
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“WORTH ALL IT COSTS’ 


MINNEAPOLIS, MINNESOTA 


OF FEEDS 
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